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For Primer is both plain and clear. Linotype cut Primer 
for these very qualities. As the name implies, it is in- 
tended for use wherever text-book clarity and dignity 
are essential. In the short period since its creation, it 


has made a growing reputation as an effective, no 


nonsense text face in business printing, book work 
and advertising. Linotype began Primer in 1947 
by commissioning the noted American engraver, 
Rudolph Ruzicka, to design a modern schoolbook 


face. The task he faced was not easy; a group of 


reliable faces had long been standard for this work, al 
though in our judgement none had the ideal balance of 


qualities that an efficient textbook face should possess 
Work began slowly; much research and many trials 
were necessary before the design was undertaken, and 


it was to undergo many revisions before both the artist 


and Linotype were s 


fi? 


itisfied. The face is cut and 
released in 1954 ifter seven years of work 


¢ 


You See 
it before you now. The desirable n gradation of 
form and color through the various sizes and the 
regular increases in the low ise alphabetlength 

no accident. The planned result of 
Linotvpe’s polics 
modifying the 


width 
Note the large x 
Primer’s supert 


PLAINLY 
PRIMER! 
CLEARLY 
PRIMER! 
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Ludlow Simplicity... 


Simplicity in relation to Ludlow operation is not merely a 
descriptive term, but it is a most important factor in the 


production program for your plant. 


First of all, the machine itself is simply designed for a 
single purpose—quick, accurate production of quality slug 
composition—without “gadgets” which often only hinder 
efficient operation. This simplicity makes for moderate 
operating and upkeep cost. Furthermore, the simplicity 
of Ludlow matrix assembly and casting enables capable 
compositors without any previous experience soon to pro- 
duce satisfactory job and display composition. 


Simplicity is only one of many reasons for the utmost 
satisfaction that many hundreds of users have found with 
the Ludlow System of all-slug composition. 


Ludlow Typogra ph Company 2032 Clybourn Avenue, Chicago 14 





The New 
Harris 


...Just your size for making money 


With a Harris 20” x 26” single-color, offset press, you're in a position 
to bid low and profit high on those popular 6” x 9”, 88” x 11” and 
9” x 12” bleed jobs. In addition, the Harris 126 gives you more oper- 
ating features per dollar than any other press in its size . . . features 
like pull or push side guides, feed-roll register, patented multiroll inker, 
pressure lubrication, delivery sheet control, and speeds to 8000 iph 

It’s features like these that start paying you a bonus right from the 


start. For complete information, write: 


HARRIS -SEYBOLD 
A Division of Harris-Intertype Corporation 


4526 East 7ist Street @ Cleveland 5, Onio 


HARRIS 


/ 


HARRIS-INTERTYPE CORPORATION | INTERTYPE | 55 PUBLIC SQUARE - CLEVELAND 13, OHIO 


CORPORATION 
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Qne-man bindery... 
fast money-maker | 


MACEY COLLATOR 


You can stop looking. This is the modern collator that saves manpower 


Oe 


cs a 


and cuts labor costs for real. Usually, one man operates it. It's lightning 
fast. And there are other advantages: 

It’s amazingly compact, even with 16 stations. With attachments, this 
unit collates single sheets, signatures, side stitches up to 4”, also saddle 
gathers up to 64 pages. A money-maker you ought to have working for 


you. For a demonstration (the best way to know fast) phone or write 


MACEY COMPANY 
A Subsidiary of Harris-Inte rtype Corporation 


13837 Enterprise Avenue @ Cleveland 35, Onlo 





FOUNDED AS THE INLAND PRINTER IN 1883 


THE INLAND AND AMERICAN 


PRINTER and LITHOGRAPHER 


THE LEADING PUBLICATION IN THE WORLD OF OFFSET-LETTERPRESS PRINTING 


MAY 1960 
Volume 145 Number 2 


The inland and Americon Printer ond U- 
thographer is published monthly by Meac- 
lean-Hunter Publishing Corp., 79 W. Monroe 
&., Chicago 3, ill. P. D. Allen, President. 
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cents. For Conoda: one yeor, $5.50; two 
years, $9; three yeors, $11; single copy, 55 
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LEADING ARTICLES 


Good Printing and Lithographing Begin With Right Paper 53 
For every printing process there are certain physical properties 


paper should have to produce most satisfying print possible 


What Lithographers Should Expect From Paper and Ink 56 
Paper and papermaking cause problems for offset printers; some of 
them haven't been solved yet. What can you expect in future? 


How Paper Merchants Determine Their Pricing Policies 58 
Printers and lithographers sometimes wonder how most paper 
merchants arrive at prices and how their policies are fixed 


Advertising and Promotion Program Can Build Sales 60 
Many printers and lithographers have little or no idea how to plan 
publicity, advertising, promotion. Here’s idea to build sales 


Record Number of Entries in LPNA Award Competition 60-61 
Some of finest lithographic printing produced among prize winners 
shown in Lithographers and Printers National Assn. exhibit 


Free Editorial Advice Got This Job for Our Plant 
| persuaded the editor of Air Force weekly to change publication 


to monthly basis and got a lucrative job | never expected 


What You Should Do When Customer Supplies Own Paper 
Printers and lithographers are disturbed when customers insist on 


furnishing their own stock; here is a guide you should follow 


How to Get the Best Return From Waste Paper Stock 
Printing and lithographing industry has dollars-and-cents stake in 


keeping its waste paper clean as valuable papermaking factor 


Offset Pressman Must Know Techniques of Platemaking 
Plates are so much a part of the pressman’s job that he must have 


more than just a general idea of how they are made and why 


For contents of previous issues consult the Industrial Arts Index in your library 


REGULAR FEATURES 


Composing Room 84 Pointers for Printers 
Convention Calendar Pressroom 

Last Word Promotion File 
Month’s News Proofroom 

New Equipment Salesmen’s Clinic 
New Literature Slugcasting Problems 
Newsletter Specialty Printer 
Offset Questions Specimen Review 


People in the News Typographic Scoreboard 














TOP | 
VALUES | LETTERS TO THE EDITOR 


From Among 80 = 
BIG JOE Feels Like Gutenberg? It is the one week, he declared, when 
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ERP INKS 





Increase capacity and reduce processing time— the minute 
you put Accelogloss Inks on the press. Gain the same advantages that 
would be yours with added equipment on the line. Make room for more 
volume and greater profits today-start running high-speed Accelogloss. 
You'll be amazed at the uninterrupted production performance — the 


bigger loads — the higher profits you get with S&V Accelogloss. 


PROFIT TODAY... with Letterpress or Offset ACCELOGLOSS Inks... THEY CAN'T BE BEAT. 


SINCLAIR and VALENTINE CO. 
DIVISION OF AMERICAN-MARIETTA COMPANY 
611 WEST 129TH STREET, NEW YORK 27, N. Y. 


Canadian Affiliate. Sinclair and Valentine Co. of Canada, ltd 
240 Madison Avenue, Toronto 7, Canada 








kleen-stik FIEX-STIK ' 3” 


Easiest-to-Apply...Easiest-to-Remove Bumper Strip 


Rubber-Impregnated Pressure-Sensitive Stock 


There’s a big harvest of profitable business in Bumper Strips 
Every car is a potential carrier ...every business a prospec 
tive user. To help your customers’ Bumper Strips make 
friends while they make sales, use self-sticking Flex-Stik “B” 
the top-quality stock that prints equally well by letter 
press, offset, or silk screen. Rubber-saturated for extra flexi 
bility—sticks tight to curved bumper surfaces through rain, 
wind, heat, or cold... yet peels off quick and clean. 





Investigate your growing profit market in Flex-Stik Bumper 
Strips today—write today for samples, prices, information 









afmechiaan 


PEACHES: 











Plants in Chicago, Newark, Los Angeles, and Toronto, Canada 


OVER 25 YEARS OF PRESSURE-SENSITIVE LEADERSHIP! 
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for “perfect-picture” printing: 
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THE GREATEST NAME IN RUBBER 


1 at c rtesy of Royal W ester f ela ( Arts Press both of New York Cit 


Mi-FPi-—T. M. The Goodyear Tire & Rubber Company, Akr« Ohio 


Which Kenro VERTICAL Camera 
is best for your work? 


THE ‘VERTICAL 18" is extremely versatile. It makes 
line and halftone negatives up to 14” x 18” in size, 
can be equipped with stayflat or vacuum back. In- 
terchangeable heads also available for making 
Ektalith, Gevacopy or xerographic exposures. When 
equipped with Prismatic head you can use your 
Kenro camera for making right-reading film nega- 
tives or direct photocopies of reproduction quality 


in one step, without an intermediate negative 
Regardless of your press size . if copy calls for shoot- 
ing 8! Nes x Dh ta pages two-up or i ag x fs bleed, 


then the Kenro “Vertical 18” is the camera for you 





“Vertical 18" 
Mode! V184 








BASIC KENRO ADVANTAGES 


¢ Precision construction — bal! bearing 
copy and lensboard slides, alignment 
checked by collimators. 

¢ Superior lenses—standard equip- 
ment includes special color-corrected 
Goerz Dagor lenses, the finest, most 
linear optics available. 

e Micro indicator size and focus system 
—permits accurate sizing and resetting 
to .002” and ready lens interchange- 
ability. 

¢ Spring-loaded compensating copy- 
board —with cover glass hold-up. 

¢ Adjustable angle, stationary lighting - he : = . 
—gives even illumination, permits ex- THE *‘VERTICAL 24" brings vou the advantage of big 
posures at optimum lens settings, 
whether shooting same size, enlarging and step saving unit. It makes line and halftone neg- 
or reducing. ne : 19". 94" 
¢ Push-button exposure — with relay a en = a eer enone <n tacmg 
equipped automatic reset timer. Shoots 82” x 11” copy four-up, covers a full size 
¢ Modern design, advanced engineer- newspaper page 
ing—from the largest and most experi- and can also be equipped with adapters for making 
enced manufacturer of vertical process —— : 

cameras. Ektalith, Gevacopy or xerographic exposures 






“Vertical 24” 
Mode! V240 


camera Capacity in an economical, compact, space 


Is equipped with vacuum back, 


Prismatic head allows you to make one-shot proofs 





of paste-ups, enlargements or reductions of typ 
matter or illustrations quickly and economically. If 
you run a newspaper, need big negatives or have a 
Ask your dealer to demonstrate .. . high volume of work, install a Kenro “Vertical 24”. 
or write for information and prices. 


KENRO GRAPHICS, INC. Dept. H Cedar Knolls, New Jersey 
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For perfect ink distribution on high speed presses 


DAYCO TRU-TAC ROLLERS 


‘ ? 
ee 


tucK...a controllable pnvyvsicai ‘nar I oe built 
nto Daveo Tru Tac Roller to give \ 


rdle 


distribution, 


rey oOo; type or consistency 1 INK, al Ven the hignest 


i peeds. 


in color reproduction Daveo Tru- ac’ tstan } ink distribution 
color fidelity for the length entire run. Colors 

large solid 
iniform 

re. Once you 


et them, 5 


4 ty ) 1] . ‘ ly " ’ ° + oa ~ ] " ’ * 7 } ‘ . 
Pru-Tae Roller ‘an Visibly im ve the overall qu \ * WOrkK 
produced at your plant and at the same l@ lower roller replacement 


costs. Tru-Tae Rollers, vou see longer than 


composition rollers. When they show signs of wear, all 4 have to do 


‘0 them at far less than the cost of a ne\ et of rollers. 


| information check with your Daveo representative who calls 
. or write to the address below specifying the types 


.<9 
year, for which vou need new roliel 


i ore Department 


Dayton Industrial Products Co. 
duson of Dayco Corporation 


(formerly The Dayton Rubber Company) 


2001 Janice Avenue Melrose Park, Illinois 


Wash-ups are easier, faster and better than ever 
before with Dayco Tru-Tac Rollers. 


Western Distributors: 

Farwest Ink Co., Seattle, 
Washington; Albert Ladymon, 
Dallas, Texas; Walter W 
Lawrence Co., inc., Los Angeles; 
George W. Shively Co., 

San Francisco. 

In Canada: The Dayton 

Rubber Co., Ltd., Toronto. 


“THERE'S A DAYCO ROLLER FOR EVERY PRINTING NEED!" 

















HERE’S THE 
DUMMY WE 
MADE FOR 
YOU. IT’LL 
SAVE YOU 
MONEY IN 
PAPER 
COSTS AND 
IN BINDING 


Two heads are better than one. That’s why this printer asked 
his Hammermill Merchant to dummy up an important job. 


Now this printer has an extra sales point when he takes 
his estimate to his customer. He can demonstrate that the job 
will work. (He may even take the Hammermill Merchant MiMi ERM 
salesman with him when he calls on the customer. ) wy Ue, 
Your Hammermill Merchant carries many brands and [P/\[P[s IRS 
grades of paper, and he knows how to help you get the best 


results from the papers he has. Why don’t you call him? Hammermill Paper Company, Erie, Pennsylvania 


For the best in Paper, and the best in Service... call your Hammermill Merchant 








FOR EXTRA HELP ON TOUGH JOBS 
CALL YOUR HAMMERMILL MERCHANT 


ALABAMA 
Strickland Paper Co., Inc 
Weaver Paper Co 
ARIZONA 
Zellerbach Paper Co 
ARKANSAS 
Western Newspaper Union 
CALIFORNIA 
Zellerbach Paper Co. 
Zellerbach Paper ¢ 
Zellerbach Paper ¢ 
Zellerbach Paper Co 
Zellerbach Paper Co 
( 
( 
( 


Birmingham 
Montgomery 


Phoenix 
Little Rock 


Fresno 

Los Angeles 
Oakland 
Sacramento 
San Dicgo 
San Francisco 
San Jose 
Stockton 


0 
0 


Zellerbach Paper 
Zellerbach Paper 
Zellerbach Paper 


COLORADO 


o 


0 


Denver Carpenter Paper Company 
Pucblo Carpenter Paper Company 
CONNECTICUT 
Hartford Henry Lindenmeyr & Sons 


Hartford Green & Low Paper Co., Inc 
Hartford Carter Rice Storrs & Bement 
New Haven, Carter Rice Storrs & Bement 
DISTRICT OF COLUMBIA 
Washington R. P. Andrews Paper Co 
FLORIDA 


Jacksonville Virgima Paper Co., Inc 


Miami E. C. Palmer & Company 
Tampa F.C. Palmer & Company 
GEORGIA 
Atlanta S. P. Richards Paper Co 
Atlanta, Wyant and Sons Paper Company 
HAWAII 
Honolulu, Honolulu Paper Company, Ltd 
IDAHO 
Boise Zellerbach Paper Co 
ILLINOIS 


Champaign, Cresent Paper Co., Hhinots Div 
Chicago Bradner Smith & Co 
( Carpenter Paper Company 


Chicago 
Chicago Chicago Paper Co 


Decatur The Decatur Paper House, Inc 
Peoria Peoria Paper House, Inc 
JUINCY Irwin Paper Co 


The Capital City Paper Co 

INDIANA 
The Diem & Wing Paper Co 
Butler Paper Co.. Inc 
Crescent Paper Co 

1OWA 

Carpenter Paper Company 
Western Newspaper Union 
Carpenter Paper Company 
Western Newspaper Union 

KANSAS 
Carpenter Paper Company 


Springfield 


Evansville 
Fort Wayne 
Indianapolis 


Des Moines 
Des Moines 
Sroux City 
Sioux City 


Topeka 


Topeka Midwestern Paper Co 
Wichita Western Newspaper Union 
KENTUCKY 
Louisville Southeastern Paper Co., Inc 
LOUISIANA 


New Orleans F.C. Palmer & Company 
Shreveport Western Newspaper Union 


MAINE 
Portland C. M. Rice Paper Company 
MARYLAND 
Baltimore The Baxter Paper Co.. Inc 


Baltimore-Warner Paper Co 
Antietam Paper Co., Inc 


Baltimore 
Hagerstown 


MASSACHUSETTS 
Boston ..... Carter Rice Storrs & Bement 
Boston Lindenmeyr Paper Co., Inc. 
Springfield .. Carter Rice Storrs & Bement 
Worcester .. Carter Rice Storrs & Bement 


MICHIGAN 
Detroit Beecher, Peck & Lewis 
Flint Beecher, Peck & Lewis 


Grand Rapids, Carpenter Paper Company 
Lansing Ihe Dudley Paper Co 
Saginaw The Dudley Paper Co 
MINNESOTA 
Carpenter Paper Company 
Carpenter Paper Company 
Leslie Paper 
Leslie Paper 


Duluth 
Minneapolis 
Minneapolis 
Saint Paul 
MISSISSIPPI 
Jackson Paper Company 
Newell Paper Company 
MISSOURI 
Carpenter Paper Company 
Midwestern Paper Co 
Beacon Paper Company 
Tobey Fine Papers, Inc 
Carpenter Paper Company 
MONTANA 
Carpenter Paper Company 
Leshe Paper 


Jackson 
Meridian 


Kansas City 
Kansas City 
Saint Louis 
Saint Lous 
Springfield 


Billings 
Great Falls 
NEBRASKA 
Carpenter Paper Company 
Western Newspaper Union 
Carpenter Paper Company 
Western Paper Company 
NEVADA 
Zellerbach Paper Co 
NEW HAMPSHIRE 
Concord C. M. Rice Paper Co 
NEW JERSEY 
Henry Lindenmeyr & Sons 
NEW MEXICO 
Albuquerque, Carpenter Paper Company 


Lincoln 
Lincoln 
Omaha 
Omaha 


Reno 


Hillside 


NEW YORK 
Albany Hudson Valley Paper Co 
Buffalo The Alling & Cory Co 
Buffalo Hubbs & Howe Co 


Long Island City, Henry Lindenmeyr & Sons 
New York The Alling & Cory Company 
Miller & Wright Paper Company 


New York Beckman Paper Co., Inc 
New York Bulkley, Dunton & Co., Inc 
New York Green & Low Paper Co.. Inc 


New York, Linde-Lathrop Paper Company 


New York Reinhold-Gould Inc 
New York, Union Card & Paper Co., Inc 
Rochester The Alling & Corv Co 
Svracuse The Alling & Cory Co 
Troy lroy Paper Corporation 
Utica The Alling & Cory Co 


NORTH CAROLINA 


Charlotte Caskie Paper Co., Inc 


Raleigh Epes-Fitzgerald Paper Co., Inc 
NORTH DAKOTA 
Fargo Leslie Paper 
Fargo Western Newspaper Union 
OHIO 
Akron The Alling & Cory Co 


Cincinnati 
Cleveland 


The Diem & Wing Paper Co 
The Alling & Cory Co 
Cleveland The Petrequin Paper Co 
Columbus The Central Ohio Paper Co 
Dayton, The Jack Walkup Paper Co., Inc 
Toledo The Central Ohio Paper Co 
OKLAHOMA 
Oklahoma City, Carpenter Paper Company 
Oklahoma City, Western Newspaper Union 
Tulsa Tayloe Paper Company 
Tulsa Western Newspaper Union 
OREGON 


Fugene Zellerbach Paper Co 


Portland Zellerbach Paper Co 
PENNSYLVANIA 

Allentown Lehigh Valley Paper Corp 

Peer Daka Paper Company 


Ree ET eee ... Durico Paper Company 
Harrisburg ...... The Alling & Cory Co. 
Philadelphia ..... Paper Merchants, Inc. 
Philadelphia .. The Thomas W. Price Co. 


Philadelphia, The J. L. N. Smythe Company 


Philadelphia ........ D. L. Ward Co. 
Pittsburgh ....... The Alling & Cory Co. 


Scranton Megarzee Brothers, Inc. 
York, Andrews Paper House of York, Inc. 
RHODE ISLAND 
Providence . . Carter Rice Storrs & Bement 
SOUTH CAROLINA 
Columbia, Epes-Fitzgerald Paper Co., Inc. 

SOUTH DAKOTA 
ER EE ne Leslie Paper 
TENNESSEE 
Chattanooga .. Southern Paper Company 
Knoxville, Southern Paper Company, Inc. 
Memphis... layloe Paper Company 


Sioux Falls 


Memphis .... Western Newspaper Union 
Nashville ..... Clements Paper Company 
TEXAS 
Amarillo .... Carpenter Paper Company 
oe Carpenter Paper Company 
ERs cee Carpenter Paper Company 
EE ii xe 0/4 E. C. Palmer & Company 
El Paso . Carpenter Paper Company 


Fort Worth 
Harlingen 


Carpenter Paper Company 
Carpenter Paper Company 
Houston Carpenter Paper Company 
Houston ... E.C. Palmer & Company 
Lubbock Carpenter Paper Company 
San Antonio .. Carpenter Paper Company 
UTAH 
Salt Lake City, Carpenter Paper Company 
Salt Lake City, Western Newspaper Union 
Salt Lake City Zellerbach Paper Co. 
VIRGINIA 
Lynchburg Caskie Paper Co., Inc 
Norfolk Epes-Fitzgerald Paper Co., Inc. 
Richmond, Epes-Fitzgerald Paper Co., Inc. 


Richmond Richmond Paper Co., Inc. 
WASHINGTON 

Seattle Zellerbach Paper Co. 

Spokane Zellerbach Paper Co. 


Standard Paper Co. 
Zellerbach Paper Co. 
WEST VIRGINIA 
Copco Papers, Inc. 
R. D. Wilson—Sons & Co. 
WISCONSIN 
The Bouer Paper Company 


Tacoma 
Walla Walla 


Charleston 
Clarksburg 


Milwaukee 





“Your dummy helped land the job. 
Thanks! Here’s the paper order...” 
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INSTANT 
GETAWAY 








ROYAL ZENITH PUSH-BUTTON 23’, 25”, 30° SINGLE COLOR OFFSET PRESSES 


High speed start with quick, simple makeready and positive blanket tightening. Instant feed, too, with Spiess 
continuous stream feeder. Hand knobs (no tools needed ) contro] all feeder settings for sheet size, air blast, suction. 
Even the tapes adjust to changed sheet sizes at the touch of a hand. Hairline register with automatic pulsed tape 
slowdown and quick-set pull side guides. Two sheet caliper sets in a second... when it catches a bad sheet there's 
no need to clear the feedboard. Vacuum holds stream in place, ready for push-button re-start. Plus, no loading time 
lost with double feedboard. Vacuum-controlled pile-raising, too 

Send for the whole story —full feature-for-feature comparison of Royal Zenith with all other makes on the market. 


Wf ROYAL ZENITH CORPORATION Service and parts nationwide on a 24-hour basis. 
180 VARICK STREET, NEW YORK 14, N.Y. LOS ANGELES, CALIFORNIA & CHICAGO, ILLINOIS 
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MEAD'S MODERN SYSTES OF COMMUNICATIONS BETWEEN ITS MILLS, WAREHOUSES 
MAO MERCHANT DISTRIBUTORS INSURES PROMPT RECEIPT AND DELIVERY OF YOUR 
ORDERS, YOU CAN CHOOSE FROM A WIDE VARIETY OF GRADES, FOR MEAD 
MANUFACTURES THE WORLD'S BROADEST LINE OF FINE PRINTING PAPERS, 

YOU GET THE BENEFITS OF 114 YEARS OF MANUFACTURING EXPERIENCE AND 
CONSTANT IMPROVEMENT OF QUALITY THROUGH MODERN RESEARCH METHODS. 


WEAD PAPERS, INC., DAYTON 2, OHIO, A SUBSIDIARY OF THE MEAD CORPORATION 
++eTHE MOVING FORCE IN PAPER AND PACKAGING 




















printers... lithographers... 


ETS SWAP IDEAS! 


Earn a share of Kimberly-Clark stock! 











Stock earner No. /! 
“Music stand” make-ready When patching make-ready, a 


simple magnet will hold your marked-up sheet where it can easily be 
seen. This ‘‘music stand’? method frees both hands for handling your 


knife, paste, and make-ready tissue 
Anastacio Garcia, Iillison & Etten, 
Chicago, Illinois 
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Stock earner No. 8! 
Profitable padding procedure — Keeping pad- 


ding compound out of the slots in slot-punched forms 
can easily be accomplished with this time-saving 
method. Simply pile up the forms in the usual manner 
with weights on top. Then cover the slots with 1” masking 
tape and apply the compound without worrying about 
slot edges. The tape protects the slots and may be pulled 
off after padding—leaving clean, neat slots. 
Charles G. Gernheuser, Gernheuser Printing Co. 
T ole do, Ohio 


Stock earner No. 9! 
Tip for feeding tissue — When running 7 or 9 Ib. 


tissue on a Kluge press, the tissue sheets especially if 
long grain) tend to roll over in the feeder. As the stock 
on a Kluge stands on edge and must have 
body to do so, a piece of 15 pt. cardboard, 
cut to straddle the two stock guides, will 
hold the stock upright. When the cardboard 


iscut asshown, the feeder can pull each sheet 





out smoothly, and straight from under the cut-out space 
in the cardboard. This system will eliminate a press- 
man’s tenseness, provide greater output, minimize spoil- 
age, and prove more profitable for running thin papers. 
Nat Feitlowitz, The Print Shop 

Paterson, New Jerse y 


Send uS your ideas You may earn a share of 
stock. Just write them out clearly and simply and send 
to Kimberly-Clark. Pictures or drawings that help ex- 
plain. the idea are welcome. All items become the prop- 
erty of Kimberly-Clark. For each idea chosen to appear 
in subsequent national magazine ads, a share of 


case of similar contributions, only the first received will 
be eligible for the stock. Decisions of the judges are 
final. A total of eighteen shares will be awarded. 


Don't delay... send yours, today! 
Address: Idea Exchange Panel 
Dept. No. TA-50 
Kimberly-Clark Corp. 
Neenah, Wisconsin 





f om Kimbe ly-( lark 
16-page booklet by famous typographer 
and calligrapher, R. Hunter Middleton 
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Printers profit by top press performance 
fe) of PRENTICE OFFSET ENAMEL 
: by Kimberly-Clark ! 


Profit with Prentice on quality jobs by achieving full- 
color fidelity and uniformly high level of performance 
at low production-and-handling costs. 


Profit with Prentice by saving customers’ postage costs. 
Prentice in 1004 weight is the equivalent of a 554 cover 
stock, thanks to its strength and dimensional stability. 


Profit with Prentice where product appearance needs 
the richness and sparkle that only high gloss printing 
on double-coated stock can attain. 

Kimberly-Clark’s complete line of printing papers 
includes: 


For letterpress: 
Hifect enamel 
Trufect enamel 
Multifect coated book 
Energy coated book 


For web offset: 
Lithoweb coated offset 


For offset: 
Prentice offset enamel 
Prentice velvet coated offset 
Prentice coated cover 
Lithofect offset enamel 
Shorewood coated offset 
Fontana dull coated offset 
Kimberly Opaque 


SWAP IDEAS WITH YOUR KIMBERLY-CLARK MERCHANT! 
Tell him your requirements and he will help you choose 
the right paper for the job. 


. | 
Kimberly Clark 
PRINTING PAPERS | &% 


KIMBERLY-CLARK CORPORATION, DEPT. 1A-SQ NEENAH, WISCONSIN 
Please send me my free copy of 


“Type and Its Relation to Paper.” 





WAME sitet —_e stein 
POSITION — 
FIRM NAME ina 
ADDRESS —_ 
city ZONE STATE — 
MY PAPER DISTRIBUTOR 15 _ 












YOUR 
LABEL SELLING 


S 3 TIMES 
EASIER... 


a 
WHEN YOU USE Dennison TO HELP You! 


1. Better labeling is easier to promise when you standardize on Dennison Gumme 
Papers... the only complete line containing a grade for every printing effec 


a gumming for every surface . a price for every budget 


, J Better labeling is easier to deliver when you use Dennison PermaF lat Gummed 
Paper . as curl-free as ungummed paper before, during and after pri 
now available in white English finish, supercalendered and coated grades 


and in all popular colored mediun 


3. Better labeling is easier to sell when you demonstrate to customers and prospects 


that labels printed on Dennison PermaF lat Gummed Paper lie flat over the widest 
range of humidity conditions .. . for easie1 idressing, imprinting and applicating 


ag 
Ask your nearby Dennison paper merchant for sample sheets of 
) 


PermaFlat Gummed Paper, or write direct to: 


° 
Helping you compete more effectively DS ennisow 


Dennison Manufacturing Company 
Framingham, Massachusetts 
In Canada: Dennison Manufacturing Co., 
of Canada, Ltd., Drummondville, Que. 
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KODAK FILM 
FOR 
GRAPHIC ARTS 


Kodalith Ortho Film, Type 3, ESTAR BASE 


A combination of the most predictable, widest-latitude emulsion yet 
developed Type 3 with a brand new, size-holding polyester base we 
manufacture and call ESTAR. Look at a negative on this new film or 


better, look at a press proof 
You'll see dot and line quality so nearly perfect you'll hardly believe 
your magnifier. You'll see register so close you'll think each color plate was 


made from the same negative 


But there's more to this film than meets the eye. It’s predictable. 


You'll know what results to expect before you make your first exposure 
This new film has all the uniformity you're familiar with in Kodak materials. 


You'll get consistent quality every time 


There's something good for everyone in this newest Kodak film. 

MOST CAMERAMEN already know Type 3 emulsion’s extremely wide latitude 
in exposure and development. Its remarkable sensitivity enables you to 
handle any kind of copy, regardless of the contrast range. 

ETCHERS can etch Type 3 dots to a pinpoint. Dots will stay black and crisp 
all the way down the scale to that pinpoint. You can etch to your own 
standards without a worry in the world 

THE STRIPPER will find ESTAR BASE a pleasure to use... it won't tear, 
and it really holds its size. He can forget about kinks. ESTAR BASE can 
take the roughest handling you can give it 

PLATEMAKERS don't have to worry about veiling any more. With this high- 
contrast film, black is black, dot or line. Clear is clear—optically clear. No 
register problems either. This film won't grow or shrink enough to affect 
register, in any weather. It’s a new kind of bedrock stability in graphic 


arts films 









You can expect the highest degree of quality when you use Kodalith Ortho 
Film, Type 3, ESTAR BASE. Kodak dealers will have the film soon. We'll 
demonstrate if you'll write 


Graphic Reproduction Sales Division 


EASTMAN KODAK COMPANY « Rochester 4, N. Y. 
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TRADEMARK 











Measures of quality in new 


KODALITH 


ORTHO FILM 
TYPE 3 


ESTAR BASE 


Every sheet of Kodak film you handle represents 
quality trials, aimed at perfection. You can't see t 
sands of people involved in perfecting a new film, nor car 
see the countless tedious hours, the exciting ups and 
g downs that they face. All done on your behalf, so thi 
aterial vou need for vour work will be the best that Kod 
people are capable of giving to yo 
Also, once a prototype film is perfected, you car 
é remes to whic! these people go in order to re proa 
rototype exactly in everyday production for as lon 
IY = Import nt a) ou 
It’s simpiy a matter of c¢ gq about quality str 
verfection. And this constant, stringent Kodak care 
s to deliver a uniform produ a product whic! 
se is predictable. Once you're familiar with it, you 
hat it will always work exactly as expected 


And now there’s Kodalith Ortho Film, Type 3, 
ESTAR BASE... 


STABLE IN CHANGING TEMPERATURE 
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Graphic Reproduction 
Sales Division 






TRADEMARK 





There’s more 
than meets the eye 





STABLE IN CHANGING HUMIDITY 


Variations in hur y 
ESTAR BASE. as showr this gra 
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OPTICALLY CLEAR 
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for quality’s 


EASTMAN KODAK COMPANY 


Rochester 4, N. Y. 








acclaimed by printers 





GUMMED PRINTING PAPERS 


Now proven on the nation’s presses, 
Fleetwood has established a new standard 
of excellence in gummed printing papers. 


Printers treat Fleetwood gummed printing 
papers as they would any fine printing 
paper...no curling problems, faster 
feeding, trouble-free runs. 


SAMPLE SHEETS 
ON REQUEST 





DISTRIBUTED THROUGH SELECTED FINE PAPER MERCHANTS 


MANUFACTURED BY entii> GUMMED PAPER CORPORATION 


1] MAIN STREET - BROOKLYN 1,N.Y 
, e . 
ES PHILADELPHIA’ PITTSBURGH HICAGO S8BUFFALO’ BOSTON’: CLEVELAND’: SAN JUAN’ HAVANA 


2! 























electric ranges 
dishwashers 
food waste disposers 
clothes washers 
clothes dryers 
combination washer-dryers 
refrigerator-freezers 
home freezers 
water heaters 


Westinghouse appliances for home planning 
room air conditioners 
automatic appliance centers 


Steel kitchen cabinets 
wood kitchen cabinets 














The Westinghouse catalogue 
inserts were lithographed on 
70# Sterling Offset Enamel 


by William Feather Company, 





Cleveland, Ohio. They were 
run ona 43 x 60 two-unit 


Miehle Lithograph — press. 





West Virginia creates “buy appeal” 
for Westinghouse! 


Colorful sales literature plays an important part in promoting Westinghouse appliances 


and cabinets and in pointing up their slogan. 


In this booklet, Westinghouse wanted to be sure of uniformly sharp, clean reproduction and 


true, inviting colors, so the lithographer chose Sterling Offset Enamel by West Virginia. 


In addition to appearance, Sterling Offset Enamel gives you outstanding runnability and 
stability. To assure the stability of Sterling Offset Enamel, rigid moisture control is 
maintained throughout manufacture and delivery, so that the paper arrives with the 


humidity required for uniform performance and closer register. 


Backing up West Virginia quality is a technical service group organized to assist you on 
production problems. As a further service, they have just published a series of booklets on 
moisture and humidity. For a free copy, just write “ Project Humidor,” care of the 


New York othee 


For full details on Sterling Offset and other members of West Virginia's family of fine papers, 
and on West Virginia’s direct mill-to-you policy, write: West Virginia Pulp and Paper 
Company, 230 Park Avenue, New York 17, N. Y. Or, if vou prefer, get in touch with an 


office listed below. 


Fine Papers Division 


Commercial Printing Paper Sales West Vir ( i 


Chicago 1/FR 2-7620 New York 17 MU 6-8400 
Cincinnati 12, RE 1-6350 Philadelphia 7/LO 8-3680 


Detroit 35/DI 1-5522 Pittsburgh 19'CO. 1-6660 Pulp and Paper 


San Francisco 5 GA 1-5104 


THIS INSERT IS LITHOGRAPHED ON STERLING OFFSET ENAMEL 25x 38-804. 
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NCR 


no carbon/ required 


‘"NCR Paper more than repays its cost... 


vee 


a highly profitable investment.” 


Cities Service Dealers are sold on 
NCR Paper for a number of reasons 
They usually fill out lubrication 
forms during the busiest time of the 
day. By using NCR Paper, they do not 
have to insert and remove carbon pa- 
per, and they are getting a sharp, clear 
copy every time. This saves important 
time while the customer is waiting, 
while at the same time automatically 
addressing a follow-up post card to be 
sent out at regular intervals to cultivate 
regular customers. 


All this saves thousands of dollars 
worth of time every year this faster 
and better service also assures neater 
and more accurate records and cus 
tomers are pleased to receive a legible, 
non-smeared copy for their records 

“Therefore, while NCR Paper costs 
more than forms with a carbon. we are 
convinced that the time saving and 
other advantages are worth far more 
than the extra cost, thus making NCR 
Paper a highly profitable investment 

“As evidence of the popularity of 


ASK YOUR LOCAL PRINTER OR FORMS SUPPLIER ABOUT NCR PAPER 
ANOTHER MONEY-SAVING PRODUCT OF 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


1039 OFFICES IN 121 COUNTRIES + 76 YEARS OF HELPING BUSINESS SAVE MONEY 
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—CITIES SERVICE OIL COMPANY, Chicago 





NCR Paper among Cities Service Deal 
ers, they 


have ordered 1.000 000 set 


his vear—more than they previous! 
ordered in several vear 
/ 7 y, 
} ye fh Sor 
De ian! # ny 
A / 
a ; 
/ ) 


( P Marketing Vice President 


— of Cities Service Oil Company 


NCR PAPER 
ELIMINATES 
CARBON PAPER 


PRINTER and LITHOGRAPHER for May, 1969 








so 
distinctively different 
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LAID FINISH 
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Akron 
The Milicraft Paper Company 


Albany 

W. H. Smith Paper Corporation 
Atlanta 

S. P. Richards Paper Company 
Vulcan Paper Corporation 
Austin 

Weiner Paper Company 
Baltimore 

The Paper Supply Company 
White-Rose Paper Co. Inc 
Bethiehem 
Wiicox-Walter-Furiong Paper Co 
Bin mton 

Binghamton Paper Company 
Birmingham 

Strickland Paper Co.. In 


Boise 
Biake, Moffitt & Towne 


Boston 
John Carter & Co. inc 
Carter Rice Storrs & Bement, In 


Brockton 

The J. C. Campbell Paper Company 
Brooklyn 

Greenwich Paper Corporation 
Buffalo 


The Bickford Paper Co. Inc 
Charteston, W. Va. 
Copco Papers, Inc 
Charlotte 

Caskie Paper Co., Inc 
Chattanooga 

Southern Paper Co., Inc 
Chicago 

Dwight Bros. Paper Company 
Cincinnati 

The Johnston Paper Company 
Cleveland 

The Milicraft Paper Company 


Columbus 

The Central Ohio Paper Company 
Diem & Wing Paper Company 
Cencord, N. H. 

John Carter & Co., Inc 


4 
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to match. 


Cerpus Christi, Texas 
Houston Paper Company 
Dallas 

Graham Paper Company 
Southwestern Paper Co of Dalias 


Dayton 
The Central Ohio Paper Company 


Des Moines 
Bermingham & Prosser Company 


Detroit 
The Union Paper & Twine Cc 


Fort Wayne 
Millcraft Paper Company 


Fresno 
Reliance Paper Company 


Grand Rapids 
Carpenter Paper Company 
Grand Rapids Paper Company 


Smeg eee 

Bock Paper Company 

Penn Paper Company 
Hartford 

Carter Rice Storrs & Bement, In 
John Carter & Co., Inc 


Hile, Hawaii 
Theo. H. Davies & Co., Ltd 


Honolulu 
Theo. H. Davies & Co., Ltd 


Houston 

Carpenter Paper Company 

Houston Paper Company 
Fine Paper Division 

Huntington, W. Va. 

The Cincinnati Cordage & 
Paper Company 


Indianapolis 
Crescent Paper Company 
Jackson 


Union Paper & Twine Company 
The Nichols Paper Division 


Jacksonville 
Graham-Jones Paper Company 


Jamaica 
Queensboro Paper Corporation 


Jamestown 
The Millcraft Paper Company 


Jersey City 
Gotham Card & Paper Co.. Inc 


ON Pay 
© BYRON WESTON COMPANY - 
. se Makers of Papers for Business Records Since 1863 


FOR MODERN LETTERHEADS 


WESTON’S 


white or action-inspiring colors with a distinctive laid finish . . . 


Kalamazoo 
Bermingham & Prosser Company 


Kansas yy Mo. 


Bermingham rosser Company 


Knoxville 
Southern Paper Company 


Lansing 

The Weissinger Paper Company 
Los Angeles 

Butier Paper Company 
Louisville 

The Rowland Paper Co., in 
Lynchburg 

Caskie Paper Company 
Manchester, N. H. 
The J. C. Campbell Paper C 
Miami 


Southern Paper Company 


Minneapolis 
The Paper Supply Co. In 


Mobile 
Weaver Paper Company 


Montgo 


Weaver Paper Company 


Nashville 
Athens Paper Company 
Bond Sanders Paper Company 


Newark 

Bulkiey, Dunton & Company 
Division C.R.S 428 

National Paper Company 
New Jersey 

The Paper Mart, in 


New Haven 

John Carter & Co., inc 

Carter Rice Storrs & Bement, ir 
Whitney Anderson Paper C 


New York 

F. W. Anderson & Co., Inc 

Beekman Paper Company, In 

Bishop Paper Company, In 

Bulkley, Dunton & Company 
Division C. 8. S &28 

Capital Paper Company, In 

Crestwood Paper Company 

David L. Engel 

Herman Grover 

James J. Lee Paper Company 

Hobson Miller Paper Company 


DALTON 


HAND WEAVE 


LAID FINISH — 25% COTTON FIBER CONTENT 
IN BRILLIANT FLUORESCENT WHITE — OR COLORS 


mail pieces. Try it for a very welcome change. Available in White, 


Blue, Ivory, Green and Gray, Substances 20 and 24, with envelopes 


Printed by Offset on Weston’s Hann weave, Blue, Substance 24 


New York ( cont.) 
Milton Paper Company 

The Ower White Paper Cor, 
John F. Sarie Company. tn 
Union Card & Paper Co. In 


Norfolk 


Old Dominion Paper Company 


Oklahoma City 


Oklahoma Paper Company 


Pat 


erson 
Paterson Card & Paper Company 
Pawtucket 
The J. C. Campbell Paper C 
Carter Rice Storrs & Bement. in 
Philadetphia 
D. L. Ward Company 
Wilcox. Walter Furlong Paper Co 


Phoenix 

Biake. Moffitt & Towne 
Pittsburgh 

Darragh Paper Company 


Pocatello, idaho 


Consumers Paper Corporation 


Portiand, Maine 


C. H. Robinson Company 


Portiand, Oregon 


Blake, Moffitt & Towne 
Providence 

John Carter & C Ine 
St. Louls 


Bermingham & Prosser Company 
Shaughnessy -Kniep-Hawe Paper ( 


Salt Lake City 
Western Newspaper Union 


San Antonio 

A.C. Ross & Sor 

San Diego 

Butler Paper Company 
San Francisce 
Bonestell & Company 
Wilson-Rich Paper Company 
Scranton 

Eim Paper Company 


Seattle 


Soames Paper Company 


> MASSACHUSETTS 


Weston’s HAND WEAVE combines attention-commanding fluorescent 


adds 


an extra touch of quality and personality to letterheads and direct 


SETTER Faraee 
48k MADE WITH 
caTtos 


rieee 





Spokane 
Blake, Moffitt & Towne 


Sprin id, Mass. 

Carter Rice Storrs & Bement | 
Mili Brand Papers. tn 

Whitney Anderson Paper C 


Stockton 

Biake, Moffitt & Towne 
Syracuse 

) & FB. Garrett Company 
Tam 

EC Poimer & ( itd 
Toledo 

The Millcraft Paper Company 
Tucsen 

Blake Moffitt & Towne 
Tulse 


Beene Paper Company 
Visalia, Calif. 

Caskey Paper Co. In 
Washington, D0. C. 

John Floyd Paper Company 
Frank Parsons Paper Company 
Wichita 

Wichita Paper Company 
Worcester 


The J. C. Campbell Paper C 


Carter Rice Storrs & Bement. | 
York, Pa. 

W. B. Killhour and Sons, In 
CANADA 


Caigary 
Barber Ellis of Alberta, Ltd 


Edmonton 
Barber -Els of Alberta, Ltd 


Barber Ellis Maritime, Ltd 


Hamilton 
Barber -Ellis of Canada, Ltd 


Montreal 
Barber -Ellis of Montreal, Lid 


Barber -Ellis of Regina, Ltd 


Toronto 
Barber -Ellis of Canada, Ltd 


Vancouver 
Barber-Ellis of Vancouver, Ltd 


Barber 


s 
iis of Winnipeg, Ltd 



































































































































































































































ntain stability and precision register between colors 


presses, Control one Design permits the crafts- At the printing control zone, engineered guardians 
in to cope with variations in raw materials that affect monitor everything from ink milling to blanket pressure 
production and quality in lithographic presswork Finally, at the delivery control zone, more watchdogs 
In a Harris press, precision control is established help assure more salable sheets per man, per hour, 
right at the feeder, where electrical and mechanical per day help insure profitable production 
components take over the tasks of sheet separation, Ask your Harris man for complete details on how 
paper stabilization and hairsplitting register Control Zone Design assures more consistent quality 
At the transfer control zone, special design elements throughout the run on every job 


H A Fe R i Ss a3 Ss EYB O ee D A Division of Harris-Intertype Corporation 


4526 East 71st Street | HARRIS | Cleveland 5, Ohio 
CORPORATION 
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FASTER THAN EVER 





THE ALL NEW MILLER TW 
21x 28 LETTERPRESS 


This brand new Miller TW 21x28 Two-Color Letterpress is faster, more 
productive than its worthy predecessor . . . faster even than competitive 
single-color letterpresses! 
Miller Stream Feeder ¢ Versatile. Fully Adjustable De livery 
Motorized Feeder and Delivery Piles « Counterbalanced Fee dhoard 
Positive Register System 
These are but a few of the many new features of this fine new Miller 


e Convenient Controls 


Write today for 


one of the first TW that are responsible for the exceptionally high operating speeds and 


minimum press preparation time. Net result — More salable sheets per 


— of our hour and greater profits for the printer! 
new descriptive Investigate, too, the new companion Miller SW 21x28 Single-Color Letter- 
brochure! i s the Miller " feature for feature. 


press, the 5000 iph pre that matche 


MILLER PRINTING MACHINERY CO. 


1115 Reedsdale St., Pittsburgh 33, Pa. 


In Canada: 
SEARS LIMITED + 253 Spadina Road *« Toronto 4, Ontario 


PRINTER and LITHOGRAPHER for May, 1960 








Magnetic Ink 





Character Recognition: 


how much risk, how much reward ? 


Make no mistake—the future of 
magnetic ink check imprinting is big. 
It is creating a huge new source of 
business for the printing industry. 
And the profits will be exciting. 

Right now, we know of one printer 
who is handling $150,000 worth of 
magnetic check imprinting business 
a year using only one automated 
A. B. Dick offset machine. By Fall, 
he expects to increase his volume to 
over $200,000. He’s making a good 
profit... and you can, too. To help 
you evaluate and understand some 
of the requirements for magnetic 
imprinting, let’s lift the curtain and 
take a look. 


Lifting the Curtain 


Successful installations have an- 





The A.B. Dick Model 366 Automated Offset 
Machine has proved its ability to precision- 
print E-13-B magnetic ink characters. 


swered many of the questions re- 
garding the system—and specifically, 
questions about magnetic ink im- 
printing itself. What about perform- 
ance? Printing characteristics? 
Reliability? 

And most of all, what about tol- 
erances? Printing specifications for 
magnetic encoding, as adopted and 
published by the ABA, may seem 
strict —particularly when expressed 
in decimals. A tolerance of .0625, 
for example, appears minute. But 
converted to a fraction, it becomes 
1/16 of an inch 
able. Every printer is accustomed to 
living with much more disciplined 
requirements in commercial work. 


not at all formid- 


Other specifications may be new 
to many printers. For example, the 
specifications governing ink lay- 
down, film of ink and spread of ink 
are necessary to meet the require- 
ments for “machine reading” as well 
as the familiar ‘eye’ inspection sys- 
tem. But with proper testing devices 
and adequate quality controls, these 
too, pose no problem. 


Controlling Signal Strength 


It is commonly understood that cor- 
rect signal level is basic to the effi- 
ciency of a mechanized document 
handling system. Density of the ink 
impression must be carefully con- 
trolled in order to be 
curately by electronic sorting 
equipment. 


“read” ac- 


This requirement, too, is being 
completely satisfied—by use of the 


offset process of printing. In fact, 
with A. B. Dick offset check im- 
printing equipment, the proper level 
of signal strength can be maintained 
—day in, day out. In the machines 
themselves and in the d>velopment 
of magnetic inks, A. B. Dick Com- 
pany has made important corftribu- 
tions toward proving the practicality 
of the system. 


Further Questions? 

If you have further questions re- 
garding imprinting for Magnetic Ink 
Character Recognition, we invite 
you to contact A. B. Dick Company, 
MICR Department, 5700 W. Touhy 
Ave., Chicago 48, Ill. Or simply re- 
turn the coupon below. 


PoeREPEP OOOO COCO OC OOOO SECU E Eee) 


A. B. DICK COMPANY 
5700 W. Touhy Ave., MICR Dept. 
Chicago 48, Ill. 


° 
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° I'd like to know more about magnetic ink 
: check imprinting with A. B. Dick auto- 
e 
° 
° 
. 
. 
e 
. 
° 
e 
e 
° 
° 
° 
e 
e 
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mated offset equipment 


City. Zone State 


FEV AB DICK’ 


DUPLICATING PRODUCTS 
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Quality comes calling... 


You'll find no fancy price tags when your Sabin Robbins Paper Specialist comes calling. He offers the 
most complete stocks of quality paper you'll find anywhere... from the finest mills everywhere. And 
he brings big paper savings with him—savings up to 40%, made possible by Sabin Robbins’ quantity 
purchases of job-lot papers. 


he od ing : The Sabin Robbins Paper Company, home office: Cincinnati 
aoe Albany / Atlanta / Baltimore / Buffalo / Chicago 
Call the Paper Specialist at n Cincinnati / Cleveland / Columbus-Dayton / Dallas 


Detroit/Houston/Indianapolis/Kansas City/Los Angeles 


Louisville / Milwaukee / Minneapolis-St. Paul 
Newark, N.J. / New Haven / NewYork / Peoria 
Philadelphia / Pittsburgh / San Francisco / St. Louis 












DO YOU KNOW what kind of paper this is? No fair looking 
at the watermark. Clue #1: It’s made with Neutracel* 
pulp. That’s why the uniform level surface takes a crisper, 
clearer impression — the kind that keeps customers happy. 

















Clue #2: More secretaries type more letters on this bright, white sheet 
than on any other watermarked paper. They do their best work on it. 





More help? Clue #3: Erasing mistakes is easy on this paper. But 
no printer makes a mistake when he gives a customer this best- 
known name in paper. It leads to profitable repeat business for you. 


~ . You guessed it! Hammermill Bond! To be exact, 
ANSWE e Hammermill Bond, Bond finish, Substance 24, 
white. Also available in 13 colors with envelopes to match. Why not 
use Hammermill Bond on your next job... and get all these advantages. 
Ask your Hammermill Merchant for the free Hammermill Bond sample 


book. And while you're at it, get a copy of the new Hammermill Bond 
Letterhead Portfolio. Hammermill Paper Company, Erie, Pennsylvania. 








NEW 
ANSCO GRAPHIC ARTS SAMPLES 


tailored to your needs 


Free 
on request 









Ansco 




















REPRODOL 














Interested in improving your overall 
photographic quality? Here’s your op- 
portunity. This new Ansco Graphic Arts 
Sampler will be tailor-made to suit your 























ee ee 
needs in both black-and-white films , i 
and chemicals. So just fill in and mail 1 Ansco, Dept. | | 
the coupon. Soon you'll be testing the Binghamton, New York 
best ...Ansco! i YES! | want to make a critical test of Ansco i 
Pee ! Graphic Arts Materials. Please arrange to supply | 
FREE! Illustrated booklet of case his- i me with your Graphic Arts samples. } 
tories where graphic arts and photog- i | 

: . N 

raphy have helped increase business ef- woe | 
. . ’ . . , . 
ficiency. Wouldn't you like a copy for " Position | 
yourself? See your Ansco representative. COMPANY 
Ansco, Binghamton, N. Y., A Division of i PELEPHONE No. i 
General Aniline & Film Corporation. ADDRESS 

l Cry STATE 1 

i | 
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ONE OF THE FIRST advertising typographers 
to install an Intertype Fotosetter machine 
was Typo Photocomposition, Inc., Phila- 
delphia. Since 1951, three more have been 
added. This battery of four is kept busy 
three shifts a day, turning out superior 
photographic composition. 














FOOD REPRODUCTIONS, $O REAL you can almost taste the contents, are 
lithographed at the new Clinton, Iowa, plant of the Lord Baltimore 
Press, Inc. This high-quality folding carton lithographer — a pioneer 
and one of the largest in the country — uses this Harris 43x 60” high- 
speed, double-delivery, 6-color lithographic press. 








HERE, THE CHIEF CHEMIST is examining 
a sensitized plate under develop- 
ment in the Harris-Intertype Cen- 
tral Research Laboratories. This 
work is done in close coordination 
with product development activity 
at Lithoplate, Inc., Covina, Calif. 






HARRIS - INTERTYPE 


oe 5 , 
i — 


HARRIS 


INTERTYPE 


CORPORATION 





HARRIS-INTERTYPE 
CORPORATION 


General Office: 55 Public Square 


leveland 13, Ohio 


IN SIX HOURS, this modern Seybold Saber" 54” Auto-Spacer 
Cutter turns out the same amount of work that used to 
take two days with an older cutter. Completely equipped 
with air-film and auxiliary tables, it is in the Boston plant 
of Recording & Statistical Corporation, who lithograph 
insurance and business work on Harris presses. 


ELECTRONICS, TOO, is a specialized field of Harris-Intertype 
through its subsidiaries, Gates Radio Co. and PRD 
Electronics Co. At right, a prototype of a combination 
single side-band Gates radio transmitter-receiver used 
in short-range communications undergoes tests. At far 
right is a microwave bench setup developed by PRD 
for taking attenuation and power measurements in lab- 


oratory and research facilities 


LET'S GET 
STRAIGHT 
TO THE POINT... 


You Can make Many of the jobs on your presses will travel in envelopes that have not yet 
been ordered! Ask for these lope orders, too! Your customers will thank 


H I 
money with you for reminding them—and you get an extra order. Ask your U.S.E. Paper 
UJ C F Merchant for a free copy of the U.S.E. Envelope Selector Chart—then get 
peers samples and prices and go to it! 
Envelopes! 


United States Envelope Company cr . 


General Offices © Springfield 2, Massachusetts 
Helping Printers sell more envelopes profitably to more users 
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» for your best girl. You found 
And when 


you saw their bright colors, you thought 


They we 


them growing in a vacant lot 


Oh, what a wonderful present! 


Never h 


in the world was there such a 


bouquet Didn't she savy so herself? And 
smother you with kisses ull you nearly 


burst with love and pride? 


ATLANTIC 


Your 


complex. But your sense of pride is still 


image of love has grown more 
young and enthusiastic. It's what made 
you turn out that rush printing job in 
record-breaking time. A darn good job, too 

(nd if our good papers helped make it 
possible, who could blame us for feeling 


proud with you? 


" . 
| j 








Production facts : 
4,000 IPH. Sheet size 4942 x 76% 


( Opies, too. 





This insert lithographed on new 


Color sequence was yellow, red 


Mimeo, or Ledget 


EASTERN FINE PAPER AND P PC 


brilliant white Atiantic 
biue 


Keeping one eye on quality— 
and the other on the budget ? 


Then Eastern’s Manifest line is your paper. Bond, Duplicator, 


take your choice. Economy priced, yet you get 


VISION * STANDART 


Opaque, Vellum finish, basis 80 


black. Press plates were deep etch a 


high bulk, even caliper and correct moisture content in all four. 


his means faster, trouble-free production. Brighter, more sparkling 


Ask your Eastern Franchised Merchant for samples of Manifest 


Papers in white and colors. Or write us direct. 


a EASTERN FINE 


PAPERS 


PACKAGING CORPORATION «- BANGOR, ME 


on a 52 1 77 4-color press, 30 up at 


uminum from 175-line screen positives 











FASTERN 


FRANCHiSED 


MERCHANTS 


ALABAMA 

BIRMINCHAM 

Slean Paper Company 
CONNECTICUT 

BRIDCEPORT 

Lott-Merlin, Inc 

EAST HARTFORD 

John Carter & Co., Inc 

NEW HAVEN 

Whitney-Anderson 

Paper Co., Inc 

STAMFORD 

Lott-Merlin, Inc 
FLORIDA 

MIAMI 

Coronet Paper Products Co 

Southeastern Paper & Supply Co 
GEORGIA 

ATLANTA 

Sloan Paper Company 
ILLINOIS 

CHICACO 

Dwight Brothers Paper Co 

Reliable Paper Company 

Empire Paper Company 
INDIANA 

PORT WAYNE 

The Milleraft Paper Co 

INDIANAPOLIS 

Indiana Paper Co., Inc 

MacCollum Paper Co., Inc 
KENTUCKY 

LOUISVILLE 

The Rowland Paper Co., Inx 
LOUISIANA 

NEW ORLEANS 

Aleo Paper Co., Inc 
MAINE 

PORTLAND 

C. H. Robinson Co 
MARYLAND 

BALTIMORE 

Garrett-Buchanan Co 

Leonard Paper Company 
MASSACHUSETTS 

BOSTON 

John Carter & Co., Ine 

The Century Paper Co., Inc 

Von Olker-Snell Paper Co 

SPRINCFIELD 

Whitney-Anderson 

Paper Co., Ine 





WORCESTER 
Butler-Dearden 
Paper Service, Inc 
MICHIGAN 
DETROIT 
Chope-Stevens Paper Co 
MISSOURI 
KANSAS CITY 
Wertgame Paper Co 
ST. LOUIS 
Shaughnessy-Kniep-Hawe 
Paper Co 
SPRINCFIELD 
Wertgame Paper Co 
NEW HAMPSHIRE 
CONCORD 
John Carter & Co., Inc 
MANCHESTER 
C. H. Robinson Co 
NEW JERSEY 
NEWARK 
Central Paper Co 
TRENTON 
Central Paper Co. 
NEW YORK 
ALBANY 
W.H. Smith Paper Corp 
BLPFALO 
Franklin-Cowan Paper Co 
JAMESTOWN 
The Milleraft Paper Co 
NEW YORK 
Berman Paper Corp 
Duplicating Papers, Inc 
Inter-City Paper Co 
Majestic Paper Corp. 
Geo. W. Millar & Co., Ine 
Milton Paper Co., Ine 
Pohlman Paper Co., Ine 
ROCHESTER 
Genessee Valley Paper Co., Inc 
NORTH CAROLINA 
HICKORY 
Snyder Paper Corp 
HICH POINT 
Snyder Paper Corp 
CHARLOTTE 
Snyder Paper Corp 
OHIO 
AKRON 
The Milleraft Paper Co 


CINCINNATI 

The Johnston Paper Co. 

Merchants Paper Co 

CLEVELAND 

The Milleraft Paper Co 

COLU MBLS 

Sterling Paper Co 

MANSFIELD 

Sterling Paper Co 

TOLEDO 

The Milleraft Paper Co 
PENNSYLVANIA 

ALLENTOWN 

Kemmerer Paper Company 

LANCASTER 

Carrett-Buchanan 

PHILADELPHIA 

Carrett-Bachanan Co 

Molten Paper Co 

PITTSBURCH 

Darragh Paper Co 

READING 

Carrett-Bachanan Co 
RHODE ISLAND 

PROVIDENCE 

Narragansett Paper Co 

John Carter & Co., Inc 
TENNESSEE 

CHATTANOOGA 

Sloan Paper Company 
TEXAS 

DALLAS 

Olmated-Kirk Company 

FORT WORTH 

Olmsted-Kirk Company 

HOUSTON 

L. S. Bosworth Co , Ine 

Olmsted-Kirk Company 


o 


waco 

Olmsted-Kirk Company 
VIRGINIA 

RICHMOND 

Virginia Paper Co 
WASHINGTON, D. ¢ 

Virginis Paper Co 
WISCONSIN 

MILWAL KEP 

Reliable Paper Co 
MONTREAL, P.Q., CANADA 

Lauzier Paper Limited 
TORONTO, ONT., CANADA 

General Paper Company 





Another way MGD helps you... 


™— : 














h, 


Straight-Thru Trimming! Cut and Trim More Work 


Faster...Pack and Ship Right from the Machine! 


Nothing cuts or trims as wide a range of work so fast 
or so economically the exceptionally accurate 
Dexter Brackett Trimmer. Multiple-up labels, book- 
:, tablets 


lets, inserts, pad , circulars, forms move right 


fi} ough the machine and onto a built-in conveyor be It 
for packing and shipping 

In-line production, mechanical spacing and rugged 
construction make the Dexter Brackett Trimmer up 
to three times faster than conventional cutters or 
trimmers for this class of work. Fast knife speed and 
selective hydraulic clamping assure accuracy ...sim- 
plified knife changing and two-hand operation are 
just two of the many safety features. 


Easy-to-set cutting signals on the spacer shaft com- 
bine with the powered sliding gauge to position the 
work with precise register. And spacer shafts are 
removable...can be filed away with signals in place 
to save time on repeat jobs. 

Fast, Accurate, Versatile, Economical. Find out 
how the Dexter Brackett Trimmer may multiply your 
production. Ask for a demonstration. 


THE DEXTER COMPANY {|mM|AG 
Division of Miehle-Goss-Dexter, Inc. y+ 
Chicago 8, Illinois D 
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- + and you can have CONFIDENCE in the Uniform High Quality of 


PERFECTION. Fiat GUMMED PAPER 








es production = meeting LITHO, PROCESS and CAST COATED, 
PERFECTION®. Expanding ais and ENGLISH FINISH, PLATED COLORS, 


quality control means faster make-ready 
and profitable runs. Specify PERFECTION” 
on your next job. All grades, finishes and 
colors available from authorized 
merchants’ stocks. 


SUPER CALENDERED, COLORED MEDIUMS 


LAB-DEVELOPED GRADES FOR 
SPECIFIC REQUIREMENTS 





PERFECTION 


and our newest 


oy Curlproof” 






CUMMED PAPERS 








| 

|'_GUMMED LABEL PAPER 

| MANUFACTURERS 

| Developed by a new process, the gumming is not 

adversely affected by extremes of temperature or COMPANY 
humidity. Curl is eliminated. Ask for our Sample PUMLADELPHIA 15, PENNSYLVANIA 

| Book which gives all the facts, grades and sizes. ATLANTA a albrmage seen R * DALLAS 

KANSAS CITY « LOS ANGELES © NEW ENGLAND 





NEW YORK ¢ SYRACUSE 


Complete List of Distributors may be found in Walden’s “Paper Catalog’ 187G 
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THE 
NEW 


REGENT 
HUES 

>» BETTER... 
COSTS 
LESS 


3415",..42’...52” Regent Cutters...standard or automatic spacer 
operation...lifts to 6” high...heavy duty...extreme accuracy... 
priced for economy. And backed by MGD, world’s largest 
manufacturer of graphic arts machinery. 


THE meieneeioee COMPANY 


on of Miehle-Goss~ Dexter, inc 


oh 
Cr 


cago 8, Illinois 








YOURS on request: 

For a copy of the new Letterhead 
Design Manual created by the 
world-famous Pratt Institute on 


RASABLE 
Parsons Papers and sample sheets 


© = of Parsons RASABLE, write on 
; your business letterhead for ' 
PARSONS Portfolio No. 893, Parsons Paper 
Division, National Vulcanized Fibre 
Company, Holyoke, Massachusetts 


PARSONS 





NOW the typewriter bond made from new cotton fibers which erases easily 


completely . . . makes a good secretary's work look perfect! A Parsons King Cotton Paper 


New PARSONS RASABLE 


25% COTTON FIBER 


Popular demand is the reason for Parsons RASABLE 
Those who know fine business papers have long 
requested an exe eptionally-easy-to-erase typew riter 
bond with the quality characteristics recognized in 
Parsons regular Bonds. Now Parsons RASABLI 

is the answer. Available only in white in substance 
13, 16 and 20, RASABLE is destined to be another 


famous Parsons King Cotton Business Paper. 


— 

@ 25° new cotton fibers 
e White, light cockle finish 
e Substance 13, 16 and 20 

22 x 34, 28 x 34 
e Substance 13 and 16: 26x 34 
@ 814 x 11 available in sub. 13, 16 4 

and 20 " 
e All sizes ream-sealed ; 
e May be printed by letterpress or 

offset using ink specially formu- 


c 


lated by leading ink manufac- / 
turers for this fine erasing surface 
e Specifically made for typewriter 
use as the result of popular de- 
mand — by Parsons Paper Divi- 
sion, National Vulcanized Fibre 
Company 
Parsons RASABLE can be the answer 
to many job printing orders to help SETTER 
keep good customers satisfied. Ask 






your Parsons paper merchant for 


samples now 





PARSONS PAPER DIVISION | WATIONAL VULCANIZED FIBRE CO 


HOLYOKE, MASSACHUSETTS 
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Be Competitive! 25 x 38” Is Ideal For Profitable Volume 


Building... Bleeds 8 pp., 9 x 12” Forms Easily 


You'll probably find that, like most shops, a vast 
number of your jobs fall in the 25 x 38” range. That’s 
why more than half of all two color offset presses sold 
today are this size 

Why is it so popular? On a Miehle 38 for example, 
you can run full 8! x 11” or 9 x 12” bleed jobs easily, 
8-up. You have the broader capacity to handle more 
of the popular sizes used for brochures, booklets, 
letterheads, etc You can yo after more business... 
be more competitive. 

And in the 25 x 38", Miehle gives you the choice of 
ingle color, two color, or four color models. Their extra 
production and quality advantages are designed to 
put you out front for keeps. Non-stop feeding and 


delivery for high output on long runs...swing gripper 
sheet transfer for perfect register at any speed...and 
big form roller ink distribution for smooth, quality 
results on highlight halftones and heavy coverage 
forms...these are just a few of the many advantages 
of the Miehle 38. 

If you're running single color 23 x 29” presses now, 
a 25 x 38” two color is your most logical growth move 
...and the most profitable. Make your next step up 
‘a Miehle 38 Offset Press. 


THE MIEHLE COMPANY 


Division of Miehle-Goss-Dexter, Inc. 


Chicago 8, Illinois 





“We are well satisfied with 
our RUTH-O-MATIC” 











says Thomas Meehan Jr., Treasurer, Meehan 
& Tooker, New York City, N. Y 

“Today's demands for higher speed pro- 
duction with no compromise in quality 
make it necessary for the modern printing 
plant to be up to the minute with all the 
latest equipment. Our new RUTH-O-MATIC, 
completely automatic photo composing ma- 
chine, has enabled us to increzse our pro- 
Juctivity and at the same time give custom- 
ers even more of the accuracy and precision 
required.’ 





Henry Gramlich—Plate Room Super says 

“Working with Rutherford equipment for 
over a quarter of a century, | find a very 
attractive feature of the RUTH-O-MATIC is 
that it has been made fully automatic with 
no major changes in its basic design 

This means that my operators very easily 
adapt themselves to the new composers and 
still use their many years of past experience 
with Rutherford equipment to advantage.” 


RUTHERFORD MACHINERY COMPANY 


DIVISION OF 


SUN CHEMICAL CORPORATION 


401 Central Avenue, East Rutherford, New Jersey 











Branches in all Principal Cities of the United States 
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Highly Pick Resistant! Paper pick problems can literally pick your pocket. For 


trouble-free, profitable impressions per hour, use Consolidated Offset Enamels. Every 
sheet is double coated for more pick resistance, maximum uniformity, greater stability. They 


run better—print better—look better. Yet Consolidated double coating costs not a cent 


! 


more! Ask your Consolidated Paper Merchant for free test sheets. Make a test run. 


Compare quality, press performance and _ results. x 
Fair enough? Available only through your Consolidated Paper Merchant & onsotidaled 
WORLD’S LARGEST SPECIALIST 


IN ENAMEL PRINTING PAPERS 


FFSET AN R¢ 





Consolidated Water Power & Paper Co ~- Nat! Sales Offices, 135 S. La Salle St.. Chicago 






sMebtBeoweeie-ye(-1 offset department 
can be YOURS 


ideyam(-\-maeteheea GOllar an hour! 


For less than a dollar per working hour, you can pur- 
chase a complete ATF offset department, including: 
press, camera, darkroom sink, negative layout table, 
platemaker, and utility table. If you have some 
seldom-used equipment to trade in, chances are you 
will need little or no down payment. 

Or you can lease the complete “package’’—or any 
part of it—without trading in any equipment ot 
making a down payment. 

Either way, you get brand new equipment—and 
only what you need—on the easiest terms. You can 
pay as you go and make a profit as well 

Heart of this plan is the ATF Chief 15, the small 
press with the big press features...the press which 
has been chosen by over 1500 professional printers 
You can see this press and the related “package” 
equipment in operation at your nearest ATF Branch 
Office; or your ATF Representative will supply full 
details, including a folder, “How to Set Up for Off- 
set,” which outlines various plans and choices of 


equipment. If you prefer, use the coupon below. 


| 

| American Type Founders, Dept. IP 

| 200 Elmora Avenue, Elizabeth, N. J 

I’m interested in your “Offset Package Plans” on a (J purchase 
| [ i 

} Name Title 

| 

| 


American | cis 


Type Sr-tssaonsaer aa 
Founders | | 


46 . PRINTER and LITHOGRAPHER for May, 1960 


If you have trade-in equipment, list descriptions, models, serial numbers) 








NORTHWEST PEDIGREED PAPERS 


PRINTING PAPERS 





ee 


The Jjorthwest Paper Company 


x 


| \ 








MILLS AT CLOQUET AND BRAINERD, MINNESOTA 


SALES OFFICES 


NORTHWEST VELOPAQUE TEXT 








y, 
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BETTER 


ALWAYS MAKE GOOD PRINTING 











~ NEWSLETTER 





UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 


Business Breaks Records 
But No Big Boom Evident 


Corporate Profits Good 
But Don’t Meet Goals Set 


Miehle to Manufacture 


Some Hantscho Presses 


Production Conference 
In Chicago June 16-17 


Paper and Paperboard 
Production Jumps 8% 


Big boom in business has not materialized, first quarter 
records show, BUT total business activity did break all 








records . . . April-June second quarter will probably see 
activity up a bit to new record. . . third quarter July- 
September will be leveling out period . . . fourth quarter 


October-December expected to show moderate decline. 1960 
will be a@ good year, a record-breaker, but not big boom 
year many expected. 





Corporate profits are good but not as high as expectations. 
Most companies probably made more money in first quarter 
than they'll make in remaining quarters ... exceptions are 
retail, machinery, equipment which will continue high rate 
of climb as against general trend. 











Miehle Co. will manufacture and sell certain sizes of 
Hantscho web offset press equipment under new long-term 
license agreement .. . Hantscho will continue to make and 
sell presses of sizes other than those built by Miehle. 
Miehle-Goss-Dexter, Inc., of which Miehle Co. is a division, 
can now offer sheet-fed or web-fed letterpress, offset, and 
gravure equipment for commercial printing, newspaper, and 
carton industries, plus web-fed flexographic presses for 
carton manufacturers. 














Printing Industry of America will stage annual Production 
Conference at Edgewater Beach Hotel in Chicago June 16-17. 
As of May 5, no details of program had been released by 
PIA headquarters in Washington. 








Paper and paperboard production for 1960 first quarter, as 
reported by American Paper and Pulp Assn., rose to 8,800,000 
tons . . . 8% above first quarter of 1959 .. . almost as 
much paper as produced in entire year of 1925... output 
quadrupled in three and half decades. Printing paper sales 
during March soared to new monthly high of $135-million, 
National Paper Trade Assn. reported . . . 8% above March of 
last year. First quarter total of $373-million was 7%% 
higher than for same quarter last year. 























(Over) 
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Mead Co. Chairman Sees 
Production Increasing 


Allied Paper Acquires 
Egry Register of Dayton 


Seeks Aid of Printers 
To Cancel Postage Jump 


Two Unions Seek Merger 
Of All Printers’ Unions 


U.S. Secret Service 
To Watch Graphic Arts 


(Continued) 


Mead Corp., with headquarters in Dayton, 0., has adopted new 
stock option plan for key employees .. . H. E. Whitaker, 
board chairman, estimates paper industry will make from 35 
to 36 million tons in 1960 as against 34 million tons in 
1959 . . . suggested further price advances of paper may be 
difficult to forecast because of vigorous competition. 




















Allied Paper Corp. has acquired Egry Register Co. of Dayton, 
Ohio . . . Egry is one of oldest companies manufacturing 
continuous business forms systems .. . Allied has also 
acquired Stephen Greene Co. of Philadelphia and American 
Register Co. of Boston . . . three units have total sales 
volume of over $10-million per year. 














Reports reviewing results of nationwide surveys for apprais- 
ing economic effect of 1959 bulk third-class mail rate 
increase have been sent to Congress . . . reports were 
required by law from Dept. of Commerce and Small Business 
Administration to help guide House and Senate Postal Com- 
mittees to determine whether another increase should become 
effective July 1. Minimum per piece rate boost to 2% cents 
will become effective automatically July 1 unless Congress 
acts against it. Direct Mail Advertising Assn. is appealing 
to printers handling direct mail material to help stop 
increase. You can get full details on how to help from 

DMAA at 3 E. 57th St., New York 22. 


























Two unions have signed agreement pledging co-operation in 
collective bargaining, full exchange of information, and 
mutual aid during strikes and lockouts .. . International 











Printing Pressmen and Assts. Union and United Papermakers 
Union, both AFL-CIO, see need for unity and avoidance of 
jurisdictional disputes. Ultimate objective is "complete 
organic unity and full merger of all unions in printing, 
paper, and paper converting fields into one great organi- 











zation.” Greater bargaining strength also an objective. 





he U.S. Secret Service has persuaded Treasury Secretary 
obert B. Anderson to set up a committee to watch develop- 


ments in the graphic arts. The Secret Service fears some 











of these advances may make it much easier to counterfeit 


money. 








Color Guidepost to Business Efficiency 


When used for busine rms Chey enjoy other bi 
Howarp Bonp col rive t-a cours Special lette 
nce directions that sim] the tin Announcen 
speedy routing of different f Price Sheet Rey 
greatly expedites handling and scores of other us 
filing. That is wh Howarp colors a two-color effect 
re among the 1 t popular in price, plus all the fr 
Amer n busin today pM il of these attrac 


isin of Your printer or paper mer« hant 
rhead lle- will show you the Howarp Bonp 
nts. Folders sample book including thirteen col- 
orts for ors plus How arD’s whitest white 
here \ ant It’s well worth seeing, and very def- 
it one-color initely worth using in many ways 
hnes ap ALL HOWARD PAPERS are 


quality controlled by flo “Ray R 


HOWARD PAPER MILLS, INC. * HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard , Bond 


Companion Line: 


“The Nation’s 


Howard Ledger * Mimeograph 


Business Paper” 


Duplicator * Posting Ledger + Du-All 








“Poor Man's Boats” is a favorite of artist Maurice Logan, 
Associate in the National Academy of Design and a dean 


Discove ries 1n of both commercial and fine art. Mr. Logan paints 


almost compulsively on weekends, after Monday-through- 
Ameri qn A t Friday duty as a partner in a commercial studio. He has 
- Ca r created a heritage of western Americana—in watercolor 

and oil—with authority, with freedom of stroke and 

color. He often deftly employs black as a color to produce 


the sense of realism noticeable in this painting. . . and 


faithfully reproduced here on Maxwell Offset. 





Printed on Maxwell Offset—Basis 80—Maxtone Finish 


HOWARD PAPER MILLS, Inc. @ Maxwell Paper Company vist Franklin, Ohio 














ood Printing Begins 
With the Right Paper 





For every printing process, there are certain physical properties 


paper should have to produce most satisfying print. You should know them 


for every printing process there are cer 
tain physical properties which the paper 
should have in order to produce the most 
satisfying print 

With the 
printers, ty] es of presses and printing con 
ditions, this problem of supplying the 


increase in the number of 


right type of paper for cach process and 


end use is an extremely complicated one 


However, down through the years, 
whenever a new printing process was in 
vented, papers have been developed to fit 


its requirements, Papers designed for 


rotogravure, offset, and letterpress are 
good examples 

Let us take a close look at these three 
printing processes and examine the type 


of paper each requires 


& One of the most attractive features of 
gravure printing is the uniformity of the 
highlight and 


tonal gradations in the 


middletone areas. This continuous-tone 
effect makes it an ideal process for art re 
productions, particularly when printed on 
suitable paper surfaces 
At about the ume of World War I the 
ise of rotogravure was expanded to the 
printing of photographic material as suy 
plements for Sunday newspapers. To a 
large degree, the excellent quality of these 
supplements was made possible by the de 
velopment of a suitable mineral-filled, su 
book high 


groundwood content and smoothness of 


percalendered paper. The 
this sheet provided a nearly ideal surface 
for the economical production of high 


quality roto printing 


At present most rotogravure supple 


ments are printed on a modified news- 
print, the change in stock being the result 
of an effort to combat rising costs. This 
has resulted in some loss in printing qual. 
ity. However, the excellent compressibili 
ty of this type of paper assures good con- 
tact with, and transfer from, the etched 
printing cylinder. Lateral flow of the fluid 
ink along the fibers in the paper surface 
tends to mask the cell structure of the etch 


and improve tonal uniformity 


By Dr. Walter Roehr 


Dr. Walter Roehr is senior research asso- 
ciate for the Kimberly-Clork Corp. ot 
Neenah, Wis. He originally presented this 
material at the recent Paper Marketing 
Seminor, a school for printing paper 
salesmen, conducted by his company at 
its headquarters in Neenah. 





Magazine news, a modified newsprint 
containing mineral filler and varying de- 
grees of calendering, has found consider- 
able acceptance where long runs of picto- 
rial material are involved, as in mail order 
catalogs. For higher quality work, a min- 
eral-filled, free sheet has proved quite sat- 
isfactory. Such papers generally contain a 
high percentage of short-fibered chemical 
pulp 

Because of the fluid, non-tacky nature 
of rotogravure inks, paper for this process 
does not need the high pick resistance re- 
quired for offset and letterpress. This per- 
mits the use of relatively soft, easy calen- 
dering ingredients in the paper. The added 
resiliency obtained in this manner results 
in more intimate contact in the printing 
nip and improves the uniformity of ink 
transter, particularly in highlight areas. 

One drawback of these soft, uncoated 
roto papers is a distinct lack of sharp de- 
tail and snap in the printed copy. With the 
advent of coated publication papers for 
letterpress printing, the need to have a 
similar coated sheet for rotogravure be- 
came constantly more evident. Consid- 
erable progress has been made in develop- 
ing such a sheet during the last 15 or 20 
years. Actually, many thousands of tons of 
coated roto papers have been used for 
magazine and mail order work. However, 
this grade still leaves something to be de- 
sired, particularly in highlight reproduc- 
tion. In order to appreciate the reasons for 
the existence of this problem, it is neces- 
sary to understand the various factors that 
influence rotogravure printing quality 


53 


| a 





ormity Of tonal gradat 


—~ 


the highlight and middletone areas is one 
f the outstanding features of roto print 
ng. Whenever the ink tails to transter 
roperly, these areas take on a harsh 


grainy appearance, and much of the beauty 





f gravure printing is lost. Ink and press 
haracteristics, as well as paper, affect the 


niness obtained on any par 





of printed material 





Such properties of paper as surface 


smoothness, compressibility and flexibility 





are particularly important. The impor 


tance of these properties is due in part t 


the relatively low printing pressures in 
roto printing, plus the fact that the inks 


ure carried in recesses below the level of 
the printing surface. Proper ink transfer 
s obtained only when each cell makes in 
timate contact with the paper surface 

As already mentioned, a considerable 
amount of fairly good roto printing 1s 


eing produced on newsprint, which has 





urface but is highly 
ompressible. At the other extreme, cello 
hane is an examy le of a flexible sheet 
with a very smooth printing surface which 


will reproduce extremely small highlight 





jots. In terms of compressibility and sur 
face smoothness, most rotogravure papers 
fall in between these two extremes 

The application of a mineral-binder 
type of coating to paper and the subse 
juent supercalendering operation pro 
juces a relatively smooth, high gloss print 
ng surface. In the process, however, much 
f the flexibility and compressibility of the 
oated sheet has been lost. If the im 
n surface smoothness is not 
ensate for the loss in 


lightly de 


sulmcient to com} 
compressiDility, some of the 


pressed areas in the paper surface will fail 


to contact the inkea Cells, and skips occur 
n the printing 





adoption of variable dot size type 
etches has tended to accentuate this prob 
m for two reasons: First, the smaller 
ell areas make them more easily missed 
completely by a low spot in the sheet 
second, the increase in nonprinting land 


areas on the etched cylinder causes, in ef 





Continued... 


fect, a reduction in unit pressure in the 
printing nip 

In this respect, rotogravure printing ac 
tually requires a more level surface than 
letterpress, in which the ink is carried on 
the raised portions of the plate and will 
contact the paper in spite of slight depres 
sions in the surface. A smoother, morc 
flexible coated surface for publication roto 
printing will undoubtedly be developed 
from more suitable coating materials and 
improved methods of coating application 

The most remarkable growth in the 


roto 


printing of paper and paperboard by 1 


gravure has been in packaging materials 
Here the merchandising appeal of multi 
color illustrations is combined with vari 
ous protective features. Typical of this 
kind of end use is the packaging of frozen 
food, potato chips, bread, and other food 
products in glassine or waxed paper over 


wraps. Coated and uncoated parers 
r 


us 
for publication rotogravure printing are 
of course, generally not satistactory for 
packaging purposes 

To serve these needs, strong, light 
weight papers have been developed, which 
will withstand the stress and strain of 
going through the packaging machinery 


ust 





without cracking or tearing. They 1 
withstand the exposure to heat in the wax 
ing Operation and the sub-zero tempera 
tures of food freezers. To provide the de 
sired eye appeal, they must also have good 
varnish holdout, plus a satisfactory degree 
of scuff and abrasion resistance 


Unfortunately, the procedures and ma 


r 
terials required to build in these and oth 
er functional properties are not always 
onducive to good printing quality. The 
most dificult property to maintain is sur 
face smoothness and compressibility, so 
necessary to the accurate reproduction of 
rotogravure highlights. Papermakers arc 
ncentrating a great deal of effort on this 


} } 


problem and much progress has been 


made. The rapid advances made in recent 
ears, particularly in coated papers, give 
promise of still greater improvements in 
the future 

In the use of paperboard, improvements 
in surface smoothness and in ink faking 
properties, as well as over-all uniformit 
have hee mn important factors in the in 
crease of rotogravure printing for cartons 


t 


Clay-coated, patent-coated, and bleached 


boards are available for this purpose 


presses, designe 


High-speed rotogravure 





to print carton stock from rolls with in 
line units for die-cutting, creasing and 
stripping, are precision machines. For sat 
isfactory operation, the board manufac 
turer must provide, in addition to a good 
printing surface, controlled thickness, di 
mensional stability, proper moisture con 


tent, and uniform rolls 


& Although offset lithography has been 
in commercial use since the early 1900's, 
its greatest growth and development has 
been in recent years. With each improve 
ment in press design, increased speed, or 
expansion in end use requirement, there 
arose the need for a more suitable paper 

For years offset took pride in its ability 
to reproduce fine-screen highlights on 
rough surfaces such as low-tinish, un 
coated stock. By printing from a resilient 
rubber blanket, it was possible to make 
intimate contact and ink transfer to sur 
faces far too rough to be printed by an 
other process 

The resulting softness of tone was 
looked upon as being characteristic of the 
process and was sometimes used as a sell 
ing point for offset printing. However, 
because the highlight dots were fuzzy, the 
paper was highly absorbent and lacked 
gloss, and the ink lacked color density, off 
was unable to match the 
sharpness of detail and snap obtained | 
ievterpress 


levelopment of new 


Along with the t 


platemaking techniques and more highly 
pigmented inks, there arose a need for pa 


per more suited to the needs of the process 
Offset book papers, made primarily from 


' 


bleached sulfite Ip and containing as 





much as 10° mineral filler to provide 


additional opacity, became the standard 
paper for good offset work 


These papers are generally surface-sized 





with starch, a treatment which tends to 
eliminate the collection of fuzz on the 
blanket and ink distributing system by ¢ 
ing down loose fibers. It also increases pick 
resistance and ink holdout. Uncoated, ex 
ept for the sizing, these offset papers ar 
haracterized by low gloss, good bulk, and 
excellent running properties on the print 
ng press 

As the demand increased for more de 
tail, snap and brilliance in both monotone 
and multicolor printing, lithographers 
turned to the smoother, high gloss, min 
eral-coated papers. Because of the special 
requirements of the offset process, coated 
papers designed for letterpress printing 
were frequently unsatisfactory. Most of 
these papers did not have sufficient bond 
ing strength to withstand the pull result 
nz from the use of highly-concentrat 
tacky offset inks, and the intimate contact 
between the rubber blanket and paper 

Also, the offset process differs from let 
terpress in that it applies moisture to the 
nonprinting areas of the paper. It is im 
portant that the mineral surface should 


not be weakened by the water to the extent 
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ick Off in subsequent impres 


ns during a press run 


Rand efects in the paper surtace are 
articularly troublesome in offset print 
ng. Small particles such as slitter dust 
hber bundles, or coating flakes, when 
picked out of the sheet, tend to adhere to 
the blanket or plate and produce defective 


rints on all succeeding sheets 





Sit 1945 the development of on-the 
nachine coated offset papers has mad¢ 
rapid strides. Grades covering both single 
ind apers are now avail 
ible to y in large quantities 
This in rs for the packaging 
ind specialty fields, as well as for publica 
non printing 

Still more recently, the installation of 


numerous multicolor heat-set, offset pres 


ses has created a demand for lightweight, 





i! 
coated offset paper in rolls. In spite of the 


fact that similar grades of coated paper 


have been available for letterpress heat-set 


printing for several decades, this new de 


r 


KI 
poses a new set of problems for 


veiopment f 
omt of 


the papermaker. From the standj 


irface strength it is generally agreed that 
the 


picking force in a printing nip de 


ends on the speed of the press and the 
viscosity of the ink. The greater pull on 
due to high spec 1 web 


the paper surface 





printing is at least } artially neutralized by 
the fact that heat-set inks are generally 
much less tacky than standard offset inks 
Also, by printing the paper with the 
grain, web offset can take advantage of the 
fact that both tensile strength and pick re 
sistance are greatest in the machine direc 
tion. Rolls must be of good quality bagey 
areas tend to cause wrinkles and misregis 


must be 


ter. Moisture content of the paper 
kept low and porosity sufhiciently high to 


ivoid blistering in the ovens. However, in 


— ~e. 


spite of numerous growing pains, heat-set 
offset is capable of producing quality 
printing at high speeds on relatively in 
expensive coated papers 

Since offset printing has grown to cover 
a wide variety of end uses, suitable papers 
with special properties have been devel 
yped to fill the needs of the process. In 
cluded in this group are one-side-coated 
label papers with good gloss and varnish 
holdout, uncoated papers with high wet 
strength and good dimensional stability 
for maps, coated and laminated functional 
papers for moisture-proof packaging, Cast 
coated papers for high-gloss multicolor 


lisplays, and plastic impregnated and 


coated papers for such items as menus and 
children’s books, which require toughness 
With the increasing trend towards car 

ton printing by offset, paperboards have 
been modified to fit the needs. Today, clay 

coated, patent-coated, and bleached boards 
are available for offset printing. In short, 
the paper industry is supplying almost a 
complete range of papers tor offset, from 
stock to heavy 


lightweight multicopy 


boards, from cheap newsprint to the most 
, ; 

expensive double-coated and cast-coated 

stock 


There are several other paper proper 


ties which are particularly important in 
offset printing. Because of the chemical 
nature of the process, the chemical com 
position of the coating is of considerable 
importance. Care must be exercised in the 
use of wetting agents in the coating, as 
they may be slowly dissolved and carried 
back to the water fountain. Here they will 
cause a lowering of the surtace tension ot 
the fountain solution and an ink-in-water 
emulsion. This colored emulsion will then 
print an over-all tint in the moistened, 


nonprinting areas 


te 


| qa 
Paper by the Acre 


This mass of paper products—1,700 pounds in all—rep- 





resents the yearly consumption of poper by a typical 
American family of four. West Virginia Pulp and Paper 
Co. used photograph in 1959 annual report to illustrate 
growing use of paper in United States. In past 60 years 
America’s consumption of paper has multiplied more 
than seven times—from about 58 pounds per capita in 
1899 to estimated 425 pounds per capita in 1959. Range 
of paper products in the photo is based on projected 
U.S. production and imports of all grades during 1959 


Free alkali in the coating can also be 
dissolved and carried back to the system 
where it reacts with the fountain solution 
and plate. This results in the nonprinting 
areas of the plate becoming ink receptive 
and “scumming™ occurs 

Uncoated papers containing an excess 
of free alum may also cause scumming. In 
this case, the alum apparently reacts with 
the water-receptive layer of gum on the 
plate and causes it to become ink receptive 


®& Throughout the years, the amount of 
paper printed by the letterpress or relief 
process has far exceeded that used by any 
other method. It ranges from the millions 
of tons of newsprint consumed annually 
in the production of practically all of our 
daily newspapers to the most detailed and 
precise multicolor reproductions on the 
finest quality, double-coated papers. An 
almost unlimited diversity of paper 
grades, qualities, and weights are necessary 
to fit the numerous requirements of the 
letterpress printer 

The letterpress process, printing from 
the raised portions of the plate and on pa 
per backed up by relatively hard packing, 
provides a positive contact between ink 

(Turn to page 129 
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What Lithographers Expect 


From Paper and Ink 


Paper and papermaking cause problems for lithographers; some of these problems have no! yet been 


solved by various paper mills. Here are some things lithographers have a right to expect of paper 


Let § discuss paper and if Ink creeps in 
a little, it's because you can’t have one 
without the other. First of all, lithogrs 
phers want printable paper as well as pa 
per with the special character which the 
customer intends to pz 
the papermaker must pay attention to all 
f the physical aspects of the paper he 
makes. We may make a long story short 


summarizing what we want in paper 


er is made which has n 





lithographers will want the grain 
the long dimension of the sheet 

2. When we unwrap a pile, we want it 
well piled, trimmed square, and the toy 


oTrrom one 


ay for. Therefore, 


By Willard P. Greenwood 
Manager, Offset-Letterpress 
Forbes Litho Mfg. Co., Boston 


We would like the moisture content 
to be such that when the pile goes to the 


press, the paper is in balance with an at 


mosphere about five relative humidit 
percentage points above the relative hu 
midity of the pressroom. This require 
ment has been proved many times to be 
the best condition for minimum change 


in sheet size and, therefore, in image size 
in a passage through an offset press 

4. We don’t want any built-in strains 
from improper drying or calendering 
which, when released by moisture or 
printing, will cause curls and waves in the 


printed sheet 


We want paper to be so sized, sur 
tace coated, or otherwise finished that n 


rt of the coating or the paper hbers wil 


show up in the ink or on the blanket of 
the first unit of a press 

6. We don't want any chemical activit 
latent in the paper which may work 
against the good othces of the ink catalyst 
riers. By this I mean acidit n per, al 
though excessive alkalinity or surface ac 
tive wetting agents ma be ta t 
mental in different ways 

Any cutting dust, lint, inspector's 


unches, and other debris are an ant nce 


to plants without vacuum cleaners 


S. The paper should be as whit 
ored as the requirements speci! sir 


How Paper Factors Can Influence Printed Color 


By Frank Preucil 
Lithographic Technical Foundation 

For some years, lithographers have real- 
ized that halftone dot sizes should be dif- 
ferent for printing on different paper 
surfaces. Highlight and middletone dots 
may be somewhat larger for smooth-coat- 
ed papers than for rougher papers. This is 
because the ink dots will spread less on 

the smooth papers 
We are now learning that other paper 
factors besides its surface can also serious- 
ly affect the appearance of printed color. 
Particularly, the blue fluorescence of some 
f the new high bright papers unsuspect- 
edly weakens yellow and red tints, even 
though solid yellow areas look stronger 

n the same paper 


The recent LTF study of color tints and 


solids printed on many different papers 
showed that the paper's delicate color af- 
fects the visual appearance of color ink 


tints much more than previous] suspect 
The traditional cream white papers 
tavor the appearance of flesh tints and 
rt iors it Make Diue SKies grayer 


Sky blue tints are improved in clean 


ness when printed on fluorescent brigh 


ened papers, Dut th flesh tints become 
es” 
washed Out 


Measurements of the color balance re 





tiectance of a variety of papers have shown 


I 
as much as 10 to | excess of blue 


green, ofr red We are usually not con 


scious of this definite paper color because 


our eyes can ad to the paper surface as 





a reference, and we think of the paper's 
color as neutral whit 

When halftone dots are printed on such 
a paper with colored ink, the brightness 


: : . 2 
level is below that of the bare unprinted 





paper. What we see is an 
mixture of the ink color and the 
excess color. Halftone dot sizes in sets of 
color positives must then be readjusted tc 
compensate 

The most obvious change that has been 


made necessary by high bright papers. is 


in the size of the yellow dots that are 


printed. These must be enl: 





pensate for the neutralizing effect of the 


blue fluorescence of the paper 


ad , ' 1" 
refiect ali color fully 
, hl | a 

pecause color fe 
parent process ink 1s fundamentally a sul 


tractive process. The potential brightness 
of colors is established and limited by the 


papers ability to reflect light. The long 


recognized goal has been to produce pa 
* 


pers of highest over-all brightness 


In the past, the natural colored crean 





white papers had the highest total reflect 
ance although they were not neutr: 

When the excess yellow of the paper wa 
neutralized with blue dyes, the total re 
paper was lowered. This 
ers that were con 


produced grayed pat 
sidered less desirable for color f 


rinting 
The new fluorescent brighteners have 
changed this. It is now possible to bring 


cream white papers to a neutral which is 


brighter than the original paper. How 
ever, in the latest papers, this has been 
verdone 


Better papers for color repr 


roductior;r 
will have high brightness without excess 


green r red reflectance 
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larly, it should be uniformly opaque or 
transparent, as the case may be. Its caliper 
basis weight, and bulking characteristics 
should be exactly as specified 
). If it is to be used in a gluing opera 
it should be receptive to the glue to 
i 
10. If it is to be folded, scored, « 


bossed, perforated, adhesive-backed, silk 


ed, gold printed, lacquered, lami 


ated, or otherwise treated or mistreat 


hould be designed to be adequate. Last 
ut most important, it should readily re 
the kind of ink supplied for ay 


rh 


nto it 
ee Ni when a sample of this paper has 
mitted tO the ink supplier, th 
rapher hopes the ink he receives will 
these Charactcristics 
It wall be in the right quantity, pack 
miently for the type Of opera 
ss on which it is to be used 
It sh ld match the submitted color 
1 itt ] the ft K 
ind a t is and th na 
t th | i K fl ] 
t nay ind ick 
th “2 Ss en t the 
isicicrat for th weak 
} f ssma who knit 
itl tainers 
i j n | “ Sf k } gh s that a 
i! wofink him ma i 
pia } tita juat 
t from the ravages of a 
r tt tain § t 5 
| n id sist water wel } ! 
if ght a in Stead of i 
It st uC § iy ia 
| 1 tO RIV n est possidic surtace 
ipping subs t i} cd x 
Having cen | it sn iar 
cn gh that press ivs and wind 
ga n essary 
It sh }not a ta i 
ithe t yp of Cans with ex $sive rapid 
When dry, it should have the proj 
es requested such as high gloss, scuff re 
sistance com It should not crystallize if 
quent press operations call for fur 
ther ink layers. If it is to be lacquered 


rit-label varnished, laminated, or oth 


pigment should not 


rwise coated, the 
bleed in the solvent or plasticizers of the 
material applied. If it 1s to end up in store 
windows or be exposed to the clements, 
margarine, bacon, soap powder, bourbon, 
r hair tonic, it should show proper re 
sistance to fading or bleeding 

In addition to all these wishes we 
would like a sympathetic ear for our dith 
ulties from both paper and ink suppliers, 
immediately followed by service in the 
form of advice, corrective materials, or 
issurance that the cost of defective paper 
x ink and some portion of the delays o¢ 
asioned by such defects will be adjusted 


15 SOON as possible 





Pulp and Paper Industry in United States 


Total number of pulp and paper plant 
locations in the United States 


850 





States containing pulp and paper mills 


42 





Cities and towns with pulp and paper mills 


532 





Number of employees in paper and allied 
products industry (paper and pulp mills 
plus manufacturers of bags, boxes, etc.) 


550,000 





Wages and salaries paid annually in paper 
and allied products industry 


$2'/,-Billion 





Annual sales—paper and allied products 


$11'/,-Billion 





Federal taxes paid annually—paper and 
allied products 


$600-Million 





State and local taxes paid annually— 
paper and allied products 


$200-Million 





Capital expenditures for new products and 
equipment in the post-war decade—paper and 
allied products 


Over 
$5-Billion 





Paper and paperboard produced annually 


Over 
34-Million Tons 





Wood pulp produced annually 


Over 
24-Million Tons 





Annual freight bill paid by the industry 


Over 
$1-Billion 





Annual payments for pulpwood 


$700-Million 





Annual expenditures for research 


$50-Million 
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\/ \ Mex [\\VI\ 
/\|/ ny S| / \I/ / Salute to Paper Merchant 


Beckett Paper Co., Hamilton, Ohio, has expressed pub 


licly its appreciation of and gratitude for function which 
the paper merchant performs in distribution and sale of 
its products. In the form of a written “Salute,” Beckett 





lists nine important reasons ‘Why You Should Buy Your 
fo our Friend and Partner, Paper From Your Paper Merchant.” “Salute,’’ measuring 
9x12 inches, is lithographed in maroon and black, silk 

THF PAP ” | table for f 
| H FE i] Al ER M ERCHANT screened in gold, blind embossed. Suitable for framing 
it is printed on Beckett's Buckeye Cover. Copies of piece 


have been distributed to Beckett's merchants, salesmen 


1 Matement of Reasons Why You Should Buy Your Paper From Your Paper Merchan! 


H’ = your stecwman and fellow taxpever He « spoetete sed bevetier of paper demand. he 
musness man with an mwestmecs vo +B con help regulate goed mull scheduling and 
He empiows vour belbow ctiszcen producves, thus enhog the manufacture of the 

, r ca ial wap toagp ctsuhe of gapem. Oe best papers ot the most reasomable prices 

stant servact. expert adwece. and 
MRCHANTS are everywhere, serving every 
market. evte the most remote. Paper merchasts 
H’ 2m rae ane of . eH have ae aggregete army of more than thirteen 
. . te he < paper 6 recone! sakewmmen in ihe | ested States 
= ms 


‘ Le MERCHANT meterprets the seeds of the user 
H ae ape Fe thors He knows of and adveses om the capabebtaes of 
: be proctecer He handles commeunacatzones bor busty 


oon dsp 

H” or anveces are udispeemble Me co pe wmmceast con end gladly will gre promp: 
sam de she dumanes, cat to small aed eApert attention te any prublem etech may 

snes : aduct OF prox ns ehopes come He ar provede inburmatom and asasten © 


We he the paper merchant is wrreplaceable. Without him we could not 
de buyseness in the way we want to de it, nor could the printer. Let us all 


support our paper merchant with eur loyalty and trust, for he deserves dt. Printers and lithographers sometimes wonder how paper 


“KETT PAPER COMPANYe Makers of G 4 Paper in Mamuilton, Ohio, Since 1848 


\/ | \ e / \/ | \/ | \ merchants arrive at their prices, how their policies 
/\ 1/ |/ oes K | /\ | \ \/ are fixed. This merchant tells you 





How Paper Merchants Determine 
Their Pricing Policies 























During my 40 years in the paper bus: By J. Bruce Crocker listributes the greater bulk of paper that 
ness, I have seen revolutionary changes Vice-President, Whitaker Paper Co., Chicago goes into commercial printing. We be 
take place in the entire graphic arts in lieve we will continue to be the largest 
justry. We in the paper industry have country under the same name and in the group of distributors as long as we remair 
seen new grades come on the market. The Same price Category and strive to be an economic factor in that 
most notable of all are machine-coated pa We have seen new ade of the pa listribution, first, by performing a service 

rs, yn the paper ma per we sell. Formerly, an inquiry for paper for you and, secondly, by being an « t 

ine eing made, all to run offset was exceptional. Today, ever for the sale of the manufacturer's paper 

a Si line of paper we carry, with the possibl. One other thing that unfortunately t 

New mills have come into the held, in exception of newsprint, has to run offset not changed greatly over the years has 
some cases, mills that have converted their as well as letterpress been the percentage of the paper mer 
perations from manufacturing wrapping There have been revolutionary changes chant's profit. As you know, our take 11 

ers or butcher papers to making som« in your business also. The role of the store iny transaction is a percentage figure add 
f the finest lines of white printing paper front job printer has been materially af 1 to our cost, the a int of whict 
that we Nave toda fected | the office printing equipment based on the quantit nvoived in tl 

We per merchants have also seen that most large commercial business con transaction. This figure, except for a few 

Ss im paper d tion. In_ the cerns have installed. Futhermore, you ar¢ percentage points, has not changed 
nties, we were selling mostly paper continually faced with competition from The only increase in our take has beer 
factured to our order and under our standardized syndicated forms, especiall the increased cost of paper. Obviously, the 
wn private brand names. Today, there is snap-out forms percentage markup on a 20¢ paper 1s 
ry little good paper sold that is not a so In spite of all these changes in your in greater than the same markup on a 106¢ 
brand, distributed all over the justry and mine, the paper merchant still paper In fact, it is just doub whict 


58 PRINTER and LITHOGRAPHER for May, 1960 








might make us very happy except that our 


warchousing and overhead costs have 


gone up four umes. Most of your in 
creased costs can be charged to the jo 
which you are working on, but we have to 
absorb ours be ause we ell at listed prices 
Our only solution is to do a greater vol 
ime than we have ever done without 11 


creasing our warchousing and overhead 


costs 
The 


oft figure for a fair-sized paper house 


practical and some what ideal gross 


s about 15 of gross sale. This 1547, by 
1 sort of rule of thumb type of bookkee; 
ing, is divided by a third, or about 5% 


es costs. This is the 


which gocsS tO $a 
umount we pay our salesmen to annoy you 
ro give us business. Another third goes tor 


werhead, such as warchousing, othce sala 


ries, delivery costs, etc. The last third 
igain about ° of gross sales, goes t 
prone, but since taxes take 52 of that 


third, we are left with less than 2 
of gross sales for our net profit 


I think you'll agree that this profit is not 
larec, but if we could make it, we 


would be quite Napy 


y. My company, with 


bout $40-million, shows a net 





profit after taxes of $567,820, or 1.4¢ of 
iF 


ir. This is less than 
Nationa! 


Paper Trade Association hgures for 1958 


each gross sales doll 


but almost double the 


’ 

To achieve this sum of 15 on gross 
sal ills for balancing our stock business 
with a gross profit of about 2° per sale 


with our direct mill business, which has a 


sale. Ir 





" 


general, for every dollar of stock sales we 
| 


should have twe llars of mill sales 

f we attempted ¢ handle only out-of 
st K SAICS ur volume wi ld be $0 10W 
} t wi int pay our overhead; if we 
trempted to handle only mill sales, our 

f tage f gross profit would not 
achieve the 15 hgure. Futhermore, | 
handling of ' i Sales, We Would not D« 


factor t you because we 
nali Quantities 
nor would we be an economic factor tor 


the mills we represent, as we would not De 


giving them the broad base of distribution 
the necd to non in even Manutactur 
nex schedule 
Furthermore, a stock of paper enhances 
ind sometimes makes possible a sale of 
mill-size proportions, which the mill als« 
needs, besides the broad base of distribu 
tion. Big tonnage ts necessary to keep the 
Srunning 
Mar erson am sure, are familiar 
th th term loss leader CS} ecially 
pular the advent of the supermar 
ts. The ise this term for offering you a 


kel package of gum for 4¢ so you will 


ind walk out with $40 
Paper merchants have loss leaders, toc 
They are 


120 pounds of pa 


the orders tor less than 
er, We have found that 
it costs us about $20.85 to handle each in 


Turn to pageY F 


frankly 


I 





Mead Papers, Inc. has opened its new Chicago Library of Ideas with an exhibition of “Papers of 
the World 


the Chicago center will ho'd frequent exhibits on papers, layout, design, and their correlation. At 


running through May. Patterned after the New York library opened several years ago, 


left is William J. Tilden, Mead vice-president in charge of Chicago office, and interested onlookers 


New Mead Papers Graphic Arts 
Idea Center Opened in Chicago 


Mead Papers, Inc. has opened a new mills both here and abroad will be repre 


Library of Ideas” in its Chicago offices at sented 


20 N. Wacker Dr. The new graphic arts 


To stir imagination, top designers 


d agencies have contributed printed 





idea center is geared to persons in the pieces which illustrate the creative match 
graphic arts field. Mead officials said that ng of paper and design 

it will fill the gap for a source of fresh The basic concept of the Mead Library 
ideas on color, layout, design, and kinds of f Ideas was developed in New York sev 


A special feature of the 


library will be 


paper ral years ago 
Pay ers of the World 

the library's first show 
through May. The 
further appreciation of the various colors officials said, lies not in the periodic shows, 
lay. A but in the permanent collection of materi- 


ling of distinctive papers from many al on every 


is the theme tor new Chicag its changing 


which continues exhibits 


exhibit is designed t Perhaps the richest idea-mine, Mead 


1k! 
and textures of paper available toc 


sam} 


conceivable graphic angle of 
communications problems. For those wh« 
Meod Librory of Ideas features papers from are seeking fresh creative af proac hes, the 


all over world in its first exhibit this month library has divided this material into three 





reference categories: 


1 


1) Material categorized by 








industry 





as well as grouped according to kind of 





publication, printing, design, artistic aj 





proach, or end use 


) 








A collection of hundreds of paper 





types available in this country as well as 





papers produced in Europe and Asia. In 





cluded will be specimens of rare stocks 

















(3) A growing collection of reference 








books encompassing all phases of graphic 





arts 





The new Chicago library will be open 








every working day from 9 a.m. to 5:30 





p.m. The room may also be reserved for 


personal use by individuals or groups at 








any ume. Samples requested by visitors 





will be sent, postage paid, anywhere in thc 
United States 

















Business-Building Ideas for You... 


Advertising-Promotion 
Program Can Build Sales 


Eighth of o series on selling printing 
By Ovid Riso 
The business world has a practical ay 
eciation for the business-producing 
vaiues of advertising and promotion 
G corporations have long since ac 
ted advertising aS a regular ana neces 
S art of their business. They use it 


SKilifuily, treat 1f$% COst aS an investment 

















C 2aS1S 
Some businesses, however n 
rregular, sporadic sche 
eve lw Spir ves the 
ze this the grounds f l 
c trast with moder lanage 
e wnicn KS ata 
re re it oF ing Ss ssa is 
stomer-pr nz investment 
Printers have advertising s most is 
tneir ¢ mr in The art < t 
nas rev monized ¢ zatior i 
rint wor with a § might and 
wer, is the essence of advertising. It 1s 
siz t thar the s ot the A ver 
s g ¢ UNC i Ss < ¢ 
I estaDlish a feren v NI t 
Ss 1 f talking a t vertising an 
r 1OTION, i€TS GISCUSS a OMSIP j 
ment progran Regardless of the s1z 
tf the promotior t that cava 
the first ir r ' Si it List 
rate according i i This rov s 
ras progfal 
An over whict ay be aj 
- an printing ZQanization tft 
te and devel I isiness Ma pe re 
U tO Six Dasi ements. Each one pla s 
an important part, whether the Dudgect [ 


} 


mas The 


rt 
$10,000. These elements are 
W hat is your anticipated v 


ime of business for the year’? Once you 


$100 or 


Bud get 


ave estimated that as well as you can, take 


or 2% asa minimum, rough basis for 
ir business development budge 
The program should be considered on 
all-year schedule with emphasis on 


ertain seasons of the year 


If you have been producing a number 
f corporate annual reports and wish ¢ 
ttract more, the time to go after them 1s 


Yecember and January. If you doa con 
rable volume of retail work and wish 
mcentrate 


' 
crease if, the seasons to < 


are spring and fall, Easter and Christ 


plan should spotlight the 


months, ahead of the seasonal peaks, 
which will require a larger share of the 
id get 

idvertising—Loca] business and com 


unity publications, Chamber of Com 


merce news publications, and t 
budget permits and you are located in or 
near a big city, special-purpose publica 
tions. For example, journals issued | 
nearby advertising and public relations 
groups could be vehicles for your selling 


message 

The conception, preparation, and qual 
ty of your sales story will determine th 
effectiveness of your advertising to such an 
extent that the services of an experience 


free-lance advertising writer should 





used whenever possible 





stim 
ii 
tiv s 
ANS 
} 
irt s 
tivit 
with a list of functions a mile long. Son 
of them are examples of little-or-no-cost 
such as participation in community affairs 
Publi ity, in newspapers r cisewnh 
onl ne tf the vari aspects Of | 
relations 1d IS iter sus wast 
through the rca } t iter with t 
any real news val 
Orher torms of et tiv if 
are, (O Name just a few n $cs N 
letters ivi part it t ozens of 
Kinds x hibits ) Strat $, ica rst 
in 1OCai emecrecncics ( tl in 
munity drives, and similar actions whict 
are the basis of tru public relations 
Displa Here is a fascinating subject 
to contemplate! In the term display we in 
clude not only signs and posters, but the 


exterior and the interior of the establish 


ment as well! Retailing experts assert that 


a store 15 ts own best advertisement. Thus, 


your shop should always be presentable t 
visitors, because it does a selling jot 


.) 





les Training In this section of the 


program we are concerned with, first, the 
training of the sales staff in the nature 
quality, possibilities and limitations of 
your equipment and your product; han 


customers’ problems, estimating, 
Secondly, 


indoctrination” of sales and production 


dling 
costs, etc 


sales training includes 


personnel to build up customer good 


will through courtesy, thoughtfulness, at 
titudes, appearance, promptness, and thor 
ough service. It includes everyone from 


the boss to the delivery men 


Record-Breaking 
294 Winners 
In LPNA Contest 


A record-breaking number of 294 winners was se- 
lected by the panel of judges in the 10th Anniversary 
Lithographic Awards Competition & Exhibit, sponsored 
and conducted by the Lithographers and Printers No- 
tional Association. 

The winning specimens represent the finest lithog- 

raphy produced in the United States and Canada in 
1959. They were selected from 2,541 entries in 49 
classifications ranging over the entire field of printed 
matter. 
Certificates of award were presented to represen- 
tatives of the winning firms ot an owords dinner on 
April 25 ot LPNA’s 55th annual convention in Boco 
Raton, Fla. The presentations were made by LPNA 
President 1. E. Oswald and Howard G. Minnich of the 
U.S. Printing ond Lithograph Co., LPNA promotion 
committee chairmen. 

Winning specimens will be shown in New York ot 
the Warwick Hotel, May 17-20, and in Chicage ot 
Hamilton Hotel, June 7-10. Representotive winners ore 
shown on page opposite. See key below. 


1960 Lincoln and Lincoln Continental catelog for 
Lincoln-Mercury Division of Ford Moter Co., Dear- 
born, Mich. Produced bv the Regensteiner Corp., 
Chiceso 





2. Popeye, the Weatherman for Colorferms, Nor- 
wood, N.J., in Specialties and Novelties category 
Produced by Lutz and Sheinkmon, New York City. 


3. Mileno in Colovin for Columbus Coated Fabrics 
Corp., Columbus, Ohio, in Covers, Inserts, and 
Signotures category. By Columbus Bonk Note Co. 


4. Balanced Design Makes the Difference for General 
Electric Co., Danville, lL, in Miscellaneous cate- 
gory. By Crest Litho, inc., Albany, N.Y. 


5. Beavty for international Paper Co., New York, in 
Broadsides category. Produced by Volk Litho, Inc., 
Bridgeport, Conn. 


6. Lufkin Precision Tools for Lufkin Rule Co. of Sagi- 
now, Mich., in Covers, Inserts, Signatures cote- 
gory. By Crane-Howeard Lithograph, Cleveland. 


7. Booklet for Bank of America, N.T. and $.A., of 
San Francisco, in Small Booklets category. Pro- 
duced by A. Carlisle & Co., San Francisco. 


8. Executive Sportsmen Calender for several clients 
of U.O. Colson Co., Paris, tll, Stock Calendars. 





9. Annvol Report for institute for Def Analysis, 


Washington, D.C., in Business Reports category. 
By Jeffries Bank Note Co., Los Angeles. 


10. Bradley Washfountain direct mail piece for the 
Bradley Woshfountain Co., Milwaukee, Wis., in 
Folders category. By Wetzel Brothers, Milwoukee. 





11. Carling Holiday pr tion (p tation box) for 
Carling Brewing Co., Cleveland, Ohio, in Special- 
ties category. By the Merrick Lithograph Co. of 
Cleveland. 


12. British Band Classics for Mercury Record Corp., 
Chicago, in Packaging Material category. Pro- 
duced by Photopress, Inc., Broadview, Ill. 


13. Architecture for Charles M. Goodmon Associates, 
Washington, 0.C., in Large Booklets category. Pro- 
duced by Judd & Detweiler, inc., Washington. 
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The Printing Sale I'll Never Forget—No. 16 of a Series 


Free 
Editorial 
Advice Got This Job 


By Albert J. Carr as told to John M. Trytten 





Wouldn't L ke a dollar apiece for This latter tact is 1 portant, partiy De Atter all, this was an offi i activit t 
every idea you've had that you rejected as cause of the large number of militar the government, of the armed services 
ust not practical establishments in the San Antonio area ess. You know as well as | do the chan 

Anyone selling r gets a lot of P , too, because of the fact that he was tf getting them to make a change of this 
so-called impractical ideas—and learns to editor of the newspaper at tl ase wher sort—or any other kind of change, f 
irop them quickly and get on with the he was stationed that matter, especially with the amoun 
ynes that can be turned into dollars-and As soon as he found out that I was of pressure my bartend itor friend 
ents orders printer, he began to describe in d tail th ind I could apply 

Here's case, though, of just such an chore it was to get out his weekly news Add to this the tact that the services 
fea—one that had everything against it paper. As he described it, it was obvious! zardless of what you may have heard, ar 
from the start—that worked into a nice a great deal of work, especially for th areful buyers, at least on such things as 

agazine printing contract; an idea that benefits the weekly newspaper format was rinting. There was the question, there 

ld have been dreamily discussed over a giving the men on the base. I began t tore, whether | could make an attractiv 
glass of beer, and then washed down the wonder whether the timeliness of the ma ffer on the printing of the magazine-t 
irain terial in the paper was actually great at publication 

As a matter of tact. thats just whe re it enough tO warrant a weekly pul li itor Des; ite the « bstacles | could tores 
started—over a glass of beer. You see, one Here's where my so-called impractica lid some figuring on the basis of the mag 
f my relaxations is to stop On occasion at idea came in. I conceived the idea of con azine stvle. The cost turned out 
a local spa for a glass of beer after work verting the weekly newspaper to a slick would expect, higher per issue. But r 
The bartender there at one time was a monthly magazine. No matter how good ng the number of issues from once a week 
friendly chap, and we often got into con the idea, it normally would have gorter to once a month actually showed a slight 

rsation. It so happened that he was als the benefit of an evening's conversatior st saving over-all 
2 member of the Air Force personnel sta yer the beer and then be forgotten with The editor and the Air Force base st 

ned in the area the rest to gain more than just this sm Ost $av 





ing, however. In the first place the maga 


Case Histories in Selling caine format was far more attractiv ana 
sulatles tex shin wanes cok thin imadoce 
This article is the 16th of a series of It . ine f 
case histories on selling printing and fitorial tr ent and page las in 


related services by John M. Trytten, to 


lesign. And it saved him a lot of work 
} 


whom outstanding members of the 
printing sales fraternity have told their 


stories. Sales ideas and fundamentals ne aS ’ = 
O De able present to the commandi 


general The general was sufficientiyv in 


brought out are directly applicable to 
day-to-day selling. These case histories pressed that the decision was made t 
will provide excellent ammunition for make the radical change in style and fre 
your salesmen. Mr. Trytten has had juency of publication. We were — 
many yeors of experience in selling the printing contract, which we held until 

a change in military appropriations re 


printing in Milwaukee and other cities tired that the magazine be dropy 


Actually, | have always been more con 


ALBERT J. CARR is vice-president and general erned with production than with sal 


manager of Clarke Hall of Quality, San An But developing a substantial contract al 


tonio. He is also secretary of the recently-formed most out of thin air, as in this case, illus 
Creative Printers of America. Previously, he was trates the value of alertness to fleeting 
assistont to the vice-president in chorge of ind often inlike ly opportunitics alert 
manufacturing at R. R. Donnelley & Sons Co., ness that is part of the makeup of any 
Chicago. Earlier he had been a journeyman printing executive, regardless of whether 


printer ond industriol engineer for that firm sale sman 18 part ot his title 
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NPTA Secretary Stresses 
Paper Merchants’ Role 


A better understanding of their mutual 
problems would benefit both printers and 
wholesale paper merchants, O. Glenn 
Leach, executive secretary of the National 
Paper Trade Association, Inc., told a 
group of printing executives recently 
members of the Printing 
of lowa at Des Moines, Mr. Leach 


wgested that if 


Addressing 
Industry 
printers and merchants 
will open their minds to the fact that they 


ial problems, they “wall face the 


reality of their responsibilities in an en 
izhtened and positive manner 

The NPTA executive secretary, citing 
the role of the wholesale paper distributor 


said, “He is a significant cog in the ma 
hinery of distribution between the mill 
nsumer, interpreting on the one 
hand the needs of the user, and on the 


and capacities of the 


. 
7 
- 


nents in inventor 


Administrative 


forces, delivery services, sales and credit 
facilines stand behind him in the imp« 

tant and necessary functions he performs 
tor his customers. The average capital in 


vestment of an NPTA merchant member 


(tot) 
Discussing the of direct sales 


Mr. Leach said 


matter 
Let's analyze this situa 


1ocsn t Make sense for 


a customer to by-pass the paper merchant 
and buy direct. In reality, when he tries 
this, he us trying t climinate one of his 
fastest suppliers Of all types and q ilities 
f paper, his closest contact when he runs 
nto a technical problem that holds up his 


of knowledge of new 


gz introduced in the market 


j 
ented the mi 


tion of the function and value of mer 


hants in their advertising and pr 


erchants solve some of the 
ems arising from increased adminis 


a 1 costs 


r the paper me 
» he obtained trom the printing 
1 the printers he 
t would be ost helpful 
we 1 carn more 
t. could be done 





en aftend printing 


schools which have been set up in various 
parts of the country,” he said and added 
Today, there are some 000 schools an 
0 colleges that offer printing courses 
Mi rr hants. ton said the y Wo ] } ] k 


members of the printing industry to learn 


re about the paper industry 
He discussed the companies which have 
sect up paper schools of their own to teach 


printing Customers more about paper 


“Typeyapliic Scoreboard 


Type Faces Employed 

Century Schoolbook (7 49) 

Century Ex; anded (7 

Century Oldstyle 

Bodoni Book (T 1] 

Bodoni (M 

Times Roman (1 1] 

News Gothic M 9) 

News Gothic Condensed (M 

Caledonia I 

Caledonia Bold 
| Q 

Bold 


Baskerville 
Baskerville 
Fairfield (7 
Caslon Old Style I 
Gothic No. 249] (M 
Craw (M 

Craw Modern (M 
Venus (M 

Binn I 


Weight of Type 


Ads set in lighttace type 85 
Ads set in boldtace Y 
Ads set in mediumface 13 





teen advertisements are not included in 


ations because nine are in hand 


lettering or photolettering—six of modern and 
by the way—and ten 
in a mixture of styles, without one dom 
inating sufhciently to be given credit. The 19, 
however, are included in the tabulations of lay 
out, illustration, and general effect which fol 
low and play a significant part in the complete 


analysis. It is worthy of note that the display of 


of centering and conventional type 












BY J. L. FRAZIER 


Subject: “The Saturday Evening Post” 


Issues of March 5, 12, and 19 


despite large illustration 
type simulating speed and suggestion of a vertical flow line near lateral center 


all-over layout was not uncommon before the vertical axis motif was embraced as a modern design principle 


23 advertisements for which traditional types 
are credited in the tabulation, “Type Faces 
Employed,” is in type or lettering of modern 
More 


issues checked are, therefore, modern than the 


character advertisements in the three 


figures of the tabulation disclose. To see to 


what extent type alone is depended upon for a 
modern effect, note in the tabulations which 


follow how very few involve modern layout 


and illustration as compared with the much 


greater number credited with being modern 


when all elements are considered 


Layout 


Conventional 88 
Moderately modern 38 
Pronouncedly modern 0 
Illustration 

Conventional 111 
Moderately modern 14 
Pronouncedly modern 0 


Note 


There was no illustration in one ad 


General Effect (all-inclusive) 


Conventional ) 

Moderately modern a 
zs 

Pronouncedly modern y. 


@ As heretofore at times explained (and al 
though it is believed most readers of this col 
, the terms “modern” and 


umn realize tradi 


tional” as used here are not synonymous with 


modern” and “old style,” which terms are still 


used to differentiate between roman—and only 
roman types. The latter expressions mean (1 
roman types with decided width differences be 
tween stems and hairlines and straight, un 
bracketed serifs as invented by Bodoni, and (2 


types of less contrast, having bracketed 
(rounded) serifs where they join stems. Here, 
modern” denotes new forms, especially forms 
in keeping with devices of modern design, and 


raditional” the opposite 


Below, in order, are scorekeeper's selections as best conventional ond modern ads in the issues, the first because 


and the second because of its ‘‘streamlined 


and despite fact mode of 


NOW IS THE 
TIME 
70 


take 


THE NEW DODGE SWEPTLINE 








Care we compare? Tabe re mises we cheat 
OF crtee on meee 8 me o 
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What to Do When Customer Supplies Own Paper 


What practice should the printer 
or lithographer follow when a cus- 
tomer supplies his own paper for 
the job? The printer or lithographer 
has an obligation to himself to re- 
cover all handling expenses, plus 
overhead, when the customer insists 
cn supplying materials which ought 
to be furnished by the printer. 

As @ guide to printers and lithog- 
raphers who want to calculate the 
extent of their costs with regard to 
customer-furnished stock, the follow- 
ing check list is published: 

Space—More storage space is 
frequently required when paper 
stock is supplied by the customer 
because such paper may duplicate 
stock that is already in the printer's 
inventory. If it arrives well in ad- 
vance of production, it may have to 
be stored for longer periods than 
the printer would ordinarily store 
his own stock. Many a printer has 
received stock for a job months be- 
fore he received the order! 

Handling—Multiple handling is 
often required in the case of cus- 
tomer’s own stock due to the print- 
er's lack of control over its delivery 
date, etc. Careful examination is re- 





quired so that the printer will know 
what has been received and so that 
errors in shipment can be detected 
before press time. 

Record-Keeping—Due to custom- 
er’s requirements, it is often found 
necessary to keep records of cus- 
tomer’s stock in much greater detail 
than records of printer's own stock. 
Many printers must supply periodic 
reports to the customer on the 
amount of stock on hand. 

Risk—Regardless of where the 
legal responsibility lies in the event 
of damage to the customer's stock 
(and this is a vague area in the 
law), the customer usually assumes 
that the printer will accept responsi- 
bility, and the printer must therefore 
protect himself through insurance 
coverage. The printer is thus provid- 
ing insurance for property which he 
does not own. 

Spoilage—The divided responsi- 
bility that results when a customer 
insists on supplying his own stock is 
nowhere better illustrated than in 
the case of spoilage requiring a re- 
printing of the job. If the printer has 
purchased the paper and the paper 
is found to be partially or totally 


at fault, the problem is worked out 
between the printer and his paper 
merchant and the customer is not 
involved. But if the customer has 
supplied the faulty paper, there is 
frequently an unpleasant disagree- 
ment—and a disrupted business re- 
lationship—when the customer is 
called upon to replace it in order 
that the job may be rerun. 

Overhead—The printer who cus- 
tomarily applies part of his general 
factory overhead to outside pur- 
chases, in accordance with recom- 
mendations of good cost accounting 
procedures, must be especially care- 
ful to recover the same share of 
overhead in the case of materials 
supplied by the customer. Since his 
general factory overhead is much 
the same in either case, failure to 
apply the usual amount in the case 
of customer's own stock will leave 
the printer dependent entirely upon 
his hour rate for recovery of costs. 
But the hour rate can seldom be 
high enough to cover all overhead. 

Printers con not blame their cus- 
tomers for supplying their own pa- 
per if they fail to impose an ade- 
quate, well justified charge. 


How ‘Green’ Paper Can Cause Trouble in Pressroom 


From Lithographic Technical Foundation 
Research Department bulletin 

You often hear about “green” pape 
per that has not been “aged 
y in register when it is print- 

1. It has taken the blame for a lot of 
trouble. However, as far as register prot 
lems are concerned, there is no such thing 

The only time you'd be correct in talk 
ing about a “green” sheet is when you 
refer to a newly-made coated paper. Man) 
paper coatings do not gain their full 
strength right after they have been dried 
and calendered. If such papers are printed 
too soon after they have been made, the 
coating may pick easily or flake off. In this 
case, the coating could be called “green 

When you talk about register problems, 
the story is quite different. Let’s review 
some of the characteristics of paper and 
see why this is so. 

Paper, as we all know, is composed of 
Fibers from 
wood are used for most paper. The fibers 
for “rag” paper come from new cotton, 


millions of cellulose fibers 


ings, or from old rags. In an 


extile clip; 


64 


case, DOTN Wood and rag fibers are Ccliulose 
1 are just about the sa as far as th 
hemicai structure and moisture character 


istics are concerned 


Cellulose fibers absorb moisture v 


lose moisture just as 


easily. They als 


When the fibers pick up moisture 


they swell. When they lose moisture they 


1 
casiiy 


shrink 
moisture i¢ 
If the 


air in the pressroom has a higher relative 


Paper will gain or lose 
pending on the room conditions 
humidity than the paper, the paper will 
pick up moisture. Paper can also pick uj 
moisture from the blanket during print 
ing. In either case, when paper gains mois 
ture, it expands 

It works the other way, too. Suppose 
you have a paper that contains more mois 
ture than the air in the pressroom. We say 
that the paper has a higher relative hu 
midity (RH) than the air in the pressroom 
If the pile is unwrapped and allowed « 
stand in the room, the sheets will lose 
moisture and shrink. Or if the sheets are 
printed as soon as they are unwrapped 


and as they move from pile to pile through 
the press, the sheets will again lose mois 
ture and shrink. The second color, then 


will not register 

When paper is in a pile, only the to; 
sheets and the edges are exposed. In such 
a case, and except for the top sheets, on! 
the edges gain or lose moisture. The sheets 


then develop (1) wavy edges if they pick 


Ip moisture or tight edges if the 
lose moisture 

Paper will continue to gain or lose 
moisture until it 1s in balance with or in 
equilibrium with the moisture in the 
pressroom air 

Now, suppose you run a sheet of paper 
that is drier than the pressroom air 
through the press. As the paper is printed 
t will pick up moisture from the air and 
also from the blanket. The cellulose fibers 
will swell and the sheet will get bigger 
The next color down, of course, won't 
register until the sheet has lost the mois 
ture it picked up and has shrunk to its 
original size. In many such cases, the pa 


Turn to page 133 
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How to Get the Best Return 


From Waste Paper Stock 


The printing and lithographing industry has a dollars-and-cents stake in preserving the 


cleanliness of its waste paper. Waste paper is not junk or rubbish but a valuable papermaking factor 


The Waste Paper Unilization Council, 
which is sponsoring a symposium to be 
held June 7-8 at Chicago's Conrad Hilton 
Hotel, has been 
carrying on an ag 
gressive Campaign 
for improving 
waste paper quality 
since if Was organ 
ized eight years 
igo. Ralph W 
Kumler, secretary 
Manager, points out 
that waste paj 
not junk or rut 


Ralph W. Kumler 


bish, “but a vital 
economic factor that should not be over 
looked in printing operations. Last year 
the paper and board industries consumed 
more than 9-million tons of waste paper 
This was about one-fourth of the total 
fiber supply used for raising production to 
a new high of 34,051,000 tons, or 4358 
pounds per capita 

Mr. Kumler warns that the printing in 
lustry has “a dollar-and-cents stake in 
preserving the cleanliness of its waste pa 
per. Even a slight quantity of a contami: 
nating material can ruin a whole ship 
ment. That's why the council is impressing 
upon printers and all other generators of 


waste paper the fact that it is a commodity 


valuable to them as well as to paper and 
board mills and the over-all American 
economy 

Listing harmful additives that discount 
the value of waste paper as a raw material 
for paper and board production was the 
council's first project. This is a continuing 
task keeping step with new coatings, ad 
hesives, and other substances which be 
come solids interfering with recovery of 
usable fibers from waste paper. So the 
Prohibited Ma 


terials and Outthrows in Paper Stock,” has 


council's basic bulletin, 


heen revised several times 
Printers by now should be familiar with 
Waste-NOTes’ 


calling attention to the need for keeping 


the council's 


waste paper free from harmful materials 
Some 13,000 copies of the latest entry in 
this reminder series were sent to printers 











bulletins, 


throughout the country. This folder, open 
ing to plant bulletin board size, warns that 
rubbery adhesives in waste paper are still 
a sticky problem, but you can help solve 
it.” Printers are advised to learn to recog 
nize these materials that ruin waste paper 

Rubbery adhesives that stretch, glossy 
transparent plastic films and coatings, 
waxed paper, oil, grease, rubber articles, 
ink gobs, asphalt, tar, metal foil, wet- 
strength paper unless marked and kept 
separate, carbon paper, gritty materials, 
rags, rope, twine, burned, charred or sun 


burned paper, and miscellaneous trash 





The folder makes it clear that the trash 
can is the only place for waste paper con 
taining such materials. It also spreads the 
news that pressure-sensitive adhesives are 
still the most serious waste paper problem. 
But there is a roll-splicing tape activated 
by pressure and containing a water-soluble 
adhesive. Several other water-soluble ad- 
hesives, now being developed, show 
promise of service for automatic splicing 
in place of adhesives that are troublesome 
in waste paper. Adhesive manufacturers, 
naturally, will supply what printers need, 
and should be encouraged to develop 
products that meet requirements without 
discounting the value of waste paper.” 

This is one of the problems due for dis 
cussion during the waste paper symposi- 
um. The program is designed for explor- 
ing waste paper's past, present and future, 
and for promoting further co6peration 
among waste paper generators, paper stock 
dealers, paper and board millmen and all 
others concerned with conserving this bas- 
ic material. Attendance of several hundred 
persons is forecast 

Council chairman D. W 
vice-president of the Bergstrom Paper Co., 


Bergstrom, 


will lead off with a review of the waste 
paper problem. Total fiber supply is the 
topic assigned to J. L. Ritchie, executive 
director, U.S. Pulp Producers Association 
J. V. Spachner, executive vice-president, 
Container Corp. of America, is due to de- 
scribe “The Role of Waste Paper in the 
Total Fiber Supply.” R. C. McKee of the 
Institute of Paper Chemistry, will explain 
the nature of used fiber. The program also 
calls for waste paper generators, dealers, 
consumers, papermakers and materials 
suppliers to discuss the magnetic ink, ad- 
hesive, plastic, foil, de-inking and other 
phases of the main subject. 

W. H. Caddoo, vice-president, Conti- 
nental Can Co., Inc., is vice-chairman of 
the council. American Paper and Pulp As- 
sociation executive secretary R. E. O’Con 
nor is treasurer 

Requests for copies of the council's cur- 
rent “Waste-NOTes” bulletin and other 
information should be addressed to Mr 
Kumler at 122 East 42nd St., New York 
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Offset Pressman Must Know 


Techniques of Platemakin 


Plates are so much a part of the pressman’s job that he must have more 


than just a general idea of how they are made and why. When plate goes 


bad, it’s a headache for all. Pressman with plate skill is valuable man 


By Charles W. Latham, Offset Editor 


Inland ond American Printer and Lithographer 


The offset pressman must be a mechan 
ic with a good dash of plate chemistry and 
a certain sense of “feel” like a good cook 
And because plates are so much of his job 
he should have more than just a general 
dea of how they are made and why. He 
should know that every plate, whether it 
leep-etch, or bimetal, has two 
chemically different surfaces, each highly 





selective in its sensitivity 

One surface, the nonprinting surface, 1s 
hydrophilic. It accepts only water and re 
els ink. The other, the image surface, is 
grease receptive. It accepts ink and repels 
water. As long as these surfaces remain 
; : 


plate will print as it 


yuld. If the nonimage area for any rea- 


thus selective, the 





son starts to take ink, the plate will scum 
If the image starts to take on water or 
gum, it will not take a full charge of ink 
and is said to become blind. When either 
f these faults occur, the pressman is in 
trouble unless he knows some of the an 
swers. This is where the boys get separated 
{ or 


from the men. The plate must be save 


w one must be made 


B&B When a plate goes bad on the press, it 
auses a headache for everyone. Time and 


ost trying to save it. If the plate 


¢ 





must be removed, it means that tedious 
1g must be done over again. The 
press Must wait for a new | late. The i late- 
maker must duplicate the plate. The press 
schedule as well as that of other equip- 
n is upset 

If plates are made in a trade shop, it 
night be 24 hours before another can be 
procured. Then it is a question of whether 
to hold the press or break down the make 
eady and start another job. This can be 
serious on a four-color press, or on any 
ther type for that matter 

Is it any wonder that a pressman with 


plate skill is a valuable man? During his 
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apprenticeship every pressman shoul 
serve some time in a platemaking depart 
ment. He would learn how the hydrophil 
ic film is formed and how delicate it is. H 
would learn how to protect it and how t 
renew it when it weakens. He would als 
learn how the image is formed and how 
easily it is blinded and would know how 
to restore weak images on the press 
Unfortunately, very few pressmen ever 


have the opportunity to work in a plat 


PE 
room. Only a few know how to gum a 
: , 

plate properiy or even why it is necessary 

to do it. Fewer still know how to redesen 


sitize a plate or bring back a failing image 
®& Most of the troubles that arise on the 
press in relation to the plate can be traced 
back to “too much of something.” Make 
a list of these items and hang it near the 
press. Follow its admonitions, and 
will spoil fewer plates 
Plates fail because of 

1. Too much ink 

2. Too much water 

3. Too much acid in the water 

4. Too much gum in the water 

5. Too much blanket pressure 

6. Too much roller pressure 
Too much dampener pressure 

8. Too much glaze on the rollers 

9. Too much glaze on the blankets 
10. Too much ink on the dampeners 
11. Too much gum left on the plat 
12. Too much asphalrum left on the 

plate 
€ in the ink 


13. Too much dog 


14. Too many d 
15 


ry-ups 

Too high a blanket 
Now, let us take these items one at a 
time and see how they shorten plate lift 
1. Attempting to crowd an abnormal 
amount of ink onto an offset plate is ask 
ing for trouble. The excess ink overpow 
ers the resistance of the hydrophilic film 
screens tend to fill up, and open areas tend 


to scum. There are very definite limits t 


the amount of ink that can be run on an 


offset plate, and the pressman must learn 
to stay within these limits. The blanket 


will receive just so much ink, and then its 
tolerance is exhausted. On direct presses 


and letterpresses the tolerance is much 


ym the 





greater because they print direct! 
paper. But where a blanket is 
s less latitude. Stay within it 
2. Using too much water in an effort « 
ombat the effects of using too much ink 
can weaken the plate images. The ink be 
comes emulsified and water, gum, and acid 
coart 


reach the image base and cause blindness 


Furthermore, the emulsified ink prints 


gray and defeats the initial purpose of 
running up the ink. Instead of getting a 
stronger deposit, the print is actual] 
weakened. The way to get a stronger print 
is to strengthen the ink and run it norma! 
Then, the water can be reduced to a 
minimum, giving more brilliant color 
Too much acid in the dampening 
solution invites emulsification of the ink 
and the blinding of images. The plat 
maker knows, and every pressman should 
know, that the ink, when undiluted with 
rotection for the image areas 
When this ink takes on too 


much of the dampening solution its pri 
tective ability is lessened. Excess acid in 
the solution helps the water combine with 


ind ef 





Isity the ink. The image is weak 
ned, and the result is gray printing 

+. Too much gum in the dampening 
solution also causes emulsification and 
blinding. The weakened ink allows the 
gum to get to the image base and desensi 
tize it. Ink will not stick to any surface that 
is gum desensitized, and the plate becomes 


| artially blind 


®& The same thing occurs on steel rollers 
When the gum penetrates the ink and 


reaches these rollers, they become desensi 
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Next, stop the press and wash the plate with 
water. While it is still wet, wash it with gos 
oline of naphtha, then sponge it with water 
again to remove solvent and dissolved ink. Etch 
t with a weak plate etch such os o 50:50 mix 
ture of regulor plate etch and gum arabic and 
rub it dry. Wash the etch of with woter and 
then stort the pres Pull 50 to 100 sheets 





The Lithographic Technical Foundation in its 


Chicago laboratory has developed this method 


to test a plate’s resistance to blinding and the 
effect of various deep-etch lacquers. Make oa 
plate with six exposures from one positive. On 
two each of the images use regular deep-etch 
solution, regular deep-etch plus copperizing 
solution, and deep-etch solution with cupric 
chloride. On one each of these images use 
nonblinding lacquer, and on the rest use or 
dinary lacquer. This gives a plate with six dif 
ferent treatments. Run it on the press until it 


begins to produce a good acceptable impression 


The sheet will show the difference in lacquers 
The poor ones will be blinded, the others will 
stand up. If two treatments appear equally 
good, repeat the washing out and etching three 
or four times. This will show any difference 
in resistance to blinding and also the effect 
of deep-etching and copperizing on the ability 


of the lacquers to stand up and resist blinding 
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tized and repel ink. This is called roller 


; } salto 
t aftects job quality 


5. Excess pressure between the plat 


a 


nd the blanket wears the delicate 


I 
The blanket produces 





c rapidly 
a scr ng action upon the plate in di 
rect relation to the pressure. This action 
will soon break down the hydrophilic film 
d cause the plate to scum. In time it will 


Dianket shoulda De 





Maintained at 





002 inch on eg tes whenever 
ssible, and 0.003 inch on grained plates 
6 Tk much rolier pressure affects the 
t¢ abour the same way as does too 
much Dianket pressure A scrubbing ac 


tion is set up, and if the ink 1s the least 


r streaks will occur on the printed sheets 

Rollers should be set so that a printed line 
the plate from a normally-inked roller 

will be about inch wide at the ends 


pener pressure ais¢ 





auses plate wear. ihe fibers of the covers, 





whether molleton or paper, are slightly 
abrasive. They will grind away the chemi- 
cal surfaces of the plate. Dampening efh 
ciency and uniformity are also impaired by 
too much pressure. Best dampening and 
plate life are obtained with lightly-set 
dampeners 

8. Glazed ink rollers affect the plate by 
their tendency to skid and wear the sur 
tace. Also, because they do not properly 
transfer ink, it is necessary to run an excess 
of ink to maintain color. This, of course, 
leads to too much water, emulsification, 
and the other troubles mentioned. Rollers 
must be kept in a like-new condition t 
proper washup methods and frequent 


hand scrubbing 


9. A glazed blanket can ruin a plate in 
much the same way glazed rollers can 
When a blanket begins to glaze and lose 
its ink transfer ability, the pressman often 
increases his blanket-to plate pressure 
The results of this kind of extra pressure 
have been discussed. The blanket must be 


Kept free of 





glaze by 
Turn to page 132 


QUESTIONS AND ANSWERS 


Charles W. Latham will answer questions on offset lithography. Enclose self-addressed envelope ond 
direct your inquiry to The Inland and American PRINTER and LITHOGRAPHER, 79 W. Monroe, Chicago 


How Whirler Speed Affects 
Aluminum Deep-Etch Plates 


O.—We have just starte 


2 | 
wn aluminum deep-etch plates. Instruc 


1 
to make Our 





tions are rather vague on how fast the 


whirler should turn. Can you help us? 


A It is true that most instructions on 
whirier speed are not very precise, and 
that 1s because too Many vVariabDies enter 


platemakers control the 
hickness by whirler speed than 


iluting the coating solution. Neverthe 








ess. COating thickness 1S ver important 
It wv vary with 
Plate grair 
2.8: fic gravit f the s tior 
Viscosity of the solution 
? Ten erature 
A y nr ‘wv isture ‘ ft n pl ate 
0 me of coating sed 
Relative humidit 
8. Whirler speed 
Modern grains can be kept fairl f 
torr Th gravit r VISCOSIT of pack 
g S tions are ref ntr ed f 


the manufacturer. The temperature of s« 
lutions and plates can be controlled by the 
platemaker if he is careful to use the solu 
tion at room temperature and to use warm 
water for washing the plate in the whirler 


the plate should be flushed 





le amount of water at 85 
)0°F just before coating 


To control the amount of moisture left 





n the plate when the coating solution is 


, ; 
oured, develop a routine, and keep 1 


constant. The best method is to flush the 


plate, and let it whirl at coating speed for 
period of time before pouring 
n the solution. About 30 seconds is 
enough, but time it accurately. This will 
insure the same amount of moisture on 
the plate every time 
Next, set up a standard for the amount 
of coating to be used on each size plate 
On small plates, try an ounce of solution 
to 100 square inches of plate. On larger 
plates try an ounce to 110 square inches 
Just be sure that the corners of the plates 
are fully coated and that the color is not 


weak. Any more coating than the mini 





mum needed to give good color to the 
corners is wasteful. Mak« ip your own 


hart from experience 


If the plateroom is not air conditioned, 
there is little you can do about humidity 
On hot, humid days the cating solution 
flows more freely and dries more slowly, 
so more of it will be whirled off the plate 
before it sets. In the winter with lower 
temperatures and a drier atmosphere in 
the plateroom, the solution will flow slow 
er and dry quicker. The final coating will 
be thicker 


Fortunately, the whirler speed can be 





varied to take care of this variable. Th 
} 


speed can be 


educed on humid days and 
increased on dry days. Just how much you 
should reduce or increase from normal can 
be determined with a good clock and a 

This Is also the wa to 
tind the normal in the first place, which 
was your Ofiginal question 

As there is no normal whirler speed 
when there is no uniformity of the other 
conditions, it is first necessary to control 
all the variables possible. Then, arrive at 
a whirler speed that gives a coating as thin 
as possible without being too thin 

A coating 1s too thin when it does nor 
roperly cover the peaks of the grain 


When the 


ing and deep-etching Operation will un 


ating is too thin, the devel 


cover some of the grain peaks, and a fir 


on the blanket. This is 


scum will develoy 
i 1 stcn penctrat n 
Stencil penetration can als e caused 

c if piate that req st long a dev 
oping peri On hor. } 1 avs the 
exposed areas of th late ame very rapid 
And if the per ; tw m < stir ar 
level 0 a ent 18 too ke ne. CXCCSSIVE v 


opment time will be nec 
To« thick a coat nz can als > Cause tre 
ble. The stencil will need extra exposur 
time, and if the expos 
na stencil that is hard all the way to the 
metal, it is too easil' iss Ive if ne U 
veloper. Alcohol with too high a water 


content will also soften the stencil, par 








ilarly an underexposed onc 

So the best rule to follow is to stand 
ardize all var les, and then find a whir 
er speed that will resule in a thin but safe 
thickness of coating. The trick is t te 


ist when the coating is norma 


=) 


The method used by experienced plate 
makers is to check the length of time ne 
essary for the first application of developer 
to clear the unexposed areas. On zinc this 
is fairly easy because of the frothing that 
occurs as the metal is bared. On aluminum 
it is not so easy. One must learn to see bare 
metal and judge when it is clear 

It is fairly safe to assume that the coat 
ing is within safe limits if the first devel 
oper clears the unexposed areas in two to 
three minutes. If it clears in less than tw 
minutes it should be thickened slightly | 
slowing the whirler. If it takes more than 
three minutes, speed up the whirler slight 
ly on the next } late 

When the coating thickness is under 


control, it 1s time to find the best exposure 


onditions and get that step uniforn 
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LYNN ST. JOHN 


WEDGWOOD COATED OFFSET 


This famous Champion paper is now better than ever before, to give you a new 
foundation for color. Special press-proved coatings make it diamond white 
for sparkling reproduction. Tone values are truer, highlights brighter. Same 


famous high speed performance. 


CANNEL ”" PAPERS 
aT, 


Get the full story from 
your Champion paper merchant THE CHAMPION PAPER AND FIBRE COMPANY, HAMILTON, OHIO 


or write directly to 
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ALABAMA 


The Whiteker Paper Compony 


The Partin Paper Compony 
W. H. Atkinson .. Fine Papers 


ARIZONA 
Bloke, Moffitt & Towne 
Butler Paper Compony 
Bloke, Moffitt & Towne 


ARKANSAS 
Rooch Paper Company 


CALIFORNIA 
Bilcke, Moffitt & Towne 
Bloke, Moffitt & Towne 
Cerpenter Paper Compony 
Bloke, Moffitt & Towne 
Bloke, Moffitt &@ Towne 
Bloke, Moffitt & Towne 
Carpenter Paper Company 
Bloke, Moffitt & Towne 
Bloke. Moffitt & Towne 


COLORADO 
Grohom Paper Company 

CONNECTICUT 
John Carter & Co. inc 
John Carter & Co... inc 

DELAWARE 
Whiting-Potterson Co. Inc 


DISTRICT OF COLUMBIA 
The Whitaker Paper Compony 


FLORIDA 
The jJocksonville Poper Co 


The Evergiode Paper Compony 


The Central Paper Compony 
The Capital Paper Company 
The Tompo Paper Compony 


GEORGIA 


The Whitoker Poper Company 


The Macon Paper Company 
The Atlantic Paper Company 


IDAHO 
Bloke, Moffitt & Towne 


iLLINOIS 


Owight Brothers Paper Company 
Parker, Schmidt & Tucker Paper Co 


Decatur Paper House. Inc 

Peoria Paper House. inc 

irwin Paper Compony 

C. J. Duffey Paper Company 
INDIANA 

The Milicraft Paper Company 

indiona Paper Compony. inc 


1iOwaA 
Carpenter Poper Company 
Pratt Paper Compony 
Corpenter Poper Company 
KANSAS 
Carpenter Paper Compony 
Southwest Paper Company 
KENTUCKY 
Rowlend Paper Company, inc 
LOUISIANA 
The D & W Paper Co., inc 
MAINE 


John Carter & Company. inc 


~ 
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MARYLAND 
Gerrett.Buchanen Company 
The Whitoker Poper Company 


MASSACHUSETTS 
John Carter & Company. inc 
John Carter & Company. inc 


John Carter & Compeny. inc 


MICHIGAN 
The Whitoxer Paper Compony 
Central Michigen Paper Co 


MINNESOTA 

C. J. Dufley Poper Company 
inter-City Peper Compony 
C. J. Duffey Paper Compeny 
inter-City Paper Compony 





MISSISSIPPI 
Jockson Paper Company 
Newell Paper Company 


missouri 
Corpenter Paper Compeny 
Wertgame Paper Compeny 
Acme Pooper Compony 
Shaughnessy Kmep- Howe 
Paper Compony 


MONTANA 

Cerpenter Paper Compony 
Ceorpenter Paper Company 
Corpenter Paper Compony 


NEBRASKA 
Carpenter Paper Compony 
Corpenter Paper Company 


NEW HAMPSHIRE 


John Certer & Compony. inc 


NEW JERSEY 
Central Paper Compony 
Central Paper Company 


NEW MEXICO 
Carpenter Paper Company 


NEW YORK 
Hudson Volley Poper Co 
Stephens & Company. inc 
Hubbs & Howe Company 
The Milicratt Paper Company 
Forest Paper Co. inc 
Milton Paper Co.. inc 
Pohiman Paper Co.. inc 
Reinhold-Gouild, inc 
Royal Paper Corporation 
The Whitaker Paper Compeony 
Bulkley Dunton Far tast 
Bulkley Dunton $. A 
Chompion Paper Corp. $ A 
Champion Paper Export Corp 
Genesee Valley Paper Company 


NORTH CAROLINA 

Henley Paper Compony 
The Charlotte Paper Company 
Epes-Fitrgerald Paper Company 


OHIO 
The Milleratt Paper Compony 
The Cincinnati Cordage & Paper 
Company 
The Whitoker Paper Company 
The Millcraft Paper Compony 
Sterling Paper Company 


The Cincinnati Cordage & Paper Co 


Sterling Paper Compony 
The Milicraft Paper Company 


~ 
~ QANMPION, papers * GAnWPION, papers 
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THE PARADE OF CHAMPION MERCHANTS 


QUALITY HOUSES THAT OFFER A QUALITY LINE 


OF PAPER 


OKLAHOMA 
Carpenter Paper Company 
Beene Poper Compony 
Tayloe Paper Compeny 


ORTGON 
Bloke Moffitt & Towne 
Certer Rice & Co 
Carpenter Power Compeny 


PENNSYLVANIA 
Kemmerer Poper Compeony 
Gerrett.Buchanen Compeny 
Gerrett Buchonen Compony 
Garret?-Buchanen Compony 
Paper Merchants. inc 
Whiting Patterson Compeny = in« 
The Whiteker Paper Compeny 


Gerret? Buchanan Compony 


RHODE ISLAND 


John Carter & Company. | 


ne 
SOUTH CAROUNA 
Epes -fitrgeroid Paper Compony 


SOUTH DAMOTA 


Siows falls Paper Company 


TENMESSER 
Bond-Sanders Paper Compony 
The Cincinnati Cordage & 
Paper Compony 
Tayloe Paper Company 
Bond Sander: Paper Company 


TEXAS 

Kerr Poper Compony 
Carpenter Paper Compaony 
Carpenter Poper Company 
Carpenter Poper Compeny 
Cerpenter Paper Company 
Carpenter Paper Compony 
Carpenter Paper Compeny 
Southwestern Paper Co 
Carpenter Poper Company 


Corpenter Paper Compony 


UTAH 
Carpenter Paper Company 
Americon Paper & Supply 

Compony 
Carpenter Paper Company 


VIRGINIA 
tpes-Fitrgerald Peper Compony 
Epes Fitsgerald Paper Compony 


WASHINGTON 
Bicke, Moffitt & Towne 
Carpenter Paper Company 
Bicke Moffitt & Towne 
Spokane Paper & Stationery Co 
Bloke. Moffitt & Towne 


Carpenter Paper Company 


WEST VIRGINIA 
The Cincinnet Cordage & 


Paper Compony 


WISCONSIN 
Dwight Brothers Paper Company 


CANADA 
Blake Paper Limited 


THE CHAMPION PAPER AND FIBRE COMPANY 


Mills at Hamiltor 


fice. Hamilton. Ohic 


CANMPIOS, papers 
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Personality Affects Order-Getting 


By John M. Trytten 


Part two 

It has often been said that it a customer 
wants you to have an order, he can see t 
t that ve get it H loes not do this on 
the is { facts. He does it because he 
biKCS f rw pCrsonalitics if 

hing Ww ind ‘A iter rise 
i ve Uu facts to give the order. H 
ma lestep the f chasing department 
al i | it f npetit § pri 
r lecide that the . tale st 
i ss iciiver t 

I son has un naract $tics 
t n i tatur in Appearance of 
f t attitudes and a ties, and of eme 
t il responses. Ones personality is the 

total of all these tactors as obserted 

rad iz ; ti ‘ und Pin 

A personality can De Rood id 
‘ fra crhiing f rr gree f 

fa fiber intcensit forcetuiness ina 
nmte igence ROME into its Makcul 


} 
But whether any one personality is g 


ng to De liked, hate or just 1eno0re 


person depends on the other per 


son's personality as well. If the two per 
sonalities complement one another, the 
rw will get along we if they do not 
mesh sinterest and even antagonism 


tr st be realized that personality can 
not synthesized. Improving or chang 
ng personality is not like Itting On a 
new suit of clothes. It 1s more like trving 
ro puton a new sKxin 

To be sure, minor changes can be made 
Ann wz habits—fidgeting, loud laugh 
ing, bummuing cigarets—can be changed 
often with visible personalit improve 


But in such cases, the personality 


value was present all along, removal of 


the minor annoying habits merely lets it 


shine through all the more 
Basic personality defects are not as 
easily repaired. The inherently dishonest 


man cannot put on an outward show of 


honesty. Unless he comprehends and a 


cepts the need for raising his moral stand 


irds. his thin veneer of assumed honest 


will be easily seen through 





Insincerit rresponsibility, selfishness 
graver tendencies such as 
alcoholism, are all personality negatives 


lamental snternal change 


ju 
na person before the external change be 
omes visible t thers 
Like any er if i peopic, a mM pan d 
rinting firt ‘ cv p a group per 
nalit t? f the individual per 
sOonalitics v ved f ts cration A 
mpa § personalit v | mar 
two &£ s 
Management: Th wre president 
cencra manak i 1} Saics Manage 
ntr tc heavy t the compan cr 
sonality because they set the over-all mora 
in ethical ton itn terprise Their 
friendliness ct nes the company s 
reputation for friendliness. By prope 
training, supervisior ind ackineg up of 
1icsmecn a ther personn the letter 
mine the ompatr § personalit in terms 
such as dependabilit integrit and 
competence 
’ Salesmen: S tO most customers 





the salesman #5 the company he represents, 


his personality often stands in the place of 


the company’s personalit often the 


} 

buyer assumes the two are the same. Often 
' 

ot a sales Manager 

© detect serious ersonality flaws in a 


salesman gives this salesman’s customers 


An|IDEA == »>>- 
To Sell Printing 


Any printer or lithographer should be able to sel! 
this idea to a local diaper service or other busi 
ness for that matter. The proud father of a new 
baby can put it in the breast pocket of his coat 
and display it as he passes out cigars. The design 
of the pants is die-cut except at the top so that 
piece will drop into pocket with lower portion in 
side pocket. The other side shows ao dress with 
wording It's ao Girl!” at top Printed in blue for 


boy and in pink for girl, idea is one you can sell 





a totally erroneous personality picture of 


the company itself 

A case in point was a firm I had contact 
with many years ago. The management of 
the firm took a cavalier attitude toward 
delivery dates, and even worse, a hard 


nosed attitude toward customer com- 
plaints. As sincere as its salesmen were 
along these lines, they were not backed uj 
by management and their own personalit 
picture suffered accordingly in their cus 
tomers eyes 

The point of all this, then, is not to bur 
your head in the sand by ignoring per 
sonality, but to use it intelligently in 
sound and intelligent sales development 

In hiring salesmen, don't be misled by 
glibness or charm. But, on the other hand, 
insist On men with sound, strong person 
alities: they will be a strengthening ingre 
lient in your company's own personality 

And don't ignore your own personality 
and that of your management people 


These too are important ingredients in 


our company's image in the minds of 


our customers and prospects and in your 


nmunit 
mmuni 
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FILL IN THE INFORMATION, DAD, 
AND PLACE IN YOUR COAT POCKET. 
IT WILL SAVE YOU MILLIONS 

OF ANSWERS! 


OTHER SIDE IS FOR A GIRL . 





~ Dagpor Sororce 


Telephone 

EVANSTON & NORTH SHORE 
Elgin SH 16664 
Wavkegen 





GReenieaf 5.5666 
Chicego BR 68-8100 
DE 6-4740 

SPECIAL MEMO FOR FATHER 
Doctor's Office Phone 
Doctor's Home Phone 
Hospital Phone 
Taxicab Phone 


Keep tha card handy phone CRIB immedietely when 


ready for Diaper Service 





PROMOTION 
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4 Idea Sketches 


Drawings and captions on this page 


By HARRY B. COFFIN 


can be reproduced and handed or mailed 


to prospects on a regular basis 


How many of your printing prospects tails trom their 


have the assistance of an ad agency in pre- 
aring their promotional printing? Few, 
Firms lacking this help will wel 
come the “Idea Sketches” printed from 
these pages for your mailings, and for has its own sheet 

The 
client's sales story 
answer queries 
products and serv it, also 


to eliminate most dé 





letters 
personal, but short. One sheet 359x814 
inches will hold 1,000 words legibly, set The 
three columns per page, printed two sides, 


in 8-point type. Each product or service 


French-fold 
and provides a 
card with his prospect's name already on 
addressing the outgoing 


Note the business card 


keeping them left below it to serve at any time as an 
order or inquiry card 

Lettereply Card” has ad text and 
pictures on one side, letterhead and busi 
ness reply card indicia on the other, leav 
ing the rest of the three inner panels blank 
Mailer” tells tor a typed or form message 


On the right page below are sketched 





four ways in which you can submit from 


to four Idea Sketches” (or more) at 


maiicr one 


with ample space i time to your trade 


The four captions below are addressed to the printing buyer 





| iio ” 


Letter Supplements 





Letterhead 


500 Words per Page 
1,000 Per Sheet 
358x8'4 to “Tock On”! 
































Fold >— 
Title 
——— Signed 
Fog te —& 
——s a Code Number 
| yy a 

















| ~~ q| BN aE oe | ~<t— 3 Columns 
Stitch -——J Se ore {1 a” Deep 
| oe Ss eee iI 14 Picas Wide 
i | 





Personal letters in answer to queries should be friendly and specific, but os 
short as possible to save time in writing and reading them. If you have one 
or more products or services that need explaining, let us print a series of 
small sheets for you, one sheet for eoch product or service. You can then 


select the ones you want to supplement each letter, stapled to it as sketched 











] 
— 
| _ | Salesman i 
> | 
Business Card ‘s —— . A 
is Also NL | Address Phone af 
Reply Card Your Order or Query 
a 











Business Reply Card 





Reply Card 
indicia 


Salesman 
Company 
Address 


Here's an unusual business cord we can print for you, larger than average, 





with room for o picture of your plant or product and a picture of your sales 
man, plus space for the recipient to use it later as an inquiry card or order 
It is 2°4x4 inches, minimum size for a business reply card, with standard 


ndicia printed on the back so your prospect can write on it and mail it to you 
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French-fold Mailer & Reply 


i O00 teers 











7@ Fold 
p.! 
| 0 
3= 
+ +@ Fold 
For Address ) = 
{For Reply Form ES E= 
( 2” Deep x 234" Wide p 2 p 3 | 
Se a ee ae ee ae ee acs eictaadenaaal ae 





We can cut this single 7'sx11-inch sheet, eight out without waste, from light 


weight index bristol. It folds once each way to 3,",«5'% inches os o self 
mailer. It serves in lieu of an outgoing envelope, broadside (or letter and 
folder area), and business reply card, already bearing your prospect's name 


and address for o quick answer when detached from outgoing address area 








“Lettereply Card” | 
7 | Ad Ad 
: pay G Pics |G Pics 
Picture : . . 
i™ —__ fl 
Reply Form 
a 7 * Fold * Fold 
Letter } 
~head ; it 4 a 7-1/3 ~ 
2 Signed | 
8! 2’ - i 23,4 8 
! a | 
———— | herr 
L 4 oO} ! "4in] 


form | 
Lise ieamaaiijiiasiatel 
This 8'2x11-inch letter form on lightweight card or cover stock has an ad with 
pictures on your products or services on one side, with space for a personal 
or form letter on the other side. The business reply card can be detached 
from address surface, thus it bears the name and address of each prospect 


and, consequently, it simplifies and speeds up his reply to your sales offer 
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ways to submit Idea Sketches from 


the opposite page to your trade. Add 


copy and pictures on your staff and plant 
























































If your customer will not study elabo given square-inch area on the printed job, Char. Lines Char 
rate copyfitting tables, showing characters set solid for 6- to 12-point text type sizes ee Ie a 
per pica for each type size and style, he With a brief explanation he can use it for G-point type 23 12 77 
can refer to the simple table which fol 1-point, 2-point, or more, leading en — = 
, ; \ ‘as ’ 7-point type 20 10.2 205 
lows. It shows the average number of Note how the table is used—on kee] : SE : 
characters per lineal inch for a large num sake blotter below, showing 6- to 12-point 8-point type. 19 9 174 
ber of types text face (use it as your repro copy) 9-point type. 17 8 140 

So, it serves for most jobs where your with two “Idea Sketches.” Or, you can = eee Se en ae at 
customer wants to know about how man omit one of the two “Idea Sketches” and 10-point type. 16 7.2 116 
characters to type per line on his manu substitute examples of copy-fitting prob picaiags ae é a 

ey ' ll-pointtype. 14 6.5 95 
script and how many lines Ieep to fit a lems solved by this table ieee eee ioe 
12-point type. 13 6 80 
The four captions below are addressed to the printer 
- Se ee ae —_____— 
Tw i . 
o Idea Sketches at a Time Ten-in-one Keepsake 
T | ilies ] 4x9” Blotter 
Letterhead  _ 51 Picas by Half-Picas 
Me” COMTI TTI ITTY jean jasencasi Litt ity 
3" | | 
| Calendar | 
; Idea Sketch | Idea Sketch 
4 1 } 
= 4 
77777 rvvrwyyTyTyT aA i. ne a a a ae as 4” | 
VSL / 7 3"2" V/A Wy" 4 
| , “pf /, 3 o | Vv y 32 A 
VI lf 4 {7 — Y Jone wo x 
Sf / A ’ / 4 | 
m | VA “ 4 4 ‘) [ Caption Caption | 
a") 2.15/16" 1 2.15/16" t _ | 
ALAL LAA hhh ed hhh hanhinhontit 2"| ae Ua Ai Ti) COTUSITU SU TETR SR TUrTTTTIN 
“a 8'4" Ruler by Sixteenths 
4 v Name of 
q 2 EE — Printer & Salesman 
Stitch Fold A 8'2” Stitch | 


Print your letterhead on 8'2-inch wide by B inch deep area, folded for two 
pane's three inches deep, one two inches deep, to staple to middle panel 
Ideo Sketch 


strip left from B\ax11 


Two slits in bottom panel form pockets, each hold reduced to 


fit poper 3'2 inches wide by 2 deep, cut from 3x8'2 


Put one third of the run on each of three colors 

















poper gather assortment 
Letter-Booklet 
Selech - 12 Ideas - 12 Ideos 
== He 
| | Letterhead Fold - Fold 
| | | , 
\ ——-f-. T 
| 
| Idea | | | | 
| “e | Sketches| | } | - | | 
| a] i: if + to 
F | | at iw 
r 4 if | | 
t iit 
| \ j | L i r + + 4 7 
i an | | 
= ij > Signed | | 
ie ha — | 
os \ 4 E - - | 
‘ru | 








Use a colored text or eggshell book paper for this letter-booklet. Suggested 
trim size 9%x12 inches, eight out of 25x38-inch sheet, as sketched. Make 
your letterhead fit the top of a 4-inch wide panel, bearing your invitation 
to supply a dummy, and price quotation, for any of the “Idea Sketches 


that are shown in the booklet (4 pages or 8 pages) stapled in at the left 





This 4x9-inch keepsake has 10 reasons for your printing prospects to keep it. 
It serves as a blotter, pica rule, inch rule, calendar, two “Idea Sketches,” 
sampling of text and/or display types, and shows average number of charac- 
ters per lineal inch and per square inch for 6- to 12-point sizes. Reproduce 


copy-fitting table (‘'X") same size, from the table above in the introduction. 








, a = Stepped Idea Cards 
| } 
us” TES | Title | Title | } 
ae / 4d] | | | | 
itle | 























l neal ——— FS 
A Fold a 4 Title Feld ka 
3 - 
Two Side - bai " be hed ~ 
Stitches | 2% at 
Each Edge 32" } 3'2 5 = 
Cut 4 Cut q + 








A single piece of index or cover 8'2x11, printed one side, can make a jacket 
6 inches deep, with turned up flap at bottom 2'2 inches deep, stapled down 
as sketched, to form a pocket to hold four stepped cards 3'2 inches wide, 
which vary in depth from 3' to 5 inches. Each card is for an “Idea Sketch”, 
title at top serving as index tab, stepped when gathered, jogged at bottom. 
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SPECIMEN REVIEW 









By J L. FRAZIER 



















Art Work Has Special Character ture the several items. The 12x7'4-inch 

WAGNER PRINTING Co., Dayton, Ohio French style folder “Aloha” for General 
We can state what we have in mind because — Electric impresses us most, probably because 
we do not believe it is necessarily a charac- of its interesting art, size, and lavish use of 
teristic of offset reproduction. Too many off- colors, though without any process-color pic 


set-printed halftones which we see are gray tures. The numerous big pictures are in line 
and flat, lacking contrast between tones, with technique, with outlining where necessary 
highlights too dark and solids and near solids — and details in black and solid colors struck 
too gray. More often than not, the trouble — in and around to complete them. The distinc 
begins with the photographs. The platemak tive technique of the pictures resembles the 
er, offset or letterpress, may “doctor up” best from hand-cut rubber plates at the time 
some minor things, as it were, but he can't of their vogue, also of silk screen work, par- 
put in his plate what isn’t in the photograph. — ticularly because of the broad masses of solid 


the Ome : 
raftala es : 


ANUARY - 1960 waite se a 


5 MTAREATIN 


f 











The design motif of repeated circles and lines running around 





them, as paper threaded through cylinders of a rotary press 
P P 





mportant details of type 


s increasingly seen in printing from printers or directed to 






printers. On original cover from Omaho Craftsmen’s bulletin 


Sere eee ce ip eee ie O if Grr RAY Ik » kr ) il ©C 


the “paper” in gray, and both logotype and date in block 










paper nk « rs. printing pr esses, and of mailing distribution if you wet 





-> 
@. 
las —_ il «Cc »)> 1X n 
Nt . = - . 
<< 
Postoffice Box 15¢€ 114 Sycamore Street Evansville 5 Indiana Te epnhone MArrison 5 654 








The case for decorative and so-called ‘occasional types” seems won by Herbert W. Simpson, Evansville. Ind, with 





his 9x5'2-inch card accompanying somples mailed to promote his sterling service. The ornate type's size ploces nc 






handicap upon readers and its disproportionate shape conforms with that of the oblong card. Although recognized 






as ill-suited for general use, such types are occasionally justified for the attention they get as a change of pace. Or 






namental types may introduce o ‘picture quality’ in work where there ore no illustrations, and that is worth-while 











The comparatively low cost of offset plates, color, unshaded with black. This contrast 
permitting use of more halftone illustrations, with current art and platemaking has a spe 






encourages, we believe, lack of care in selec- cial and, therefore, strong appeal. Printing 
tion of photographs. If plates cost more, like life. would be drab without change 
better photographs would be demanded. A ’ 

printer friend in Kalamazoo, new in offset On Wide Space of Paragraphs 

at the time, wrote us a couple of years ago JOLIET REPUBLICAN PRINTING Co., Joliet 
that he could reproduce the type matter—of  Ill—-Copies of “The Scanner,” employee 
less than any point size made—in the repro- magazine of the A. L. Mechling Barge Lines 
ductions of work appearing in this depart are most commendably handled in your plant 













ment clearer and sharper than could be done Notable features are the interesting. impres 






by letterpress. Then he proved it by making © sive illustrated cover designs, some in four 






plates of some of his own work, greatly re color process, and the excellent offset press 
duced from original copies, and printing work. While the inking of both the type and 
them in some of his promotion. The work halftones of the inner pages seems to us too 
you submit backs up the foregoing views. As weak to get the best effect, reading is easy 
on most items, halftones, type, and solids, enough. In nearly every instance of such 
the black is dense and the highlights clean publications sent for review, we have to urge 
Your offset platemaking and printing seem _ bigger headlines over articles. Some in “The 
men’s club, above, is printed in red, black, and gray, the lat- much above average and, along with art, Scanner” are too small in proportion to the 











a 









Original striking cover from bulletin of Los Angeles Crafts- 







ter for the “'b,” screened in our block plate, on white paper interesting layout and good typography fea- page size of 8'2x11 inches, also too small to 
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rather than red hue. This is at least 
mildly exciting, done, possibly, to pro- 
Items submitted for review must vide a more suitable background for 
be sent flat, not rolled or folded the two comparatively large two-color 
line illustrations, which, side by side, 
dominate the design. Above the illus 
trations, the page’s two lines of type, 
including the name Range in widely- 
letterspaced 60-point conventional 
roman caps, are printed in black. The | 
second line, “a Philips Telecommuni- 


cation Journal,” appears below the il- | 
| 
lustrations in a standard italic of good | 
stop the eye of readers and match the : : : 
weight. In view of the brown back- 
importance of articles, or make them . 
) : : ground, the printed features do not 
seem important. Publicity is no field = * 
+ ‘s : stand out as much as some people | 
for “shrinking violets,” hiding in a cor- 
would want and as they would on a 


ner, so to speak, but for the robust, 
lighter color stock or background. Off- 
able to speak out loud and clear ‘ : 


setting that, the over-all effect is more 
Among others, publishers of house ‘ 

distinctive, and, though the type matter 
magazines of the character of this one 

is not at once starkly clear, it can be 
benefit tremendously from the offset 

read. The typography of the text is 
process, especially from the lower plate ‘ 

quite conventional, with bookish com- 
costs permitting more tlustrations and 

position in a standard roman and 


color. The cover of No. 1 of Vol. 3 ts 


Replies cannot be made by mail 









Baskerville for the heads, but the inner 
highly impressive, a section of a barge 


yages have a fresh and modern look 
topped by the pilot's cabin is illustrated Pal 

because of the handling of just some of 
in large size and in line (black) filled . 

them. These few are made up to a 
out with deep warm gray. It appears 

much narrower measure than the oth 
igainst a star-lit blue sky, in which the 

ers, leaving very wide inside or back 
name is reversed to show white. The : 

margins. The change of pace from one 


design is another reminder to broad 
of these to one of the wider standard 
cust again one of our favorite axio ; 
size type pages provides a very inter- 
matic statements Make it big and pe f P 
esting contrast in amount and distribu 


keep it simple We often see para 
c tion of white space It can be tiresome . - - 


graphs in ads set widely apart, although 
i h P rt following through page after page of Series of concentric circles on cover (above) and other pages of letter-size 
not to such an extent as formerly we . . : 
the same appearance Another point booklet for magazine ““Mediascope” is not only interesting as a design mo 
idea was and ts that such separation of \ : ith t 
' ; ' lid worth bringing up is the comparatively tif, but functional. The common center of circles, not coincident with center 
paragraphs reduces the sold appear " 
} I PF wide line spacing There are few ty pes of page, is always at spot of special importance, as the name on another page 


ince and the effect of being too much 


to read. It is one thing in an ad and } 
nother in a full column of a magazine 
like “The Scanner,” or the full pages 
of a book, where it should be taboo not 
only because of the ensuing spotting of 





> Season's Greetings 


the page but because the number of 
lines to the page can not be kept uni 
form. Additionally, even with para 


1D 


CE 


graphs spaced apart in magazines or 





hooks, the viewer is still faced with 





much to read, and the practice increases 
costs. Again, it is one thing to space 
paragraphs apart, as on page two, when 





the measure is wide. It is another thing 





when, as in your regular column meas- 








ure, the lines are comparatively short 
ind the reader can go from one line 
to the next without being confused \ET AGE 








TYPOGRAPHY 





A Most Unusual Magazine 
PoHittieps TELECOMMUNICATIONS IN 

pustRies, Hilversum, Holland. Your 

9'4x12'4-inch publication Range has 








from “Cypography Lat . 
and D\ tert Scbiller $ 
96c 


ae, S aaenanenatea 
* 
t 














a character all its own, and its contrast Seive your typographic probleme with modern methods 
Potesetter Warwick eervice speeds sharp perfect repro | 
with most magazines of the tvpe, o1 a a a 
. 19§9 1960 

any type, must command the interest Se ae Sa ees Se | | ss 9 > 
of everyone who receives a copy. A de- =i WARWICK TYPOGRAPHERS, INC. } | br sara Thr Sergmerte, 
scription of Range is decidedly worth TT ppeleeieeaminacearlts = | ereetly reduced Wiis ane of « long 

| Of my enperiomenss” im pictoria raps. 
passing on to our readers, because you SEAVinG 03 OF THE $0 STATES « OVEANIONT OY AIA SERVICE < vor 
have used a number of easilv-adaptable | } | 

| | 
devices to circumvent routine treatment 
First. there’s the cover. It is of heavy- | a oe eae 
weight. deep blue, plate-finished stock. The mailing cord and greeting at right of it exemplify wide erly in its place, Mr. Schiller’s ‘flowery’ greeting has char- 
We see too little use of colored papers, ly differing esthetic techniques, not to mention significance acter reminiscent of the era before printing, when books, 
but that is not the significant point. The Warwick piece emphasized by straightline ‘matter-of-fact largely religious, were calligraphically written in a style the 


The front is covered completely with a — forms is consonant with current modern architecture based on —_ two lines of type below illustration approximate. The ornate 





printed very deep brown of a vellow the principle that “form must follow function.’’ Quite as prop- greeting is printed in a dull violet hue on India-tint paper 


ts 








Planning 
Schedule 





Sales 
Promotion 
Program 


Front of folder by Davis Press of Worcester, Mass., enclosing memo 


calendar. Original is printed in deep red and gray on yellow paper 





FIRST CLASS MAIL 


. Postal Card 
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New ideo for mailing card front by Albert Schiller, New York 





nate is the printer who. wh 
ea a new typ 
ner pag S specimen ik and ne 
a ipendit also demai 
ure mum wearing 9 
mum make-read 1 experienced 


CECIL H. WRIGHTSON, tnc. 


74 india Street. Beston 10 * Hancock 6-1180 


wewere 





Original, striking layout ideas distinguish small cards issued weekly 


by Boston typographer named. Original is in blue and orange 
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which are not made easier to read by 
extra leading, and going farther than 
necessary can create character, espe- 
cially if page margins and space be- 
tween columns are wide. The pages are 
made more interesting by printing some 
illustrations, line or halftone, in a color 
rather than black; by printing a half- 
tone in black over a solid panel of the 
same size in color, and by sometimes 
printing a definitive line illustration in 
color over a halftone in black 


Benefits of Photocomposition 
THE PHoto Composirion Co. of 
Cleveland—It is a compliment to the 
842x1l-inch booklet promoting and 
explaining your extensive, varied serv- 
ice in photocomposition—an extension 
of your regular typesetting business 
that we put it to one side for further 
study. It is embarrassing to acknowl- 
edge the delay in attention here. The 
self-covered, 16-page booklet is the 
most graphic and complete exposition 
of “camera composition” we recall 





| When 


ing out from mat, another shaped pan- 
el is printed in the blue. It extends 
across the right-hand page and bleeds 
off for quite a space along the right 
side and the bottom. Seme copy is 
printed in black over the blue near 
the bottom of the page; other copy is 
printed on a white strip partially glued 
over the blue above the copy which is 
printed on the color. It would seem 
that this is a stunt intended to get spe- 
cial attention. The copy explains the 
method, pointing out that the customer 
buys type in the form of film or paper 
positives for application to his layouts 
This is dramatically illustrated by 10 
halftones in another spread, aptly 
headed in view of the foregoing, “The 
‘Positive’ Approach to Fast, Depend- 
able Offset Negative Service.” Page 
layouts are highly dramatic and atten- 
tion-compelling. Readability is high 
The blue second color is lavishly 
employed, generally for backgrounds 
Contemplating the spread on which the 
actual mat is mounted, we had the im 


PHOTO-COMPOSITION 


° sploy type ore ordered to # esac? loyou 


pow y when blow up ore fequred = we now wee 


| phen nm wherever poetic Metco! duploy type be: omer 
| naked goed 0 very thor tome to the extent thot proot: pulle 
from 4° © comuderatie retontung Phot onto prot ’ 
Clemmcter the need for thea costly ope wm Edge re thorp ond cle 
hon 4 eer etent Mo wrt horge « mode the verve 
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Dramatic and significant silhouette of cubist technique is effective eye-stopper on above blotter 


of Miami typogropher 


Its action virtually compels the viewer to read. Ideal of vertical rules 


being in black and horizontal ones in red is interesting in itself; it also offers practical advan 


tages in avoiding loose, and so bod, corner joints and bowed sides common in complete panels 


for one-color printing. As o comp. we worked long making panels straightsided and corners snug 


having seen. It is replete with informa- 
tion about Fotosetter production of 
both straight matter and big type com- 
position and about the Filmotype, ex- 
plained and most effectively illustrated 
over the final two-page spread headed 
“Eliminate Costly Handlettering.” This 
heading is in inch-high very bold brush- 
stroke italic, a product of the Filmo- 
type machine, which delivers lines that 
are usually set in metal type by hand- 
composition. Another spread, headed 
“A Modern Approach to Your Type- 
setting Needs,” features a big illustra- 
tion of the Fotosetter machine in black, 
overprinting an odd-shaped panel of 
solid blue which bleeds off for a space 
on both sides of upper-left corner and 
tapers down to direct the eye to a line 
illustration in the blue. The illustration 
shows a man’s hand extending upward 
and inward on the page, holding a real 
brass Fotosetter mat between thumb 
and first finger. The mat is glued onto 
the left-hand page about an inch from 
center fold. Its center is about four 
inches from bottom of the page. Flar- 


pression that the color was too strong 
there especially, taking too much at 
tention from the type. The objection 
would not hold with a lesser extent of 
the color, or if the type matter, which 
seems weak by comparison, were in a 
bolder face. We note that on some 
pages where the area of the color 1s 
comparatively large, the 
screened by benday. In the service of 
readers who may be contemplating 
“going to offset,” the spread “How 
Much Quality Are You Losing in Half 
tone Reproduction?” deserves mention 
A big outlined halftone illustration on 
the left-hand page shows the fine con- 
trasts of black and white represented 
in your offset plates, contrasted with 
the average (below it) from the same 
copy where is dull and gray 


plates are 


Satisfies Critical Clients 
Case-Hoyt Corp., Rochester, N.Y 
Some genius for succinct, meaning- 

ful expression once wrote that “a man 

is known by the company he keeps.” 

Logically, the customers a_ printer 
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serves and keeps provide prospects with an 
excellent idea of his talents and facilities 
When those customers are nationally- or 
world-known manufacturers of photographic 
materials, super-critical of halftone illustra- 
tions from photographs made with their 
cameras, film, and papers, the printer who 
repeatedly serves them, as you do, owns an 
unquestionable testimonial that should put 
him at the rail in the race for prized orders 
about to be placed in any field. Indeed, the 
importance of the customer to the printer 
is why we have so warmly reviewed folders 
holding samples of fine work some printer 
has done for some nationally-known con- 
cern, patently discriminating and having the 
wherewithal to command the best. While it 
is your presswork, after the platemaking, 
which makes your halftone printing so ac- 
ceptable to the meticulous demands of the 


WM 
W OIRIK 
TIRADE 
COMPOST OIR 


CHRIST MS aster 


Interesting staggered orrangement of disploy lines 
with decoration skillfully spotted for bolance, charac 
terize cover for Christmas issue of 4'4x6'>inch mago 
rine of York (Pa.) Composition Co. Original is printed 


n very deep blue and silver on pale blue ontique paper 


photographic industry, design, layout, and 
tvpography are of fine order, wholly fitting 
accompaniments. Disregarding purely per- 


sonal preferences, like that for types of regu- 
lar shape over 
rently enjoying a modest vogue 


some quite wide styles cur- 
unless space 
considerations give an extended face a pur- 
offer no ad- 

One might 


can 


detail 


pose in the design—-we 
verse criticism, even of 
wonder why we don’t reproduce an example 
or two of fine work. The answer is 
simple. We are restricted to work which may 
be adequately shown in black and one color 
There are other making 
halftones from halftone prints, benday pan- 
els, outlined halftones, and halftones with 
type matter double-printed over or in re- 
verse them, not to mention that 
originals are often in three or more colors. 
We are comforted to some extent by the fact 
that relatively few can compete on and ac- 


such 


restrictions, ©€.2., 


color on 


complish such important assignments. We 
will just keep on showing work the average 
good printer can do and of all sizes and 
types for you to get ideas from. 


Appeal of Topical Calendar 
EvANs-WINTER-HeEBB, INC. of Detroit 
It is a thrill to view your 1960 calendar of 
7'42x10'%-inch leaves, spiral bound along the 
top, in the center of which a loop of cord 
through a round punched hole provides a 
way to hang it up. The binding also preserves 
the calendar, which in view of its outstand- 
ing beauty, is a feature most recipients will 
appreciate. It is no routine calendar with the 
usual illustration printed on just the front 
or on the larger sheet mounting the usual 
calendar pad. The different leaves are of 
light card-weight, gloss-coated white paper 
The upper half of each leaf features outlined 
process-color halftone illustrations of two or 
more Michigan butterflies. Titled on the 
front “Michigan Butterflies,” the issue fol- 
lows your practice of some years, as we re- 
call, of presenting pictures of trees, flowers 
and other things found in your state. The 
basic idea behind the practice is, of course 
two-fold, (1) to demonstrate your ability to 
do the finest color work—for which, what 
could be better than brilliantly-colored but- 
terflies?—-and (2) turn out something so 
beautiful, educational and authoritative that 
most copies should be kept in home libraries 
vield the benefits of repeated im- 
The typography of the monthly 
calendar panels illustrations, is 
far ahead of the usual calendar work. Month 
names are in bold brush script, printed in 
The figures 
moderately light sans serif. in 


and, so, 
pressions 


below the 


light blue to avoid ostentation 
are in an open 
1 size giving good visibility and a light tone 
that preserves delicacy The pictures really 
‘hold the stage.” as they should. Your name 
a line “Advertising Printers.” and another 
with address and telephone number make up 
bottom of each leaf 
This is conspicuous enough without detract- 
ing from the appearance or looking cheap 
It is flanked on the right by square 
reverse-color trade mark panel printed in 
the light blue, bleeding off the right side and 
bottom. There are several pages of advertis- 
ing, strong but not blatant, which are so han- 
dled in design and typography that they seem 
to belong, as they certainly should. 


a shaliow group near 


your 


The Case for Occasional Types 
DorotnHy Davis of New York City.—You 
may be proud of the impressive letterhead. 
envelope, and folder-business card you cre- 
ated for the Inter City Paper Co., which 
have features in common—-the same type for 
the name and the same trade mark illustra- 
also of your design. We have 
every 


tion, or “logo,” 
decried the willy nilly use for most 
thing of any type happening to be in current 
vogue. and have urged employment of the 
many fine styles available but seldom seen 
They can provide distinctive effects, to say 
nothing of suitability in relation to the char- 
acter of companies and products. To see one 
style used for this, that, and everything must 
leave even lay folk “cold” after a time, and 
we confidently believe they are at least some- 
what stirred and refreshed by something dif- 
ferent. On the letterhead, the name is set in 
72-point Pantagraph, a rather “swirly,” some- 
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THE SAN FRANCISCO CLUS OF PRINTING 
HOUSE CRAFTSMEN - FEBRUARY . 1960 





Yellow is a dangerous color, especially for type and detailed 
illustration. Lightest in tonal value of all hues, it offers scant 
contrast with usual white paper. Unless inappropriate for 
some reason, it is among best for a colorful background, os 


bulletin cover, with tremendous impact otherwise, demonstrotes 











2 oe | 
THE BODY OF | 
B. FRANKLIN « PRINTER 
LIKE THE COVER OF AN OLD BOOK 


ITS CONTENTS TORN OUT ANI 
STRIPT OF ITS LETTERIN 
AND GILDING 
| LIES HERE FOOD FOR WORM 
BUT THE WORK SHALL NOT BE LOST 
FOR IT WILL (AS HE BELIEVEL 
APPEAR ONCE MORE IN A 
NEW AND MORE ELEGANT EDITIOD 
ORRECTEI 


BY THE AUTHOR 


REVISED AND 

















Special page from bulletin of Baltimore Craftsmen demonstrates 
how highlighted silhovette illustration and all-cap composi- 
tion reflect qualities of monument or plaque. Color on original 


is also yellow but of a delicate tint rather than of a strong tone 

















I “ sans s splay, Gara 
B s unusually effe c whe se 
s body copy in advertising typograph More 
us beautifully proportioned , 
‘ 
dia and is compatible | ATTSseTeOs 
ee GETTERS 
~ any pr g surface. Sa 
s cadings provide a striking complemen 


rast that Competes tavor 


ther twpe combinations 


attracting and holding reader 

te So why not consider this outstand 
g type face tor your meat serics of ads? It has 
as x rece pres< Mw your S4ics 
ful manner 


CLARENDON SANS SERIF HEADS 
HEADS 
EFFECTIVE The monotype was the first 
ie constan off ee machine which both made the 
»o= type ind assembled it in justi 


ted lines during the course ot 


nach aes if pers continuous unihed operation 
© ea 
hara e spa 
hot < i TELEPHONE FR 3.7341 
—_ Fach and every character, letter 
hgure. | space, « which os | 
bad 


JACK SHAFFER 


4. 4 


We consider blotters, like that reproduced above of Miami typographer, giving ideas in the use of particular types 


will be found both interesting and useful 


make a strong, lasting impression upon prospects as well as customers 


Odds are that many copies will be kept for reference. The original of this one is printed in red and black on white 


what compressed script, the thin lines or up- 
strokes of which are very light in relation to 
the downstrokes. Contrast effect, providing 
color.” reflects that of the old Spencerian 
handwriting to the few old enough to re- 
member it. The size of the type provides em- 
phasis apienty, but without the ostentation 
ind overpowering effect of really bold type 
The line extends a little more than halfway 
across the sheet to the interesting two-color 
logo. The logo combines outlined and shaded 


to the design, you spotted subordinate copy 

address lines and telephone number—et- 
fectively above and the logo. This 
reminds us of the only fault we have to find 
with the typography. The subordinate copy 
is set in Venus medium, a fat, monotone 
style. While the 
minimized by the small sizes employed, a 
better choice for these small lines would be 


Bodoni, reflecting similar contrast 


below 


discordance of its use is 


type book, which will be reproduced, is 
loaded with power, though, withal, in good 
taste. The single word “type,” is in letters 
three inches high——-including ascenders and 
descenders,——of thick sans serif italic char 
acters. The word is in reverse color, showing 
white against the over-all deep green printed 
background. There is no effect of ostentation 
as would result with the word in black or a 
strong color on white paper. Interest in the 
complete design is accented by the round 
trade mark, similarly in reverse color. It is 
just below the big line's first two letters, in 
part lapping over onto the back cover leat 
Your name in 30-point medium bold sans 
serif Caps appears in black, overprinting the 
green, above the reversed line. Your address 

just Baltumore, Maryland 
your name in a much smaller size of the sans 
serif. The fore part of the address line over 
prints the right side of the trade mark. The 
point ts that big, bold elements can be toned 


appears below 


down and still retain much display force 
Indeed, when printing on stock of deep col 
or, bigger and bolder type is required than 
on white or light-toned paper. You know 
write as well for other 
may not. The 
smartly and soundly 
and typographic treatment 
the most of comparatively small page size 
Display copy is kept briet 


this, but we readers 
medical 


modern 


who magazine 1s 


n its design 


the ads making 


matter 
sO proportionately big type is possible. Al 


no casy 


most all elements grip the reader's attention 









This Is Big, But Not Blatant ant 

WAVERLY 
too long since we 
view samples of your work. Our memory is 
of its having been top grade, and the samples _ the 


Editorial pages are similarly top-grade 
It has been we are confident skilled typographic talent 
had to do much more careful planning on 
both text and ad pages to compensate for 
page size. We 
News Gothic for 
somewhat 


nitial letters “I.” “C.” and “P,” (set vertical- 
ly. but in perspective, becoming shorter one 
after the other) a roll of paper being 
unwound to the right. The copy “Inter City 
Paper” appears on the unrolled section of 
the paper. You say you have never seen the 
type. Pantagraph, in use. Even 
seeing so much printing, we second the ob 
servation, but we can not imagine that so 


Back 


Press, Baltimore 


and were last privileged to 


note considerable 
the text of ads Its 
thicker 


average 


small 
of current vintage testify to that recollection — use of 
We are much impressed with simplicity and 
depositing more ink 
make it highly desirable for average 
reading sizes on slick paper 


being good elements 
your new type book, especially the cover, 
and the handy size 5'2x7 


“Current Medical Digest 


particular 
than roman 


2-inch magazine, styles 


distinctive a stvle has never found use The cover for the 


pet ; | Kodak Sales Training Center 


EASTMAN KODAK COMPANY-ROCHESTER, N.Y 


Ohis is to Ce rtity that 








4, an ounce a s worth a pound 7 é 7 " - 
Va semidionlaialien Gilliam J. HecAnerny 

and eterna And fault, » eign 
Seupsiganetecetinay cotatanien has satisfactorily completed training in Photographic Sales- 

utsice, damn r heart #6 conten 
t as long as you are part of the in manship at the Kodak Sales Oraining Center 

¢ firs se aie atc chan Roche ster, WN. Uy Meoay 7, 1958 

. ve away, and probably y 


es 


Cibert Hubbard 


O@RCTOR OF SALES TRAINING CENTER MPECTOR OF MAREET DEVELOPMENT 


BASTMAN KODAK COMPANY fASTMAN EODAE GCOMPaNyY 





itself. reproduction falls far short of matching beauty of Testimonials, diplomas, and all forms likely to framed and displayed for years must be of conservative design and 


keepsake worth a fine frame. By Joseph Thuringer, Rochester in types unlikely to bloom for a day and become obnoxious. Stunt layouts and over-characterful types are taboo 


Typographic Service, the delightful initial is in a fine blue There must, withal, be lasting dignity and clarity, as Joseph Thuringer, who did the one above, so clearly knows 
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TIME, NOW, TO REBUILD OR REPAIR 


PLEASE, DOW'T EAT 100 MUCH THIS YEAR - 
WE DON'T WANT YOU 10 HAVE 


<< A HIPPY NEW YEAR = 


“— 
v 





Phome ORchard 7 $420 
209 North La Brea Ave 


Ingles ood Californa 


@ Your commentator wants least of all to have it said “that ts just 


his idea.” He preters to be known as a reporter, wants it understood 
he writes out of a catalogue of principles, rules and ideas assembled 
through study of recognized authoritative literature on his subjects 
ind from intimate oral discussions with acknowledged leaders of 


been research and 


There have. of course 
dishke of 
n part over white paper and in part over printed color, as in the 


super 


the craft, late and living 


line or word of 


practice at “broadcasting.” His type 


irgecr display of blotter on left above, might be considered 


critical by but who will say the word “Greenes' ” is as sharp 


— PRINCE HALL 
Sanit DiGeSt 


ed 


some 





~umeere } 





JOHN C RIVERS, PM 


Prince Holl Grand Lodge, F BAM. California and Jurisdiction, meets 
in the Convention City of Sen Diego, Calif, july 19-22, AL. 5959 


104th Annual Communication | 


The old-fashioned way of centering elements of a design, as in the 
magazine cover above, invariably results in static and, so, dull and 
uninteresting effects, making an ad easier to pass by. Off-center lay- 
outs, like that of the re-design on the right, are far more likely to 
stop a reader because of the contrast with what is to be seen on all 
Involved 
is the benefit of massing white space in one or two areas rather than 
having an area on the left identical with one on the right. All things 


sides and because of the modicum of motion suggested 





jamuaay 960 
TS =o PLEASE, DOM'T EAT TOO MUCH THIS YEAR - 
BR GSS ‘ se WE DON'T WAHT YOU T0 HAVE 
whit 2 A HIPPY NEW YEAR =} 
afi : 
Sead Seto Gu creative printing | 
Pevee he oe | 
Phone: ORchard 7.5420 
« 209 North La Brea Ave 
Suate * Inglewood 3, California 


and outstanding, or has the punch it would have if altogether against 
white or even the color? Also, at least a bit of confusion is evident 
Your commentator is not in the least fearful of declaring that the 
wrong part of the copy is reversed in what looks like a spearhead 
He has made the switch in the re-arrangement at the right, so all may 
see. With the name in the spearhead, the point of weak- 
ness mentioned ts corrected, and, besides, the advertiser has a trade- 


Greenes’ ” 


mark design to definitely identify his name, even better than the word 
itself. Note. too 
recting viewer's eye to, and emphasizing, slogan “creative printing.” 


that the combination serves as a vision arrow, di- 


PRINCE HALL 


Masonic Digest 





PRINCE HALL MASONIC GRAND LODGE CONVENES 
104th Annual Grand Communication 





onvention He 


Belboe Fert Ver C 


july 19th - 22nd, 1959 — Sem Diego, California 


LET'S MAKE THIS OUR BEST ATTENDED CONVENTION! 
ALL ROADS LEAD TO SAN DIEGO! 


being equal otherwise, there's the effect of more white space. With 
the masthead shortened, and despite fact of larger illustration, there 
is probably more open space in the second design than in the first, 
but the inequality in areas emphasizes the amount, and the principle 
stands. On the first page the masthead is all too dominating, yet who 
will say the reversed type of the second is not big enough? Who will 
deny the design of the type is not superior to the hand-lettering ot 
original or that reversed type in band of the other doesn't add lustre? 
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THE SPECIALTY PRINTER 





Employment Service Became Direct Mail Specialty 


Cliff Kelley Office Service, St. Louis, provides temporary office help Aware that such equipment may seem 
insignificant to larger offset plants, Mr 


It found that firms needing short-term employees also need printing Kelley pointed out that he caters to the 


: : =e . : ; needs of companies which employ tron 

Today, 50% of the business is printing, much of it for direct mail PP iL 
hive to 1)0 people These are the compa 
nies that d not have big advertising 


By Mildred Weiler present 8,400-square-foot location if Dudgets yet need advertising printing 





Cliff Kelley, a young man still in his modern downtown ofhic ulding, it These are the people, most of them cor 
30's, built an offset printing business in tripled its previous space tacted through the Kelley temporary offic 
six years by doubling in brass. His com The printing department, which Mr help service, to whom Kelley slants hi 
pany, Cliff Kelley Office Service, Inc. of <elley laid our, is designed for still fur printing business. He recommends dir 
St. Louis, c ther expansion n which he offers as a package of 

IsSInEss W The fluorescent lights, for instance, ar f ng per month for a f six 
st ae placed every six feet with a drop cord an months at $225 per month plus postag 
help. we don’t stop until we get the print plug every six teet. There are no outlets or These pieces are usually in two colors 
ng from that office, and after we get the the floor. This provides a flexible electr and are { trom art and t 

1¢ mailing also,” Mr cal system so that machinery can be mov 
all works together at any time without rewiring expense Cliff Kelley, president of Cliff Kelley Office 
There are over 100 ot these drop cords Service, inc., started the business by buying out 
n business which will easily take care of additional the St. Louis branch of an employment agency 








when Mr equipment 
ize The comyt t iif lit Wd Plant is 
spe z nm suppiving temporar nei laid Out aS Close tO a Straight line as poss 














Iring peak and s. Wher le. Work flows fr t nz and <« 
the ¢ ar pet in St. Louis, type departments to Camera, platemaking 
Mr. Kelley was sent there to manage it pressroom, addressing, mailing, and th 
In 1954, 1 ought the St. Louis con af to the acK GoOor af a Vator § 

: his owr isiness ro the street 
Ar nergetic salesman, Clift Fe ment k ts 
n't sit in his office and wait for calls camera, facilities tor making presensitiz 

me in. He called on prospective custon 3M plates and rox plates Ox A 
ers and explained the services of his com B. Dick press, a iUx Photostat press, a 
a In the process, he discovered that 14x20 Little Chief, a x22 Baum f f 
when a business people to hel; punching equipment, a hydraul tt 

et a work load, th needed help i spiral binding equipment, a in A 
the production of torm letters, and other lressograph department which includes 
thce torms more than a half million stencils tor var 

Fr that modest mu begin mus Customer;rs 
ning, when the Dusiness was omee 
help and 5 printing. the business toda Kelley production facilities include camera, stripping, press, binding, and addressing equipment 

i pr fr t s tice? r f a ng ani ‘ 

Be 5 ver isiness at One time or 

tner fr S ter Ofar ince nh i} an 
ause tI mDinatior i printing and 


ment 1s magic as far as Mr. Kelle 





ncern iT tw aiways b« 
an important part of the business. “One 
ail GOES if ai § the siogar,r t tne Ke lle 
iZatior 
Dp 

rr I that this s ny is sound 1S 

tf growtn oF the rinting branch of the 
ness witk r} ast thre ars. Ir 
when ft ar mov to its 
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platemaking, printing, and mailing by the 
Kelley service 

The mailing list business is another 
facet which fits into this specialized busi- 
ness. When Mr. Kelley learned that one 
customer was producing lists which re- 
quired frequent changes by letterpress, 
and which were difficult to keep up to date 
because of the time factor involved in the 
process, he had an idea. The idea got the 
job for him. He recommended offset. In 
making the switch to offset, he now sets 
the type for the lists on a VariTyper, 
makes 3M plates, runs the sheets six up, 
work-and-turn on the Little Chief. By us 
ing a bindery gimmick he worked out, he 
has lowered the cost tremendously and 
speeded up the service 

This operation opened the way for oth 
er list business. Lase August Mr. Kelley 
added $25,000 worth of new equipment 
with which he can give faster service to 
customers who must make frequent 
changes on price lists, inventories, service 
manuals, parts lists, etc 

The system works like this: A Kelley 
operator types the price list information 
on a tile card which may also be punch 
coded to fit electronic equipment. These 
typed cards are then fed to a Foto List ma 
chine camera which records lines on film 
at the rate of 7.200 lines an hour. The 
negative is ready instantly for platemak 
ing. This means more customers and more 
printing for the Kelley pressroom 

The tact the company 1s housed in an 


building instead of an industrial 
plant hasn't hurt but has helped his par 
ticular business. It is a convenient loca 
tion for businessmen downtown to stop 
in and discuss their direct-mail campaigns 
ind ideas or talk about office help needs 

With a 10-year lease on the space the 
ics Mr Kelley also 


has an option on another floor 


company now OCccul 
With three salesmen besides himself, 
the company does business in St. Louis, all 


of Missouri, and half of Illinois. There are 


The addressing and mailing department sends 


out materials produced by the Kelley service and 


keeps its customers’ mailing lists up to date 





25 full-time employees, and the hundreds 
of part-time employees on call to handle 
the temporary office help phase of the 
business 

The company’s promotional activities 
include direct mail, created and designed 
by its own staff 

Mr. Kelley pointed out that since his 
business is dedicated to keeping the busi 
ness of his customers at an efficient level, 
he insists upon efficiency within his own 
organization 

All the printing stock, for instance, is 
stored by kind of paper, such as bristol, 
glossy, etc. Filed by varieties it is easy for 
a man to walk over to that section and 
pick up whatever he wants. Large supplies 
of printing papers are stored on skids ad 
joining the storage shelves and are also 
stacked by kinds. Storage occupies one en 
by. Only 


three persons are permitted access to stock 


ure wall; skids are placed near 


and are responsible for keeping the system 
running smoothly 

The Cliff Kelley Othce Service, Inc. is 
a member of DMCP (Direct Mail Crea 
non and Production), a coast-to-coast or 
ganization with headquarters in Toledo, 
Ohio. After the Kelley service determines 
an account's needs, it writes to DMCP to 
provide copy and artwork made exclusive 
ly for this account. Membership in DMCP 
provides the Kelley service with the ad 
vantage of the 


mail business without requiring it to 


best talent in the direct 


maintain a large creative staft 

At the annual mecting of DMCP mem 
bers in Toledo last March, Mr. Kelley was 
awarded a trophy tor the most outstanding 
achievement among members in 1959 
Also in March, Mr. Kelley announced 
plans to open a branch sales offce this 
summer for direct mail printing in Kansas 
City, Mo. The company already has a 
salesman covering that area, but the re- 
sponse there to the Kelley service, like that 
in other areas, has been so great that ex- 


panded service has become necessary 


New York School of Printing 
Offers Course in Flexography 

The New York School of Printing 
launched last month what is believed to 
be the first flexographic course ever of 
fered by a recognized graphic arts school 
The course is limited to employees of flex 
ographic plants. There is no tuition or 
registration fee for the 13-week, 26-eve 
ning course 

Instruction covers theoretical and prac 
tical aspects of the flexographic printing 


process 


S&V Opens Branch in Phoenix 


Sinclair and Valentine Co. has opened 
a branch in Phoenix, Ariz., where Louis 
Suk is the company’s representative. S&V 
now has 48 branches. The Phoenix branch 
is part of the West Coast district. E. A 
Rutherford is district manager at Oakland, 
Calif 


Next Month... 


June—month of the honeymoon. 
Will your plant be in tune be- 
tween sales and production for a 
perfect wedding? You may have 
no trouble filling your plant with 
orders but how does your pro- 
duction go? Next month we'll 
feature material on how to get 
more and better production. 

v 
Can supervisory thinking increase 
production in your plant? George 
Harper will explain how he did 
it for his company. 

vw 
Offset lithography has been get- 
ting so much play lately that 
many printers are wondering how 
letterpress is faring these days. 
It’s certainly far from dead as 
@ major article will explain. 

Wv 
How can you get better produc- 
tion on your composing ma- 
chines? There’s a new system that 
will do it, and H. Wayne Warner 
tells what it is doing in his plant. 

Ww 
Do your offset pressmen know 
how to reduce makeready time? 
C. W. Latham offers some good 
ideas. 

w 
Another new plant story will give 
you some good ideas if you are 
planning one of your own. 

v 
Profit-sharing is on the increase 
in the printing and lithographing 
industry. Read how one Western 
plant is doing it with success. 

v 
You can increase your printing 
sales by adopting the ideas that 
John Trytten and Ovid Riso sug- 
gest in their series on selling. 

v 
What are the latest developments 
in letterpress engravings? Here's 
a feature that will bring you up 
to date. 

v 
Lots of other short features of 
special interest to you. 

v 
Twenty regular departments will 
be loaded with special articles, 
too. 


8| 











Offset Lithography « Letterpress « Flexography 


Gravure « Screen Process « Collotype « Embossing 


Questions will be answered by mail if accompanied by a stamped envelope. 
Answers will be kept confidential upon request. 


How Premakeready Systems Aid Letterpress Runs 





























Fixed-tension lockup system developed by Time for high-speed presses 1 rotary press. This method makes use of 
1 layout sheet attached to the impressi 
Chicago’s Hall Printing Co. has patented system for web press operation linder, to which plates are associated or 
the piate ¢ nac A variat 1 Of this sys 
One-piece or wrap-around plates may revolutionize rotary premakeready ; aay EE PRN TE cen 
8 | is 1OvV OF [Ch amet ft 
resses that have a con } ress 
By S. C. Saunders n Chicago has nder 
Vl Sauna began a discusstor ff t ror W ress A Midwest ectroty ™ s now dev 
, beredd en. r rota étterpre A t for ga ( § of mak n V ifcs 
t/ deparime?s ast month. This 15 ti f rs are a with register marks, so that th may be 
nd | fj tt st i togett put t press with a fixrur attach t th 
mxtur ISINk ress 
This register syste s eing used Ors in scr A thes th $ are ain lartth 4s 
ttectiv oxboard a abel pri if vels whicl rpose of j g that port r ec 
sw is aw e variet tf commercia r ate ¢ u scr marks tr res akeready ti req {for gett f 
ters ers. This is basica s ir t } rc li und r register. Fv rh 
her r her methods of accompus! Cottr syster x ttl ites 1 has et ] it art 1 effect of t 
gt same rpos all of them hav ated irect to tl | i c 4% t 2 direct ikcrea costs th nN 
v for some speciai applica i in ria ise snect hand, wt iking ! r t t 
t For stance, Time, Inc. has pertect As another variat wea NW WOrk iv i th ther 
a system t around the fixed-tensi« Zon an a t tor a rv t 
K S ts w high-sp« press root press nsist f v R bor if irs §$ s hav 
t iers ay Mixture similar tO What was prev s ad s ring very sf { makcrca 
rns tl vel ed at Time's lescrided as the scr ng sa e. Th f ich as iat ews Pages f VOCK ws 
Springdale (Conn aboratories, all c r press Cviinder wil ¢ Marked id Ali nagazines r books where quality stand 
ates for ar age are registered together with the scribe pattern t ress « irds wer 1Of TOO Strict, esp ai OCcKct 
as tnir trotvpes in form. This is nder ron the Dase st Er. @ it i ooks. Mar t thes« Ds wer i é 
a fixture designed to position ribed th root arly all type forms, which ild be r 
then xact rding to the f{ articular printing alit with f¢ cr ates Th methods the 
ress imposition of which they will be a ils ivaliadic Th have adopted mak t possibdic ¢t | iK¢ 
art Addit tO mak ready « these } $ on the pres n 
I r r is registered to the key color for registering flat tes instead of hours, d tire to tr 
ans Of a transparent Overlay proot t rved cs press pr irati 
f the k As soon as the plates are 1f 
7 r position, holes are nched in th Pages for 2s many as 20,000 Olympic Winter Games programs a day were printed in these trailers 
rers of the plates. All subsequent oper The program had 24 pages; the outside 12 pages and the four-color cover were run in the plont at 
. S iding th irving, laminating Son Francisco. The inside 12 pages were produced in the trailers in the middle of the winter nights 
scaring, and trimming are done on spe in the High Sierra. The trailers contained ao typesetting machine, makeup tables, presses, complete 
hxtures with lugs to fit the holes in binding equipment, ond an extra-large coffee pot. Copy delivered at 11 p.m. was printed by 7 a.m 
I earers. The final operation, of course, 
s to trim the bearers carrying the punched 
n S 
This hxed-tension lockup system allows 


for almost no movement of plates when 


they are on the press. The preregister must 

therefore be exact, as reregistering on the 

ress would defeat the purpose of the 
stern 

The Meredith Publishing Co. of Des 

- Moines has developed a similar system, 


sing an optical device for registering col 
r to color. Plates are also punched in the 


earer so they may be finished while held 
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['wo or three methods are in common 
use, all of which employ a wrap-around 
sheet for the plate cylinder onto which 
are mounted sticky-back rubber plates for 
the whole press form. In the case of black 
type forms, this is done on a line-up table 
using precut sheets, usually of manila, 
which exactly fit the lockup mechanisms 
of the plate cylinder. A deadline is estab 
lished on this sheet, from which a geo 
metric layout by measurement is made, 
taking into account folio position of pages 
to allow for proper folding. This sheet is 
mounted around the plate cylinder in very 
much the same fashion as an offset plate, 
and thin, flexible rubber plates are fas 
tened to it in proper position 

When two-color work is used in the 
or Optcheck 


machine 1s Often used to transfer position 


DOOK fi ld, a Register MOM 


reference from the black’ sheet through an 


} lates may 


optic system, so that the color 
¢ putin register with the key form. This 
provides two wrap-around manila sheets 
ng a skeletonized color 
torm only, with rubber plates represent 


inserts for certain pages 


terpress makeready 1s that all individual 
piates sua c per page st be put 
n the press one at a ume until the entire 
form 3 it uy It seems obv s that 

in ithe t ne cs we have! 1 as 


cussing would become obsolete and the 
problem a minor one by the development 
of a practical one-piece or wrap-around 
plate system for rotary letterpress 

This has long been a dream of letter- 
press printers, and recently there has been 
some gratifying progress in this direction 
Several different systems have been re 
cently unveiled, and their potential bene 
fits are so great that further development 
work will undoubtedly become a major 
undertaking of practically all segments of 
the lett rpress industry 

These wrap-around presses have in 
common the advantage of complete-form 
preregister, produced entirely on the strip 
ping table or the photocomposing plat 
printer. The finished plate has a very shal 
low etch. The plate metal is thin enough 


to flex readily. Iecan be bent or “wrapped 


by hand around the plate cylinder and can 


<« mount as a single unit in the same 


way as an offset plate is mounted 
Even the staunchest advocates of wraj 


1 


sround letterpress systems will admit that 


it will be some time before the new proc 
ess 1s far enough along to have a signif 
arics 1n US¢ today 


printers will un 


cant effect on the Dig rot 


Unul that umes comes 


oubtedly find it profitable to continue 


ning the tec hniques ot 

reproofing and preregister as an imm« 
' 

fiate and practical answer to the problem 


f reducing make 


Ca 





Score Slugs That Work Up 





It ou have workup ou ‘ or colum 
' rie hat p ! ougl ihe out the 
ead or slu nat s working up. Score it two 
‘ nes « eact le w e blade 
vT) of a pocket knife 1} makes a burt 
‘ he meta it Ww preven t from com 
n ip rele pressure Prise Bawor 
Sha xs sh live Detro 
How to Make Tape Jobs Dry 
Jo printed on pressure sensitive 1p 
cs divin We have found that the best 
" © handle this problem is to run these 


fo pyroxlin nk. We recent 


pre He sensitive tape yob th this 

nk and. in spite of heavy rain that night, it 
is bone dry the next morning.- foun W 

Nestiek, Mero Printing Co Tampa 


Plugging Numbering Machine Hole 


One of the simplest ways to store a form 
ifter vou have removed a numbering ma 


chine is to wedge a piece ol crumpled up 


paper tight! nto the space oc ipied by 


he machine This type of plug is re aidily 


tilable, ane ‘ “made to fit the open 
pace perfectly so lat you can tie up the 
form he usual manner. When vou need 
o rerun the torm, the plug can be eas ly 
emoved wit! « ners 


Print and Score at One Time 
lo dry score a short order for book -co* 
ers, try locking up a scoring rule with the 


form. Use a trisket of heavy kraft gummed 


ipe attached to the ppers to absorb the 
nk and keep olf the scoring rule. In this 
i you can print mud score at one time 


How Pressman Can Save Time 


Frequently, a pressman will have to wait 


for machine composition before he can turn 

out a certain job. If the pressman knows 
hat sive sheet is going to be used, even if 

he does not know the kind of stock, he can 

put this waiting per od to i usetul purpose 

He can cut anv sheet to the necessary size 
" ee tall the: ' t} 

ind use it Lo se ill the parts ot the press so 


that its reads to run. He can also install a 
new tympan and, to a certain extent, select 
mad regulate his ink for the job. When he 


knows what the stock is to be, he can have 


LET’S SWAP IDEAS 





The Inland and American PRINT- 
ER and LITHOGRAPHER pays $5 
for each item published in this 
department. Address your letter 
to Pointers for Printers Editor, The 
Inland and American PRINTER 
and LITHOGRAPHER, 79 West 
Monroe St., Chicago 3. Payment 
will be made on publication. 











t cut to size. Even if he does not know th 


S| 
kind of paper until after he has the form 
he can have the stock cut while the floor 
man locks up the job. Foresight of this k ind 


can save hundreds of hours each vear 


Feeding Problems on Vertical 


You may have trouble feeding heavy 
ledger, cardboard, or cover stock on a Verti 
cal press if the feeder table can not be tlt 
ed. The sucker shoes may not pick up the 
sheets, and vou will have to stop the press 
i number of times during the run. To pre 
vent this, try placing i two-pica piece ot 
vood under the stock across its entire 
ength. This tilts the paper load into the 
feeder. The sucker shoes dropping on the 
top sheet can get much better suction and 


will feed the stock without a break 


Preventing Job Press Static 
Static on a cylinder press may prevent 
sheets from coming off the cvlinder or cause 
them to stop on the delivery tapes. You can 
eliminate this static quickly by placing a 
sheet of laminated cellophane over the 
ivimpan I hie cellophane is iwailable as a 
laminating materia 


Write Data on Standard Items 

Write down any information that you use 
repeatedly. This includes data on ink la 
bels, basis weights and sizes of papers, ma 
chine maintenance procedures identifving 
numbers of parts, and many other items 
Put this information in an indexed card 
file or in loose-leaf binders so it can be 
referred to as easily as the constantly-used 
A sim 


ple orderly reference svstem of information 


telephone numbers you keep handy 


on items you use continually will save vou 
hours of time searching for it on cans, tubes 


wrappings, el 


Best Way to Handle Runovers 

When a line of type must be corrected, it 
s frequently necessary to reset the remain 
der of the paragraph 


bye simplified if the part of the paragraph 


This operation can 


to be reset is taken from the gallev and 
placed in a small octavo galley or a hanging 
galley, Place the type in reversed position 
n the new galley with the front or nick 
side of the lines placed towards the head of 
the galley. This puts the beginning of the 
lines uppermost where thev are most acces 
sible. Then, the correction can be made and 
the lines passed through the stick and 


¢ spaced 
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THE COMPOSING ROOM 


Questions will be answered by mail if accompanied by a stamped envelope. 


n 
By Alexander Lawson Answers will be kept confidential upon request. 


What Is Best Way for Comps. to Distribute Type? 


Greatest time is lost distributing because most comps. hate to do it 
In the 1800's, machines were invented that handled the distribution 


One reader says words should be picked up from left, not right, side itil 


tween his fingers askew; and remember: 


a correspondent amine his procedu nother rf ( what 
procedures taught t n I particularly his hand witt 
rs under the general | at describing manual respective bo 
maintained 
type, the rade,” under the h 
ip from the left uting,” Moxon says 
1e rather than from the right The com 


practice were adhered fo, the niture tor a rigi 


greatest loss of 
ye. The 


ution occurs Decause most 
dislike this task, and not yretingers) of his middle fine joined wash it wi 


against the ends of s 


pects to take up, sUpposi 
duck a session seven, and presses them 
Many a comp sides of the lines. Then with the end 
assigned to a period at the dead the balls of these two thumbs he parts that 
<, can make it appear to shrink rapidly number of lines from the rest of the page 


manipulation of slugs by pressing gently towards his riglet upon 
by throwing-in a line the face o letter of the farthest line 
that he may get the balls of his thumbs 
i most likely apocryphal, far enough upon the shank of the letter 
ibution concerns the old so that pressing the lines yet a |i hard 
mp. who set type out of a large barrel between the joints of his middle fingers, 
When questioned about the difficulty of and pinching with his thumbs the | 
his task, he remarked, “Yeah, I know, bur hard against the 
t sure is easy on the distribution! he rears that “taking-uy 
uting-stick (riglet 
about the old swifts Moxon then has his 
t ty] he days before the advent take 
» composing machine, we realize that instructions 
there are few of us who can distrib Then clapping the ball of his middle 
as fast as the old boys who used finger of his right hand, of the second 
The economics of modern com joint of that finger, against the | 
n prevent the mod the uppermost line of his “taking-up” to 
r from acquiring such skills wards his right hand, and his forefinger 
nanuals of composition prac about the middle of the shank of the letter, 
problems of type distribution he slides or draws towards him about an 
giving exact instructions on inch or an inch and a half of that line 


hall 


itice should conduct him I the ball of his thumb, which is 


nrer 


f type. Since Joseph placed upon the face of the letter to re 
anick Exercises on the ceive it: And as it comes off the ‘taking 
-rinting (1683) was the up,’ he with his aforesaid two fingers and 
very other writer on the thumb disposes it so among his fingers ee i 
next two centuries that he gathers the ball of his fourth finger This illustration of type distribution accompa 
areful instructions (some under the bottom of the lerte r, and then nies highly-detailed instructions on the matter 


a I 
14 } 


verbatim), we should ex- he brings what he has taken off towards n Joseph Moxon’s Mechanick Exercises (1683 
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There was also the slight inconvenience 
of the water on the type running up the 
comp.’s left arm as he held his take. Ring 
walt, writing in 1870, suggested that he 
hold a small sponge which could drain oft 
the water 

It was also recommended in several 
manuals that the distributing be per 
tormed the day after the type had been 
washed so that it would be dry. All writers 
cauuoned about drying the type near the 
tire, due to the “noxious vapors’ and per 


micious effects of the antimony in the type 


old amers had a rough 
ting than we have today 
then, that during 


f machines 


ype from 

There is, certainly 
, particularly 
csnt seem 
buting the 
words. In 


r word may 


slow the comp. down by allowing 


ttention to wander 
necessary to know the word 


right hand so that the letters may 


ypped in the ¢ r boxes. Probably 


most important part of the distribu 


«CSS 18 TO | f tf aS a system, 


so that everything is an exact $¢ 


' 
quence. Accuracy | ls upon work 


this res} ect, 


planning, { 


MAaniike } 
throwing-in is just as important as Compo 
sition and should never be relegated to 
the slo 


ppiest comp. on the floor. Every 


other compositor will quickly work up an 


ulcer if he has to set type continually from 


ica Cases 


Your Slugcasting 


MACHINE PROBLEMS 


By Leroy Brewington 


Mr. Brewington will answer machine problem questions addressed to him in care of this magazine 


Causes of Hairlines 


Hairlines have a way of sneaking up on 


the unsuspecting of or when he least 
pects them 


Causes of hairlines are 1) accumula 


tion of metal on spacebands at the sleeve 
carcless handling ot 


pot stop lever poorly ad 


= 
} 
| 
i 


justed so as to prevent lines from Casting 


when they are not properly justified; (4) 
rust of the mold disk slide as 

sembly (including mold disk, molds, etc 
oressing the line of mats in the first justi 
fication of the line accumulation of 
snow’ or foreign matter on the 
mold face, (6) a burred, warped or sprung 


a ioose Screw pro 


first clevator jaw | 


truding from the mold face or first ele 
vator head, thus interfering with the rise 
f the spaceband 4) first elevator jaws 
inding against mat lugs due to excess 
pressure caused genecralty t the back jaw 
cing spr Y) tront jaw du 
plex rail; (10) weak first elevator duplex 
rail lever springs 5 11) worn first 
levator lex rail levers (E-379); (12 
worn first clevator jaw duplex rail lever 


1 


perating blocks (E-583 (13) bene 
a kink in the 
vise closing lever link 15) misadyjust 
ment or kink in the left hand vise jaw 
wedge (E-578 16) accumulation of 
metal on the casting edges of vise jaws, 
and (1 


paste or 


the over or improper use of any 
powdered flux in the metal 

It is also quite possible for one or more 
of the three screws that hold the vise clos 


} ' 


ing lever bracket at the left to come loose 


Some operators 


; 


persist in sending in 
lines of mats to be cast without space 

bands, especially lines of border matrices 
If the vise jaws are not set correctly to the 
thousandth of an inch, or if the matrices 
are just a little dirty or bent, a line cannot 
justify properly. This practice is not ap 
proved by anyone with correct knowledge 


of proper procedure. If it is necessary to 


cast a line without spacebands showing, 
the vise jaws may be opened from one to 
four picas beyond the slug measure, which 
in this problem could be 26 picas or less 
Then quads and bands are placed in the 
left end of the 40-pica vise jaw measure 
which would be to the left of the mold 
cell. These extra bands and quads on the 
left side appear in front of the liner, not 


the mold cell 


The following should also be avoided 
running the metal too hot over a long 
period, stepping on matrices, holding your 
hand under the mouth of the magazine to 
catch mats as you empty a channel. The 
cause of hairlines may be determined by a 
process of elimination 

A false wall is gradually built up on 
mats. If they are cleaned in a solution or 
even in high-test gasoline, this wall will 
be destroyed and hairlines may result. 

If the side walls of the matrices are 
broken down, the font probably is ruined 
for high-class work. For the country pub 
lisher, this is pretty hard to take because 
mats are 28¢ each, with no reduction in 
fonts 

If the hairlines are there beyond a 
doubt, use a stiff scrubbing brush on the 
forms after they have been justified, 
brushing up and down the length of the 
column and keeping away from halftones 
Some have tried planing the form with a 
rubber heel with good results, but this, of 
course, will tend to round the serifs on 
foundry type 

Laundry soap can be rubbed on the 
band sleeves at the casting point after 
graphiting. If this is done over a long 
period, however, it tends to build up false 
walls on the matrices more rapidly. We 
do not recommend this but would approve 
the experiment after every other method 
has been tried. Just before throwing the 
font away, try soap 

We are often advised to clean the space 
bands once during each eight-hour shift, 
assuming there are 30 bands in use. If the 
machine has only 15 bands or if the walls 
of the matrices are not good, the bands 


should be cleaned more often. 


Important Linotype Adjustments 

Second elevator—W hen at the transfer 
point, the roller should be free of the cam: 
when at the upper position, the connecting 
bolt should be loose. The starting spring 
should be flush with the collar when the 
elevator is at the transfer position. (On 
older machines, the adjusting nut should 
touch the spring. ) 

Distributor screw matrix guard—Ad 
just the guard to clear the screws and the 
matrices 

Elevator transfer lever—This lever 
should be 55g inches from the transfer 
channel to the slide finger. (7 5g inches on 


i2-em Linotypes. ) 
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New Headliner Mark II Newspaper 


accon 


Press Introduced by Goss Co. uma form a 122, chy 


but easily accessible. Controls are centralized on operating side c the unit 


this is a newspaper press! It's the just-announced Gors Headliner Mark II. The Plastic-Coated Papers 
‘ 


The Ch pion Paper and | 


( 


New Electric Galley Proof Press 
Developed by Vandercook & Sons 
A new 


been introd 


Vandercook electric galley proof press is ilt 


Dull 


for high-speed production of forms in galleys 


: , rted 
nj} " 
{ior The Cham; 


Hamilton, Ohi 
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CLASSIC 
ELEGANCE 


ATTAINS A NEW PINNACLE 











The classic laid antique finish of Rising’s Line Marque 
now is available in white and a selection 
of five soft pastel colors in a smart, contemporary 
interpretation of “Fine Paper at its Best. 
\ Line Marque pastel affords an ideal medium for 
communicating a creative awareness 


nurtured within the confines of IM pece able classic taste 


RISING 
LINE MARQUE 


25% COTTON FIBER 

















COLOR ADDS DISTINCTION 
TO THE PAPER WITH THE 
“HAND-MADE” QUALITY 





Meticulous modern papermaking techniques assure the highest 
degree of color evenness, cleanliness and sheet uniformity in 
Rising’s Line Marque. This outstanding paper, with its unique 
laid antique finish, costs no more than ordinary 25% Cotton 
Fiber Bond papers. It is suited ideally to blind embossing, and 
offset, letterpress, steel engraving, copper plate, gravure, thermo 


graphic and photogelatin reproduction processes 





RISING 





LINE MARQUE 





25% COTTON FIBER CONTENT 





Sheet Stock — In Antique Ivory, Aqua Blue, Petal Pink, 


Colonial Green, Dove Gray and White 





Substance 20 Substance 24 
500 1000 00 1000 
Sheets Sheets Sheets Sheets 
20 Ty 24 48 
40 80 8 96 


Second Dimension Denotes Grain Direction 
Laid surface. Watermarked. Wrapped 500 sheets to a package 
Available in | heets as well as letterhead sizes. boxed or 
ream Seale ir nvelopes, in all 5 colors and White. are 


Id Colony Enve ope lo 





700-sheet Ream Boxes of Ris 
ing Line Marque (8% x 11) 


4 
ntroduc new user convert 
ience. Available in White and 
ass all colors, Sub. 20 and 24 
2 a Also supplied in Junior Car 


tons of ten Reams each 





WB rite tor samples and the name of the Rising merchant nearest you 


RISING PAPER COMPANY, HOUSATONIC, MASS 











Line-O0-Proof Machine 
To Be Available July | 


The Line-O-Proof, a new device that 
can automatically proof newspaper type 
while itis being set on a Line type of Inter 
t machine (see page $4, PRINTER AND 


LITHOGRAPHER for March, 1960), wil 





on basis July 1 





1 
iValiaADIC ON a prodt 














tr nventors reported last m nth. Furst 
howings to the graphic arts trade were t 
about May 10 
machine 8 Capadie Of proofing an 
fa i type | ] ! iut 
ttins chines. It can ittached 
n tany Changes to the ¢ cite ( 
tis Ag New ATF vorioble-size, rubber plate business forms press will handle snopout and continuous forms 
; - : vaseline from 14 inches to 28 inches in cut-off sizes and web widths to 26'2 inches. Press has four printing units 
ventor f the machine 
()-Proot eliminates tc separate 
Fopeanon kes cess ao = ATF Rubber Plate Forms Press 
' , rovides automatic tore f 
faulty machine operations, supplies in A new model rubber plate business and a 22-inch maximum diameter roll re- 
tant copy for offset reproduction, and per forms press handling variable size sna winder, A variator controls the speed of 
ts fast separation of important and fille ( continuous forms from 14 to 28 the metering roll. High-speed zig-zag 
Peletwpesetters. the manufact n cut-off sizes, and web widths t folders in two sizes, 84% inches and 11 
inches, are available as optional equip- 
nent 


rmation: The American Type 


200 Elmora Ave., Elizabeth, 





Kleen-Stik Label-Aire 
A new icator, the Label-Alire, 
principle. According 


irer, Kleen-Stik Products 











t 
Inc., this principle has never before been 
im the csigz | ssur Sitive 
i | cators 
Compilet auroma the applicator 
picks up labels as they are peeled off the 
acking strip by an air jet. The jet then 





reverses itself and each 
n product or package t action. The 


bel applicator will handle any type of 





Kleen-Stik label from !> to 3 inches wide, 


ther die-cpt or knife-cur. It will operate 
at any production-line speed up to 155 
fect per minute the manufacturer re 
rted. It can ited either horizon 











, ways accessible, regardless of the direction 
Device proofs type as it comes from Linotype three prints ‘ ethers, s with t th ré tion line 
the press. Cylir rs of other sizes are cast ihe ae ' : 
Nekoosa Mirra-Form Paper available as optional items For imformation: Kleen-Suk Products, 
Nek Silene Paper = sl onteline sn om oe iF 00 W. Wilson Ave., Chicago 31 
\ anew grade of paper, Nekoosa pun h units are suf plied. In addition, pro The air jet principle is used to operate Kleen 
Mirra-Form, for use by the rotary forms vision 1s made in the trame tor the instal Stik Products’ new label applicator, Label-Aire 
»th lanulact in t } lation Of a nch it Of af size to run 
forms with comparabie cylinders This may be 
Oy tw i if V lent, this 1 duplicate of on f the three fixed sizes 
special lightweight paper has a specially Tab cutting f ANY Size linder may also 
treated surface enginecred to meet carbon be supplied in place of the additional 
zation requirements for multicopy sets punch unit 
According to the manutacturer, it 1s ce Iwo tixed-size pertorating units are 
signed to give greater Copy intensity and supplied. Provision is also made in the 
etter readability. It 1s produced in sul frame tor the installation of cross pertora 
stance l white and four colors tion of any size to run with comparable 
mink, green, blue, and canar cvlinders 
For intormation: Nek sa-Fdwards Pa The press comes equipped with a 40 
er Co., Port Edwards, Wis inch maximum diameter roll feeder unit 
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been introduced by the Gast Manutactur 


Ink The mi Cautions are 
‘ Cx I if AS 4 enc 1 ( 
} cw 1 


fo not intertere with the 
: 
ginal equipment applications. Two basic 


ity of the press, thus permitting 
be available in ; ) 


types will al rinter to alsor 

rotary vane mode r smnformation: Brandtywen & K 
With at r diameter smalle | t. Paul Minn 

penny, Model 03 airpumy nl 


11 ounces, without thet Imprinter-Encoder Model 
Designed by Todd Co. 


In freRUlar WOrK 


\ bank check 


Schuler backlining and headband machine rights 
been acquired by the Dexter Co., Chicago 


Acquires Machine Rights 
The Dexter ( 
Goss De xter, Inc 


world r 


a division of Michle 


ents t t 


Mict 


Magnetic Ink Press 


Bra ) & WN 


Spinning Vacuum Table Converts 
Continuous Tone to Line Cop 


The Pa Anders M 


Miniature Oil-Less Vacuum 
Pumps and Air Compressors 
4 ‘ + (; . ’ r . 
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Craftsman Develops 
New Locking Device 


A locking device designed to protect the 
straightedges on its various line tables 
has been levelope 1 and patented by che 
Craftsman Line-up Table Cory 

The device, known as satety gibs and 


instalicd ON all 


ta $ mad th or Curing serial 
Mut cf Sandu 
The tun n Of these ifety gids and 
Straight ae KS IS f& cK Ct! straight 
ics ick against the stops bet either 
f ved int WOrkKit osition 
When cit th oOrizonta r vertical 
traieht i WV tt th \ re 
it! ick t }can t rceicas 
til cl t to th 
wK | { I} nt mas 
tc) th . iy re ttach 
Srraiehe ‘ k tat 
( ‘ ’ » th 





STRAIGHTEDGE 


LOCKS 


New Bleached Board by W. Va 
Pulp & Paper Has Coated Surface 


Rutherford Parallex Viewer 


Ihe Rutherford Machiner on of 

Ss (Chen il Cor has introd iapar 

t . hcail lesigned f 

Neck tives if 
itive | f hot m nz and 

¢ P k T} 


inches long when closed, and it can be 


opened to inches long. The viewer 
has 2X magnification to assure accurate 
registering Of Cross lines On ncgatives 

Rutherford Ma 


chinery Division of Sun Chemical Cor 


0 Third Ave., New York 


For information Th 


M-7 Mounter-Proofer 


A new Series M-7? mounter-prooter ma 





chine tor precision off-press mounting an 
preproohting of Der piate obs has bee 
innounced | Mi SSTY pe Cor} 
Mosstype mounter proofer for rubber plate work 
The new machine 18 Said tf incorporat 
a. pectoris New SES Press Sizes 
rease its Vv Sarilit is f operation, and 
i sTae The m nter-prooter is built S&S flat-bed offset presses are now 
with cast-iror icstal Side frames xtra ivailable in three added sizes, 23x30 
heavy ¢ if gear j x © and S2x according to the 
Among new features are a step-and-r xclusive U.S. distributors, Amsterdam 
at straightedge spa r with ind Continental Types & Graphic Equipment 
ointers t sit t ng of plates Especially designed for multicolor oft 
ross a i if rs. I f set proofing, short-run color WOrK, and 
t i st e- 4 f t Ipressior printing acid-resists for etched name} lates 
scTt t Di ectronic circuits, the presses incor 
if caring Kes Ul t nit Orate a Ded-suspension § stem whict per 
ta t 5 t tfere ts printing On a Varied rang I paper 
ta widtl I} r feat {va tocks and even on rigid or thick surfaces 
{ i | ters witl ft nt The press has a 14-roller inking syst 
SSCS, aS W i vt i nt with ther form ers. Excessive inking 
iting t f b mf nt t halfton lages 18 prevented 
Tt A f root ‘ n handl tional one-way action of inking rollers 
f t rwith or wit which can ¢ set to Contact the pia r 
hat gt Ward pass on When heav V 
The Mosstype Cor rage for etching resists is requir k 
| k \ A k. N.J gr rsma set t K th ways 
bik Gs \ t { 1 riv iuses 
A “ when ce tis } 
Fluorescent News Inks Run First sll ee a ‘ 
with cK. a neh-s 
Time in U.S. in Detroit News through dampenine king phases 
» Va t ( asf rt revent King ON NiBN-Bioss StOckKs 
4 t ‘ t i . if Ort rcatures | in auromat 
Us { with { ' onet per gripper syst aa 
h I n i i g nt n th K f ers 
Marct he D ‘he press also incorporates k plat 
( n r ' rl istr ¢ ()r} 
I s i S i “Xx ( ) 
f \ x i | : 
wa ? Amster I ( if 
S \ ntal Types & Graphic Equipment, In 
( \ ‘ N \ . Park Av S.. New York } 
S&S fla ed offset presies are w available in three new sizes to sppiemen! tive other models 
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ing. It can also be used for | p, cut-off 
sheeting, as well as cutt creasing 
For iwntormation: ] ri \ Equip 


t 
ment Co., Danville, II 


Seven-Power Magnifier 


A selt 


1 seven-power 


The Hurletron Circumferential Register Control 


$s @ completely transistorizec register 


Transistorized Circumferential 


Register Control Developed 
A new durle n Cir n 


Device knuris edges on slugs to stop workups 


Work-up Master Puts Knurled 


Edges on Leads and Slugs 
W her 


ter 


1 Work 

i somew! 

hes wring 

S$ a COars 
Micro-Lite mokes it 


possibile f operator to 


check halftone dots in plates on c the press 


power 


N.E., Se 


Wedgewood Coated Cover 
mpion Paper 
eee semana: is aie te Faustel Metal Edger 


applying o metal tear edge or strip to cartons ——— a 
dispense foil 


oil, waxed paper, films, etc 


when its edger is used 1n 


Faustel di Die changes are mad 


Kimberly Opaque Paper 
The name of Munising 

30 minutes with a 5; per has 

onstructed detachable 


con Change 


cording to the 
hangeover can be mad vitl l I 


mM } OTp., nah, Wis The pal} 

ites, the company re} ctured in a brighter stan 
n two siz i and its opacity has b 

andling all size carton blan Ast Kimberly Opaque 

er, comes in Vellum and English finishes 


in Onse pa 
24 inches, and Series “D 
dating blanks from 8 t 
For formation: Faustel, Ir 


th Sr., Butler, Wis 
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3M Type Plates complement your 
performance, length-of-run 











craftsmanship by exceedinc 


quality, 





demands of 3 out of 4 lithographic jobs! 


@ 100% consistent, 3M Brand Type ‘'R’’ Photo 
Offset Plates eliminate over fifty costly variables 
found in other plates . . . variables that take the 
punch, and often the profit, out of many litho 
graphic jobs. 

These pre-sensitized, all aluminum plates 
were born of research. They were developed 
specifically to help solve such disadvantages 
as distortion caused by grain pattern, incon 
sistency in thickness, varying exposure time, 


YOU'LL HAVE SHARP DOTS AND “SOLID” SOLIDS 


REGISTRATION IS NO PROBLEM with 3M Brand 


scumming and oxidation, and dozens of other 
problems. Not only can you count on 100% 
performance from 3M Brand Type ‘'R’’ Photo 
Offset Plates but on their flawlessly smooth, 
grainiess surface. to give you the quality that 
means profit on three out of four of your 
lithographic jobs. 

Put 3M Brand Type “‘R” Plates on your 
presses and prove their superior performance 
for yourself! 


EASIEST ALL-AROUND PLATE TO USE. Simple to 


handle, easy to store, Type ‘‘R”’ Plates are 


wit! irface 3M Bra ype Type '‘R’’ Plates because they're made of 
Plate e, halftone, process color, and zero stretch” aluminun the image not affected by heat or humidity—don't 
nulti-color jobs stays put on the plate and press need gumming for shut downs 








Bateau d 


MAIL THIS CARD NOW FOR A PROOF OF auny 
DEMONSTRATION IN YOUR SHOP 








PRINTING 

’ ‘a a ’ Teens , ’ 
prooucts Miaatso a Miwime amo \fenuracre © compan 
Division WHERE RESEARCH IS THE KEY T TOMORROW 


We want a proof of quality demonstration with 3M Brand Type 
R"' Photo Offset Plates. Please have your representative 


phone me to arrange an appointment 


NAME 
TITLE 
COMPANY 


ADDRESS 
CITY ZONE 


PHONE 


STATE 


3M’s fine photo offset plates 
complement your craftsmanship 


3M BRAND TYPE “R” the standard of the 3M BRAND TYPE “L” 
miniact T nr n-made mediim t. Designed forr t 


| 
yvco L 


N ? a >>, 
a 


PROT ere iiemesora [ffinine ano \amuractrurinc COMPANY “@ ~ 
q ¥ 
N ... WHERE RESEARCH IS THE KEY TO TOMORROW “5 


T. PAUL 6, MINN 





BWAQWAABAY 


VIA AIR MAIL 


FIR fh 


St. Paul. Miner 











BUSINESS REPLY CARD 


No Postage Necessary if Mailed in the United States 








How Paper Merchants Set 
Their Pricing Policies 


Concluded from page 59 
lividual order. Some of these orders do 
not total that figure, cost of the paper in 
We arrived at this figure by divid 
the number of orders we handle into 


ur costs of doing business, and proved 


that you can make figures prove anything 
ou want them to prove 

This I call a gimmick or a rigged hgure 

loes not take into account the 

any times that amount 

Ore realistic Neuse 1s 

sales costs, the time 

ler, the neces 

of taking it off the 

is, the time con 

stock, and the 


cost 


that they ustomers of 
raf ill Car 

ton. In this way, ¢ rd muld qualify 
iS an item in an assor 

ure a lower bracket price, and become a 


profitable order tor the paper merchant 


We ar 


nomic factor in the graphs 


determined to remain an eco 
arts field 

continuing to stock and service your wants 
with printing paper in any quantity you 
call for, but we woul { like to make a little 
money doing it. You've probably all seen 
This is a nonprofit organization 


but it is 
] 
i 


the sign 


plan it that way 


we didn't 7 


That slogan could be used by practically 


ap f house 


IP! Expands Milwaukee Branch 

The Printing Ink Division of Inter 
chemical Corp. of New York City, has 
enlarged flexogray 


branch. Cx 


foot annex to the ps nt | 


hic facilities at its Mil 


waukec mpletion of a 36x90 
ling has in 


reascad WoOrking é t d ) square 


United Printers and Publishers 
Acquires Barker Greeting Card Co. 

Barker Greeting Card Co., Cincinnati, 
has become a wholly-owned subsidiary of 
United Printers and Publishers, Inc., Ded- 
ham, Mass., and is continuing operations 
under the direction of Alvin Barker, presi- 
dent, and William B. Shane, 
vice-president 


: 
Barker is said to be one of the largest 


EXCCULIVE 


producers of novelty and humorous greet 
ing cards. United operates Rust Craft Pub- 
lishers, Boston; Greetings, Inc., Joliet 
Ill.; Brownies Blockprints, New York 
City; National Artcrafts, Detroit; New 
England Art, Danbury, Conn., and has 
companies and afhliates in Canada, Eng- 
land, Mexico, Australia, New Zealand, the 


Union of South Africa, and Sweden 





new 5 t -station collator 


Fully automatic . . . unprecedented performance 
without the penalty of high price or space waste! 


Announcing a new dimension in col- 
lating versatility, accuracy, speed and 
compactness — the all-new, completely 
automatic Rotomatic by Thomas Col 
lator Industries, Inc. If you collate in 
volume, you'll want all the details on 
the Rotomatic's ease of total opera 
tion and multiple savings. For com- 
plete information and prices, without 


obligation, write today. 


Accurately collates, counts, staggers or 
stitches 25,000 sheets per hour 


Exclusive push button programmer permits 
different jobs to be run at same time 


Occupies only 17'% sq. ft. of floor space 


Loads in less than 7 minutes no 
adjustments for vacuum systems, fans, 


weights, finishes 


Handles sheet sizes from 7” x 8” to 11” x 
14” in most every weight and finish 


Offers more features at a lower price than 
any other collator on the market 


W Thomas Collator Industries, Ine. 


Dept.EE4,100 Church Street, 


New York, New York 
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Questions will be answered by mail if accompanied by a stamped envelope. 
Answers will be kept confidential upon request. 


By Burton Lasky 


Do You Bring It or Take =". "* 
It? What's the Difference? 9 "8" 


Q I wonder if you can settle a long 


It Makes a Lot of Difference 
Where Writer Puts His Commas 
O—I v | like some adv 


< J ils d x 





ard 


three ntrer 1 tron ' 
z S ‘ lii¢ irom an 


See what! mean? There he goes over to the library 
to check on a correct spelling 
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Devoted to timely items concerning men ond 
events associated with printing. Copy must reoch 
editor by 5th of month preceding issue dote 


R.& E. Council's Annual 
Meeting in Dayton May 23 


Qual 


Orth annual conterence { the Research 


1 then f 


ind Engineering Council of the Graph 


Arts Industry, t held at the Dayt 
Bils re Hort Da O., Ma 
{ fere ha i ‘ i 


{ ent manutacturers and printers 


' 
a 


Robert E. Rossel! 










D> 





_~ 


Alan $. Holliday 





RAE President 


Managing Director 


| ne ¢ nk Jot ©. McCah 
i Manutact ( j 
t rt D> vt Maratl 1 divis t 
\ rican Can ( ’ i i i 
Stark { McCall Corp. p/ 
() the t } s th CRIS 
ts w Visit ¢ ta Da tor ints an 
1 action 
I} Oth an il conteren 4 ( 
cnt monmen § AS We is members 
Derails a f stration forms ma yt 
i 1? n Re t E. Rossell, Mana 


Council of the Graphic Arts Industry, Inc 


ut Ave., N.W., Washins 


Record Crowd at PIA Web Offset 
Meeting Hears Problems Aired 


More than 400 persons representing 
companies as users Of web offset equiy 
ment, printing and lithographing com 
panics contemplating the installation of 


such equipment, and web offset equipment 





hers, attended the 


Manufacturers and suppl 


meeting of the Web Off 


three-day annual 


t Section of Printing Industry of Ameri 
ain Se Le April 20-22. At the first 
tormal m f the section in St. Louis 
n 4, A 4 individua 

ittenda 

The first president of the Web Offset 
Section was Herman J. Schultz of the 


Chicago. Mr 
OU mecting 


the active and associate members of the 


section when he was resented with a 
pia 
Arn } t fw set r cts was 
fel fcat t sit tir 
Prod s {is] ifalOogs 
h recs i7 s is. Work 
COOKS, fA is i ards, adv 
i hiets, ft t 
I} nvent I \ \x Oitset 
I ks t th Fut Hyman Safran 
Satran Printing ¢ Detroit, spoke on the 


S« 
i ih ! s few irs 
' thar hig ry ¢ t 
" h + irae 
4 f t recesses a 
| s t QO feet pe 
H th h itt 
rt t } \ } 1ecr 
t s \ ! t-s KS 
a b) rs,a V ! 
F fa Mr Saf esrese that 
her if | 1s 
which a ' \ ' ind that th 


This exhibit of wet 


offset products was one of the 


be solved only through integrated cooper 
ative efforts of the users of web offset 
equipment and the manufacturers and 


1 
suppliers 











ote 
Le 





James N. Johnson (I.) of the Standard Publishing 
Co., Cincinnati, presents Herman J. Schultz of 
Schultz Lithographing Co., Chicago, with plaque 
in recognition of his years of service for the Web 


Offset Section of Printing Industry of America 


Dr. William Braasch, printing director 
tf the American Newspaper Publishers 


Association Research Institute, New York 


City, and Oran Brown, director of indus 


al relations for the Rand McNally Ce 
SKOKIE ill 1iscussead the sul ject, The 
Selection and Training of Web Offset 
inion of these 


It was the of 


Press ( rows } 


two speakers that the proper training of 


ress crews and adequate handling equiy 


| 
t tare a must,” and that anything short 
| 
f such training would impede expect 
winuing fapi growth f we offset 
| 


visual features at the annual meeting of the 


Web Offset Section of Printing Industry of America in St. Louis last month. Over 400 attended meeting 
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PIA to Stage Equipment 
Shows at Conventions 


Printing Industry of America’s directors 
have approved a plan tor staging educa 
onal equipment shows during the organ 
ization’s annual conventions. This new 
project calls for making each show a prin 
cipal market place tor intorma 
used by managements making 

purchase of uipment 

Serving as general show manager is A 

E. Giewengack, known tor his manage 


Speckers at the PIA Sales Conference in Chicago last month included (from left to right) Willard E 
Graph Arts 


Washington, D.C.; Dr. W. J. E. Crissy of New York City; Harry T ment of 
Expositions 


PIA shows will 


Brown of Judd & Detweiler, Inc 
Gardner of William G. Johnston Co., Pittsburgh, and Paul Sampson of the Sampson-Hill Corp., Detroit 


PIA Sales Conference Features 


naee bree 6 } 
juring the first teow da 


Four Areas of Sales Planning so FIA mbar cope 


igewater Beach Hote! 


1 areas Of Sales 


NAPL Quality Control 


Assan 


Men whi 


Greig 


NW. W 


Printing Industry of America President Walter McArdle (second from left) presents plaque to Cyr 


C Industry Division, in 


M. Wildes, chief of Chemicals and Wood Products Branch of Census Bureau's 

recognition of bureau's efforts to improve statistical information relating to graphic arts indus 

tries; Bernard J. Taymans (left), PIA general manager, ond Harold Braun, PIA treasurer, look on 
hp 


the develo; 
| inded sales program, 
er, William G. Johnston 
r 


a caSe history 
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f SSCS MC Gill { fHie¢ mails de lwe thre MESSALE . 


‘add the assurance of paper with the extra dimension, Quality 


STR. LEH MORE 
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Text Papers—for texture, color anda lasting impression.” 
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Akron, Ohio 

The Milicraft Paper Company 
Albany, N. Y 

Hudson Valley Paper Company 
Allentown, Pa 

Lehigh Valley Paper Corp 
Atlanta, Ga 

Sloan Paper Company 
Baltimore, Md 

Barton, Duer & Koch Paper Co 

Baltimore-Warner Paper Co., Inc 
Birmingham, Ala 

Sloan Paper Company 
Boise, idaho 

Blake, Moffitt & Towne 
Boston, Mass 

Carter Rice Storrs & Bement, Inc 

Lindenmeyr Paper Co., Inc 
Bridgeport, Conn 

Lott-Merlin, Inc 
Buffalo, N. Y 

The Alling & Cory Company 
Charlotte, N.C 

Caskie Paper Company, Inc 
Chattanooga, Tenn 

Sioan Paper Company 
Chicago, Illinois 

James White Paper Company 

Bermingham & Prosser Company 

Carpenter Paper Company 

Chicago Paper Company 
Cincinnati, Ohio 

The Chatfield Paper Corporation 

The Diem & Wing Paper Company 
Cleveland, Ohio 

The Milicraft Paper Company 

The Cleveland Paper Company 

The Alling & Cory Company 
Columbia, S. C 

Epes-Fitzgeraid Paper Company 
Columbus, Ohio 

The Central Ohio Paper Company 
Dailas, Texas 

Oimsted-Kirk Company 
Dayton, Ohio 

The Centra! Ohio Paper Company 
Denver, Colo 

Carpenter Paper Company 
Des Moines, lowa 

Carpenter Paper Company 
Detroit, Michigan 

Seaman-Patrick Paper Company 

The Union Paper & Twine Company 
Fort Wayne, indiana 

The Milicraft Paper Company 
Fort Worth, Texas 

Oimsted-Kirk Company 
Fresno, Calif 

Blake, Moffitt & Towne 
Grand Rapids, Michigan 

Carpenter Paper Company 
Hagerstown, Md 

Antietam Paper Company, inc 
Harrisburg, Pa 

The Alling & Cory Company 
Hartford, Conn 

The Rourke-Eno Paper Co., inc. 

Henry Lindenmeyr & Sons 
Houston, Texas 

L. S. Bosworth Company, inc 

Olmsted-Kirk Co. of Houston 
Indianapolis, indiana 

Crescent Paper Company 
Jackson, Miss. 

Jackson Paper Company, Inc. 
Jacksonville, Florida 

Knight Bros. Paper Company 


Jamestown, N. Y 

The Milicraft Paper Company 
Kansas City, Mo 

Bermingham & Prosser Company 

Carpenter Paper Company 
Knoxville, Tenn. 

Southern Paper Company 
Lansing, Michigan 

The Dudiey Paper Company 
Lincoin, Nebr 

Carpenter Paper Company 
Little Rock, Ark 

Roach Paper Company 
Long Beach, Calif. 

Blake, Moffitt & Towne 
Los Angeles, Calif. 

Biake, Moffitt & Towne 
Louisville, Ky. 

Rowland Paper Company 

Louisville Paper & Manufacturing Co. 
Lynchburg, Va 

Caskie Paper Company, inc 
Manchester, N. H 

C. H. Robinson Company 
Memphis, Tenn. 

Roach Paper Company 
Meridian, Miss 

Newell Paper Company 
Miami, Florida 

Knight Bros. Paper Company 
Milwaukee, Wisc 

Nackie Paper Company 
Minneapolis, Minn. 

The Paper Supply Company. Inc 

Carpenter Paper Company 
Nashville, Tenn 

Ciements Paper Company 
Newark, N. J 

Linde-Lathrop Paper Company 

Henry Lindenmeyr & Sons 

Bulkiey Dunton & Co 
New Haven, Conn 

The Rourke-Eno Paper Co., Inc 

Carter Rice Storrs & Bement, inc 
New Orieans, La 

Aico Paper Company, Inc 
New York City 

Henry Lindenmeyr & Sons 

Schiosser Paper Corporation 

The Alling & Cory Company 

Mller & Wright Paper Company 

Linde-Lathrop Paper Company, Inc. 

Bulkley Dunton & Co 

Marquardt & Company, inc 


Oakland, Calif 

Biake, Moffitt & Towne 
Oklahoma City, Okla 

Carpenter Paper Company 
Omaha, Nebr 

Field Paper Company 

Carpenter Paper Company 
Orlando, Florida 

Knight Bros. Paper Company 
Philadelphia, Pa 

Raymond & McNutt Company 

A. Hartung & Company 

The J. L. N. Smythe Company 

Schuylkill Paper Company 
Phoenix, Ariz 

Biake, Moffitt & Towne 
Pittsburgh, Pa 

The Chatfield & Woods Co. of Pa 

The Alling & Cory Company 
Portiand, Maine 

C. H. Robinson Company 
Portland, Oregon 

Blake, Moffitt & Towne 


Providence, R. | 

Narragansett Paper Company 

Carter Rice Storrs & Bement, Inc. 
Reno, Nevada 

Blake, Moffitt & Towne 
Richmond, Va 

Richmond Paper Company 

B. W. Wilson Paper Company 
Rochester, N. Y 

The Alling & Cory Company 
Sacramento, Calif 

Blake, Moffitt & Towne 
St. Louis, Mo 

Beacon Paper Company 

Bermingham & Prosser Company 
St. Paul, Minn 

Anchor Paper Company 
San Antonio, Texas 

Carpenter Paper Company 
San Bernardino, Calif 

Biake, Moffitt & Towne 
San Diego, Calif 

Blake, Moffitt & Towne 
San Francisco, Calif 

Biake, Moffitt & Towne 
San Jose, Calif 

Biake, Moffitt & Towne 
Scranton, Pa 

Megargee Brothers, inc 
Seaittie, Wash 

Blake, Moffitt & Towne 
Sioux City, lowa 

Carpenter Paper Company 
Spokane, Wash 

Biake, Moffitt & Towne 
Springfield, Il 

Capital City Paper Company 
Springfield, Mass 

Carter Rice Storrs & Bement, inc 
Stockton, Calif 

Blake, Moffitt & Towne 
Syracuse, N.Y 

J. & F. B. Garrett Company 

The Alling & Cory Company 
Tacoma, Wash 

Stake, Moffitt & Towne 
Tallahassee, Florida 

Knight Bros. Paper Company 
Tampa, Florida 

Knight Bros. Paper Company 
Toledo, Ohio 

The Milicraft Paper Company 

The Central Ohio Paper Company 
Troy, N.Y 

Troy Paper Corporation 
Tucson, Ariz 

Blake, Moffitt & Towne 
Tulsa, Okla 

Tulsa Paper Company 
Utica, N.Y 

The Alling & Cory Company 
Waco, Texas 

Oimsted-Kirk Company 
Washington, D.C 

R. P. Andrews Paper Company 

Barton, Duer & Koch Paper Co 
Wichita, Kans 

Wichita Paper Company, inc 
Wilkes Barre, Pa 

Megargee Brothers, inc 
Wilmington, Del 

Schuylkill Paper Company 
Worcester, Mass 

Butler-Dearden Paper Service, inc 

Carter Rice Storrs & Bement, inc 
York, Pa 

Andrews Paper House of York 





Inter-Society Color Council Meets in Philadelphia 


Phe Inter-Society Color Council, repre 
senting six graphic arts groups and 22 
othe: organizations, held its 29th annual 
meeting April 11 
12 at the Philadel 
phia Museum Col 
lege of Art 

Waldron Faulk 
ner was modcrator 
f a Lite color 
symposium. Neil 


Welliver 


professor in the 


assistant 


Department of Art 
at Yale University 
‘ : George L. Erikson 
School of Art and 
Architecture, discussed inarticulate color 


Lester Beal! 


told how a lustrial designer looks at 


of Brookheld Center, Conn., 


Changing lors and changing 


is was the ‘topic assigned to Robert 
Rale lirector of the Industrial Research 
Div sion, Brooklyn Muscum Brooklyn 


ommiuttees 


» color. From 


mmiuttee on 


cXamination 


, 
lest for evaluating { 


New Ludlow Papers V-P 


Ludlow Papers, a Ludlow 


Manutact 


and engi 


neering develo; 
A. W. Fisher, Jr 6 
ment for all pape 


' 
produced by Ludlow 


if last products 

His successor as research director 1s Dr: 
Howard H Re ynolds, who came to Lud 
low from the Cryovac Division of W. R 
Grace & Co., where he managed the tech 
nical department 

Robert M. Yahres, former technical su 
perintendent of an American Viscose Co 
plant, has become Ludlow’s director of 
quality control. Walter F. Biggins, man 
ager of quality control, was named to serve 
in the newly-created position of technical 


service Manager 


need for more meaningful tests is recog 
nized, Future work will be aimed at de 
velopment of a recommended practice 
covering thes points 

Classification of particular types of col 
or difference evaluation problems; illumi 
nating and viewing conditions for differ 
procedures for 


selecting and training observers, and the 


ent types of problems 


ects of making critical color 


appraisals by means of an observer jury 


statistical as] 


James Johnson Sweeney, director of the 


Solomon R. Guggenheim Museum, New 


York City, was guest speaker at the an- 
nual banquet. He was introduced by coun 
cil president G. L. Erikson, vice-president 
of Braden-Sutphin Ink Co., and chairman 
of the National Association of Printing 
Ink Makers’ delegation to the council 
Serving as officers with Mr. Erikson are 
William J. Kiernan of Bell Telephone 
Laboratories, Inc., Murray Hill, N.J., vice- 
president; Ralph M. Evans of Eastman 
Kodak Co., secretary, and Norman Mac- 
beth of Macbeth Corp., Newburgh, NLY., 


treasurer 





INSTA-LITH 


BLACK 


AND 


COLORS 


Flint Ink Corporation 
Gravure Letterpress - Lithographic» Plerographie 


ATLANTA » CHICAGO + CLEVELAND «+ DALLAS + DENVER + DETROIT « HOUSTON « INDIANAPOLIS 
JACKSONVILLE « KANSAS CITY « LOS ANGELES + MINNEAPOLIS « NEW ORLEANS + NEW YORK 





NALC Annual Convention 
To Be Held in Boston 


The 15th annual convention of the Na 
tional Association of Litho Clubs starts 
running its three-day course on May 19 at 
Boston's Statler-Hilton Horel with James 
Fraggos of Halloday Lithograph Co. serv 
ing as general chairman 

Boston Club president John R. Conlon 
of the Courier Citizen Co., Lowell, Mass 
will welcome registrants coming trom the 
association's + ubs. National president 
Fred A. Fowler, acting pressroom chief tor 

U.S. Coast and Geodetic Survey, wil 
ntroduce delegates trom new 

A rechnical and edu 

i for the third 
jotti ot Rand Avery-Gordon 
Present at the opening of new quarters for their associations were Wallace L. Jones (|.) of Johnson & and Al Materazzi of Hub Offset ¢ 
Hardin Co., president of the Print Trades Association; W. H. Bedinghous, Jr. (c.) of Bedinghaus Busi moderate panel discussions 


ness Forms, president of the Graphic Arts Association of Cincinnati, and Harry E. Brinkman of the Assigned t rve as panelmen are Ra 


Cincinnati Lithographing Co., Inc., the president of the Miami Valley Lithographers Association mond Faulkner of the Buck Printing ¢ 
" Albert Richards of Recording and Statist 
Three Cincinnati Associations Johiy D. Rockaway is managing direc cal Cory salt Comma Uishe 
Move to Combined Quarters tor of the organizations Wayne E. Hogan, graph Co., Al wealie of & 1. Wares 
More than 150 members of the Graphic Methodist Publishing ust, Serves a8 Co., Richard pin wimberly-Clark 
Arts Association of Cincinnati, the Miami —— wOE GR GPte Rouse aEpereR Se Corp., Merrill H. Friend of Sumner-Wil 
Valley Lithographers Association, and the itil aan liams Co., John Lupo i-Noc Chem: 
Print Trades Association were present tor cals, Inc., Frank Marra of General Printing 

formal opening of new quarters for New Ideal Roller Office Ink Co., John Centa of the DuPont C 
the combined organizations on March 15 Ideal Roller & Manufacturing Co. has James Trousdale of Anaconda Aluminun 
The new offices in the Cincinnati Clu moved its Cleveland office from 1482( Co., and Dr. Dominic Bernadi, Printing 

| Detroit St. to 20575 Center Ridge Rd Ink Division, Interchemical Cor; 


BIG CHOICE in 


PAD: 5 


You'll like working with and on 
Nekoosa Papers. They are made for 
today’s high-speed presses and 
modern office machines. Nekoosa 
Papers lie flat, never curl, never 
wrinkle. And sheets run through 
faster, without time-consuming delays. 


VERSATILE 


COMMUNICATION PAPERS 


e : 
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Union Employers Section 
Plans Expanded Services 


The executive committee of Printing 


Industry of America’s Union Employers 
Section has approved several projects for 
oY 


\ 
‘pPanding its services to Members Operat 


ing under collective bargaining agre« 


nents with unions 


Manning and operation of all types of 


oftset, cylinder, and rotary letterpres 
will be surveyed to supplement a pre 
irvey of sheet-fed offset equipment 

A new study 


of tape-processing 


typesetter manning af 


cnts Wi 
f the Intern 


i that there ar m 00 plants 


than 40.000 empl 








* 
King’s Hall of the Heidelberg Castle in West Germany was the romantic setting of a meeting of 370 
European members aid guests of the Heidelberg Participating Club of Printing House Craftsmen 


Members of the club visited Original Heidelberg press factory's letterpress plate research department 


ective Darkaining in held. Also a} 


Crocker, Burbank Promotes Two 


Crocker, Burbank Papers, Inc., 
smact > mrinting trace chy ate { ‘ . 
wdexing printing trade arbitration deci burg, Mass., has promoted two executives 


proved was a new 


digesting and 


Fitch 


SIONS INVOIVINE app! Tuure Tenander became vice-president in 
n of collective barg ng agreements charge of converting paper division sales 
Malcolm McVicker was named vice-presi 
Watervliet Opens New Office 


Ww aterviict Paper ¢ liVvision ¢ 


al 
mermill Paper C 


lent in charge of duplicating papers divi 
f Ham 
ened a New 


sion sales. Donald M. Crocker and Bartow 


has oj Kelly were elected to serve on the board ot 


York City sales ofty lirectors 


The quality of our colors is excellent 
... but we like to stress quantity, too. 
For example, Nekoosa Bond comes 
in twelve colors... Nekoosa Offset, 
eight colors... Ardor Bond, seven 
colors... to mention just a few 





of our many colorful papers. 
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Record Attendance at LTF Review of 1959 Research 


Technical Founda- 

its members, direc- 

Mm ana research commit- 

t the Blackstone and Conrad Hilton 
n Chicago March 21-24 

Or interest were the two day 

reports on 1959 ] 

nce of 200 commit 

the number 

reports on 

littee 1s Made up 

the lithographic in 


OF reviewing 


A bronze plaque listing names of the donors to the Lithographic Technical Foundation’s fund to pur 


chase Glessner House, the Chicago laboratory of LTF, was unveiled at the research committee meeting 


replace gum The LTF pr inkometer, an instru photographic means. He also described 
eftect of Nicohol ment to determine ink-water balan f work with various color diagrams and tol 
ates, and of studic press, was the subject of another 1 ot photographic and « 
Mr. Jorgensen. The device hi Dr. Hartsuch presented a summary of 
platemaking research which he and Mr 
1 Martin conducted. It 1 
rgensen, who also gave de- models on multicolor pre the Dahlgren 


; 


peed scanner which gives 


ngs on C3 


Using an unusual fancy finish can 
add distinctiveness to even the most 
ordinary printing job. Whether you 
require standard finishes or fancy 
finishes, Nekoosa Papers, more than 
ever, give you the BIG CHOICE! 
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were described by Charles H. Borchers and 
Everett M. Bernstein. They also reported 
on ink transfer studies begun in 1958 and 
conducted with the assistance of William 
L. Bochm. Mr. Borchers also gave a 

vary Of LTF’s technical service to the 
ustry to help members solve spe 
s. LTF handled 


jects in 


» technical serv 
Bruno closed the ports with a sta 


tivit aguring 


» purchase G 

| Glessner He 

of the LTF laborat 
The foundatior 


tf $100,000 in ince 


Joseph J. Riley proved that even blindfolded he 
can change a 10x15 Original Heidelberg platen 
press to run 8'9x11 onion skin with hairline re 
gister guides after a!l the settings have been 
altered. Mr. Riley, an instructor at the New 
York School of Printing, finished the changeover 


job in three minutes at a recently-held meet ng 


PIA of Los Angeles Plans 
Printing Sales Conference 


A printing sales conference, sponsored 
by the Printing Industries Association of 
Los Angeles, will be held June 11 at the 
Hacienda Hotel, San Pedro, Calif 


ae 

The one-day meeting will feature sev 
eral nationally-known printing and sales 
executives, including Mendel Segal of At 
lanta, author of “How to Sell Printing 
Creatively.” Conference cochairmen are 
Donald King of Eureka Press and James 
Sorg of Monsen Typographers, Inc., both 
of Los Angeles 

The morning session will include a 
speaker from the Simmons Institute who 
will outline new and improved sales tech 
niques. The afternoon meeting will tea 
ture Mr. Segal, and the day will be topped 
oft with a group discussion. Dinner, danc¢ 
ing, and entertainment are planned for the 


evening 


of the Printing Teachers Guild of New York Other members of the sales conference 


committee are Jody Gecmen, North 
Sherrell Wil 
liams, Guild Printing Co., Inc.; Gene Key 
ion’s Research Institute has announced Palm Press; John Bowen, Ray Burns, Inc 

Arthur Kurtz, Typecraft, Inc.; Patrick 

Murphy, Aqua-Plate Co 


fries Banknote Co., and Peter Benterud of 


Holiywood Printing Co 


ANPA Research Institute to Meet 
American Newspaj 


per Publishers Asso 
is, and machines as the theme 
{1 Mechanical Conterence June 

ricana Hotel, Miami 


pnortocom position 


Lynn Pace, Jef 


the Printing Industries Association of Los 


June 23 and 24 Angeles 


for the BIG CHOICE in 


WEIGHTS 


Light weights—medium weights— 
heavy weights—and all the weights 
in between. Nekoosa Papers have _ 
‘em! In fact, our lineup of weights’ ~~ 
looks like a Golden Gloves 
\ wai tournament... giving you the BIG 
. VY CHOICE that'll put a punch in 
all of your printing! 


/ 
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Brentano's, Inc.; binding by John H 
Goessele of C. O. Owen & Co., and print 
ing by John R. Nepras, manager of the 
quality standard department, R. R. Don 
nelley & Sons. The alternate judge was O 


M. Forkert, Forkert-Blome & Associates 


l0th Design Conference 
Scheduled for June 19-25 


The Corporation & the Designer” will 


S(VLAMOSAY 
STIQONAOS | 





f a 1Oth International 
n Aspen, Col 


Among the entries selected for the 11th Annual Exhibit of Chicago and Midwestern Bookmaking were 


e Complete Greek Tragedies, published by the University of Chicago Press; The Peloponnesion War 
by the University of Michigan Press; The World Book Encyclopedia by Field Enterprises Educational 


Corp., and Benjamin West and the Taste of His Times entered by the Southern Illinois University Press 


Chicago Book Clinic ee 


re university re selected. This 


Selects 66 Best Books was the first year 


nave the mayjorit 
Book 


Chica 


inic has just an hicers stated 


past ir jUality DV Other pudi 


the 1 lth Annual Entries were 
iwestern Book Kearney 
€ exhibited 


in the 


ror the BIG CHOICE in 


Sizes 


There's never a question about size 
when you use Nekoosa Papers. 
They come in all standard sizes... 
plus special sizes, when required 
for special jobs. In addition, there 
are cut sizes (precision-cut at our 


mills) for office machine use. 
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PIA Directors Approve $25,000 
Grant for New Industry Manual 


The board of directors of Printing In convention and board meeting location 
dustry of America, Inc. held its spring committees 
mectings April 5-9 at the Greenbrier, There was discussion of procedure for 
White Sulphur Springs, W. Va bringing the benefits of service programs 


PIA’s Foundation Trust Fund Trustees to individual member companies. It was 
} 


approved a $25,000 grant tor a printing agreed that each athliated association 


ndustry manual and a sales development would be requested to appoint a 


program. The manual will provide an el spondent representative for cach 
entary descripuon of the industr principal service programs 


Addition 6Y mpanies to the 


membership roll during the seven preced ATF Holds Seminar 


ng Months was reported 


Handling a special $10,000 bequest for American * 
jucational awards was assigned to the ed Management seminar was hel 
ication conmmiuttee. Final payment for con in Asbury Park, N.J. Management officials 
truction of PIA’s headquarters building letailed a three-year program for sales ex 
n Washington, DA was announced pansion and new equipment development 
PIA’s special $60,000 fund was reported In sounding the keynote for the Gen 
be within $7,000 of its goal ral Printing Eq 


plans, 


An over-all 10 lues increase effective DeWitt G. Manley, vice-president for | 


juipment Division's 
xt Jan. | was announced for reinstating ales, called for more individual attention Irl (left) and George Korsen, owners of Eureka 
ropriations for management services, » each printer's needs for equipment, Press, got a helping hand from their mother re 
: government and public re service, parts, and technical information cently when they broke ground for the company’s 
ms, and increasing t i The three-year program calls for reduc new building at 11th and Beacon, Los Angeles 


n of the organizatior ng spare parts shipment costs and delivery 
program uume; new parts and service dealers in ment as well as improvements in the exist 
proval was granted for appointment areas remote from ATF branches; new ing line, and tor promoting sales of plates, 


il action, transportation, and photocomposing and pressroom equip chemicals, knives, and other supply items 


“There are no finer papers available today; 
tomorrow they will be even better!” 


N 
NEKOOSA BOND EKOOs, PUP LIC NEKOOSA MIRRO-FORM 
ATOR 


NEKOOSA FANTASY 


NE NEKOOSA FAX 
i KOOsa MAST 
NEKOOSA OPAQUE BOND 


wid sTER 
AR 


-LUCENy 


R REG! and companion ARDOR PAPERS 
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NEKOOSA-EDWARDS PAPER COMPANY °¢* Port Edwards, Wisconsin 
Mills at Port Edwards and Nekoosa, Wisconsin, and Potsdam, New York 
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42-Million Tons of Paper 
Sold in ‘59, Report Shows 


g Paper Manufacturers As- 
, which includes the former 


Paper Manufacturers and 


urers Associations, 
rk City 


president, issued a 


1.525.000 


radwood, uncoated DOOK, and coated 


showed substantial increases,” he 


mM 


Uncoated book made a strong re- 


from the previous year's somewhat 


Offset, envelope, and tab 


iepressed level 
let were especially strong grades in the un- 
ated book bracket. Increases for all end- 

gories ranged from 
This year is expected to show substan 
improvement over 1959. Com 


printers iwerters, and DOOK 


publishers are business 
Magazine publ 

very marked improvement. Advertising 
and linage reports are highly en 


rir tT© 


Ontinuing t 


the conclusion 


ar, Darring un- 


mtingencies 


ce 
per tonnage ship} 


) hign 


adequate 


Said Op 


satisfac 


; ts 


H. Glattelter 
in with A. M. Mc 
er ( 


nen 
pen 


quarters was 


teomen 
UsfUien 


trendance received 


progress report on PDI's scanner and 


t perati The 


casion was hoste 


Martin Grayson, regional manager for 
Mi iwest 
PDI was set t 


f Time, 


owned suD- 
150 to tunction 
products level 


GQ, 


ringed 
pring 


lale Laboratories (es 
1946) that were applicable t 
arts industry. At present, the 


produces and markets Color set 


its ¢€lectronic scanner, ifs 


listributes the Lithure and 


tary-treasurer and Albert S. Thomas is his 
assistant. 

Elected to serve with Mr. Glatfelter on 
the executive committee were W. L. Jen 
nings of West Virginia Pulp & Paper Co., 
F. R. Murtfeldt of Consolidated Water 
Walter Shorter of 
and G. I 
Young of Crown Zellerbach Corp 

PPMA’'s headquarters office is located 

122 East 42nd St., New York City 


Power & Paper me 


Union Bag-Camp Paper Corp., 


CONVENTIONS 


WHAT - WHERE - WHEN 


tational 
e¢ Gt 
Hote 


Researct 
Graphic Arts 


Davton Biltmore 


f Printing Hot 
June H 


tv Control ! 


ton Hot Ct 


ment ‘Ser 


(x 


ewater Be 


Western Packaging and 


Pacitn 


nth D 
tion of Printir 
ote Atlanta, G 
International 
Craftsmen 
Atlanta, Ga 
Southern wspaper Publisher Association 
Lastern visio mechanica miference, Hote 
Dinkler ler sirmingham, Ala Aug. 14-1¢ 
International Graphic Arts Education Associa 


tion, annual Conference on Printing Education 


l niversity of Houston, Houston, Aug. 14-19 


International Typographical Union of Nort 


America, annual convention, Denver, Aug. 20-2 


C. H. Weber Heads ECGAI 
J. A. Printing Committee 


Charles H. Weber of R. R. Donnelley 
and Sons Co., Chicago, has been named 
as chairman of the Junior Achievement 
Printing Company committee of the Edu 
cation Council of the Graphic Arts 
Industry 

In announcing this appointment coun 
cil president Richard Small ot Western 

inting and Lithographing Co. stressed 
that junior companies sponsored by print 
ers are proving grounds for recruiting new 
salesmen, apprentices, and pr 
men 

Mr. Weber 


mployees suggestion plan and is advisor 


administers Donnelley 


the three to five junior companies 
which this firm sponsors cach year 
The Education Council ts stepping 

its program for interesting printers in 
sponsoring junior companies. A tree man 
ial telling how to sponsor and organize 
a company is available fror 
Achievement offices or trom 
Council at $728 Cennectx 


Washington 15, DA 


Nekoosa-Edwards Scholarships 
Go to Four High School Seniors 
W isconsin 
seniors have been awarded $500 scholar 

the Nekoosa-Edwards Founda 


The 1960 winners mak 


Four Central high sche 


idents who 


fuc¢ 

iisne 

Paper Co., 
Winners 


mmittes 


ronal years 


Named Folding Carton Product 
Manager by Harris-Seybold 


bold divisior 


ing as Phil 
1istrict 

manager with Ray 
mond H. Green as 
his new assistant 
Mr. Randall has 
had 45 years of spe 
ialized lithograph 
Since 


joining Harris-Se 


ic Experience 
: Ralph H. Randall 
bold in 1934 he has 


held assignments in 19 eastern, southern, 


lirected several 
juring World 


Mr. Green has been a Philadel 


and western states. He 


Air Force printing plants 
War Il 
phia-Baltimore 


since 1952 


area sales representative 
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...and at their best 


Williamsburg Offset, Franklin Bristols 
and Princess Anne Bond give a distinctive, 
dress-uniform look to your printing. 
And they’re as hardy as they’re hand- 
some! Prove them in action on your next 
run, See your local distributor of Union- 
Camp fine papers for sizes, weights and 





samples. 





= UNION-CAMP 


FINE PAPERS 


© Bag Camp Paper rporation 233 Broadwey NY 7? NY 


The French Republican Guard printed on Franklin White Tag. Basia 24 2 36 f00M 


FREE! For reproductions of this series of six different “honor guards”, suitable for framing, write Dept. 86 








Mead Names Award Winners 
In National Printing Competition 


The three winners of the first Grand 6 entrants. Mead Papers will continue 


National Awards of Excellence competi the Award of Excellence program 
tion conducted by Mead Papers, Inc., have throughout 1960 

been ected. Judging the entries were Further information on rules and quali 
Aaron Burns, director of design and ty fications for the Mead contest may be ob 
pography, Composing Room, Inc., New tained from any local Mead merchant or 
York City, and James K. Fogleman, ad by writing direct to Mead Papers, In 
ministrative director of design, CIBA Advertising Department, Dayton 2, Ohio 
Pharmaceutical Products, Summit, N.] 


First-place award was won by the wee 45 Printers in St. Louis 


son-Imperial lighting catalog, printed by 

Western Printing and Lithographing Co Bli h Ar M G Out 
f St. Louis. The catalog was designed by ig t ea ust et 

Kim Obata & Associates, St. Louis adver By Mildred Weiler 


tising agency. The entry was submitted by About 45 printing firms are located in DOUBLES 
LES DAILY 
Edward Hunsinger of Bermingham & a downtown St. Louis area declared 


Louis blighted and sche juled to be cleared to INGOT PRODUCTION... 


} 


Prosser Co ae 
Second-place award was won by the make way for a sports stadium WITH LESS MAN HOURS 


1 States Steel Corp. catalog, “Vit Calvin A. Jack, president of Local 


‘ 
| . 
printed by Heeter Lithograph Amalgamated Lithographers of America, 


ing Co. of Bridgeville, Pa. Woodrow Wil said these printing firms employ about 
t the Chatheld & Woods Co., Pitts | 2,000 persons and do an annual business 
ibmitted the entr of more than $100,000 000. In addition, 
ace award went to the United many of the paper and supply houses tor 
ormanon Agency, Washington the industry are in the 
the magazine Imerica Iliu Some members are said 
Publishers Printing Joseph H. Fitzpatrick, general manager of 
f Long Island City the Graphic Arts Association of St. Louis 
by Walter They like the f adium idea, bur NOLAN ’s one-ton 
moving wil irce some of them out of furnace (with 
bought land in the NOLAN ingot mold 
» move because of brings big furnace 
ts involved. If the features and perform- 
ill offend some ance—at a low, low cost! 


awards, and ' ant customers who are stadium 


sada PRODUCTION 


inc., Grand National Awards of Excellence hove been announced. First 


mm the to 


Three winners in Mead Paper 
piace went to Western Printing and Lithographing Co S!. Louis, for the Emerson-Imperial lighting ARTNERS ee? 
cotalog. Lefi to right, back row: E. G. Hunsinger, Berminghom & Prosser Paper Co., St. Louis; Earl P 

Rose, Western Printing and Litho; C. E. Wright, Mead Papers, Inc., Chicago, and Dick Lynch of Obata NOLAN’s famous design 
& Associates, St. Louis. Front row: Walter Blattenberger, Western Printing & Litho; Maurice Falchero, remelter and Meltevator 
Emerson Electric Mfg. Co., St. Lovis, ond Kim Obata, Obota & Associates, St. Lovis ad agency From 2 to 70 tons. 


= . 
Ng 





Over 400 Registrants Attend NaviGraphic’60 Forum 


Graphic arts technical progress was re- 
viewed during the NaviGraphic ‘60 forum 
sponsored by the Navigators of New York 
City March 19 at Hotel Biltmore. This 
third annual event drew more than 400 
registrants, including some who came 
trom Canada and England. They heard 
seven speakers review six latest develop- 
nents in terms of their practical value for 

ercial printers. The topics included 

Phorocomposition, Dycril phoropol 
mer relief plates, wrap-around plates and 

b rotary offset 


printing, offset 


dampening systems, and trailing-blade pa 
per coating. 

Charles V. Morris of Marquardt & Co 
was honorary chairman moderating morn 
ing and afternoon sessions. Navigators 
president Lawrence J. Berman of Mar 
quardt & Co. presided during the lunch 
eon program, which featured presentation 
of the group's Service-to-Industry Award 
to Melvin Loos, adjunct professor of 
graphic arts at Columbia University 
manager of the Columbia Universit 
Printing Office 





that’s 





lin 


under every light 


> 
we 


4 


Scena 


IMPROVED ARCTIC WHITE is a 


new TOTAL white 


a white so 


white that a new standard of comparison has 


been created for all other “whites” 


It’s a white that’s white under every 
light. Its sparkling brilliance attracts new 
letterhead customers. And, it makes 


an instant hit with pressmen! Ask your 
Fox River distributor for samples 


then — compare it 


Fox Riv ER 


\ a 


PAPER CORPORATION 
APPLETON, WISCONSIN 


Anniversary, National Bank, English, and Fox Rwer Bonds 


Annwersary and Fox Rwer Onion Skins 


This annual award honors recipients 
for their outstanding services in advancing 
the graphic arts through extra-curricular 
education, inspiration as well as practical 
knowledge-sharing 

George Morrison of Typographic Ser 
ice, Inc., Philadelphia, which has several 
subsidiaries for type-on-film production 
rated photocom px SIMON aS aN adjunct, not 
a substirute, for metal composition. His 
firm, he said, has found that cold compo 
sition Creates new typography markets 

Edwin D. Orans of Quality Photoen 
graving Co. described Dycril plate advan 
tages tor letterpress printing and noted 
increasing use of such plates tor newspa 
er and publication printing 

J]. W. Rockefeller, Jr. of J. W 


teller, Jr. and Associates, graphic arts engi 


' 
Rocke 


neers and consultants, foresaw a substan 
tial market for printing by wrap-around 
relief plates. Since wrap-around reli 
printing troubles seemed to be related « 
relict height, his firm made up six plates 
for testing by press manufacturers on off 
set and direct relief equipment. Prelim: 
nary results indicated that an etch depth 
of 0.005 or less might be satisfactory 

Web offset developments listed 
Hyman Safran of Safran Printing Co., De 
troit, include near-grainless cop} plates 
running a million or more impressions 
without appreciable wear, and the abilit 
to print on economically-priced, machine 
coated stocks 

Charles Shapiro, educational director 
Lithographic Technical Foundation 
scribed dampening systems, and results ¢ 
trailing-blade coating of printing pape 
were reviewed by Dr. Harold Annis an 
William Rich of Oxford Paper ¢ 


Education Council Urges 
Memorial Scholarships 


The National Scholarship Fund, spor 
sored by the Education Council of the 
Graphic Arts Industry, is urging establish 
ment of scholarships memorializing foun 
lers of printing companies which have 
merged or plan to consolidate with other 
firms 

William Egan of Egan Press, Dallas 
chairman of the fund-raising committee 
issucd a Statement stressing that the names 
of many individuals who were industr 
leaders during the past 10 decades “arc 
in danger of being lost to our industry 
The fine example they set can be perpetu 
ated by encouraging young people to fol 
low in their footsteps 

Mr. Egan pointed out that all contribu 
uuons to the fund are tax deductible. In 
formation about establishing scholarships 
is available from the Education Council 
at 4728 Connecticut Ave., N.W., Wash 
ington 15, D.C 
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ESE VES 
Gummed 
Label Papers 


print with 
sparkling quality 
won't curl 


run as easily 
as bond papers 


stick to a wide 
variety of surfaces 


You can make good profits from printing gummed labels. Every 
business needs them. Here is the opportunity for you to gain new 
customers. Why? Many printers, remembering troubles in run- 
ning old-fashioned gummed paper, shy away from gummed label 
printing. You'll find Mid-States Gummed Papers, in many grades 
and colors, run as easily as ungummed stock. Just ask for samples 
and full information. 


MID-STATES GUMMED PAPER DIVISION 
MINNESOTA MINING & MANUFACTURING COMPANY 


Dept. 515, 6850 So. Harlem Ave., Bedford Park (Argo P.O.), Ill. 


- 
Ni ae 





Folding Paper Box Sales Increase as Profits Decline 


The Folding Paper Box Association of 
America has elected D. A. Forsberg of the 
Forsberg Paper Box Co. of Madison, Wis., 

president for the 
next year. He was 

| i at the asso 
ciation’s annual 


meeting, held this 


at the Ambassador 
Hotel in Los An 
geles. Outstanding 
work of tolding pa- 
box firms was 
displayed in a car 
ton exhibit during 
the meeting. Last vear's 
J. N. Andrews of the Packaging 
ca opened the meeting with 
bers. He said the industry 
pront decline while sales 
have increased 
FPBAA general counsel Alan R. John 
ibed recent Supreme Court an 
lings. He also recommended 
rs avoid giving guarantees 
meet specificauons of 
i, Drug, and Cosmetic Act be 


1aterials has no 


ick, FPBAA statistician 


istry shipments set a 


record dollar volume of $944-million, a 


gain ct $35-million over 1958 and $23 
million over 1957, the previous peak year 
Dr. Theodore Andersen, commissioner 
of Economic Development Agency of Cal 
itornia described “The U.S. Economy, 
Prospects and Problems.” He said that 
economists were surprised to sce Manufac 
turing activity l in the past six 
months in view of the tact that production 
normally rises only about 4 
said personal income rose $1 
retail sales did not rise at all 
consumers were replenishing savings di 
minished by the recession and steel strike 
Robert Roush, president of Roush Bak 
ery Products Co., described his firms’ suc 
cess selling frozen bread packaged in a 
folding carton. Va! S. Bauman of the Na 
tional Tea Co., Chicago, stressed impor 
tance of creative packaging to food sales 
J. Roger Deas of American Can (¢ 
pointed out the need tor cooperation 
an understanding of the human factor in 
any activity, and J. D. Moore of the J. D 
Moore organization spoke on government, 
y, and labor trends in the 
le furure 
The Food Additives Am 
Federal Drug 


work of 


Administrati 
FPBAA 


study 1 by Le 


Magnetic Ink Printing Seminar 
Features Quality Control Plan 


By Hal Allen, Eastern Editor 
Inland and American Printer and Lithographer 


INK printing quality con 
-30 at Rochester 
Rocheste E. N Y . 

/ States and 
presented 


manufacturers, 


Ouait 
magazine 
Warren 
Graphi 
stressed the nec 
communication 
ind check prin 


Mr. Rhodes p 


which meet thos 
The 

annot meet the 

haul their equiy 

for other | 

leficiencies to the 

solve the problem, « 

printe 

Donald Macaule 

and Printing Quality Contr 


paqua, N.Y., originated the 


statistical 


ices of other 


levelope 1 t 
relations in situatic 
one in which printers and 
found themselves. It may be 
reached a dilemma 


printing 


fen O Oontaine Orp. Oo America 
hot tf Cont r Cor; t A 

George E. Bloomquist of the Nevins Co 
presente d details on the 1959 manage 


It showed a 2.23 


ment ratios report 
average profit after taxes for FPBAA re 
porting members, compared with the 
1947-51 average of 5.14 

A panel of three members presented 
Pricing Esau 
Panel 
ists were William P. Peters of Container 
( orp, of America, T. E. Morriss of Wever 
and D. W. Boylan of Pack 


aging Corp. of America. Stary Gange 


views on the problem of 


mates for a Return on Investment 


hacuser Co ’ 


vice-president of the Pacific Olive Co., in 
troduced a lighter tone in the meeting 


when he described the American scene, 


with its challenge, opportunities, and 
foibles, particularly in an election year 


The final session was a public 
ogram, which featured a talk by Sam B 


-vons of Cruttenden, Podesta & Co., Chi 


cago. He urged on members not only the 


need tor publ lation programs di 


at consumers, Dut for programs aim 


Testimonial Dinner Will 
Honor Graphic Arts Figure 


Graphic arts association organizations 


lubs in Chicago and thr 


are cooperating, under the chairman 


W ene t the Reliable 


recognize an outstanding 


ighout II! 


t Charles ¢ 
Paper Co.. to 
servant of the graphi 

r testimonial dinner 


Furniture Club ef America in Chica 


cr will recORn ize 
individual's contributions 
nin the graphic arts an 
es, and all-arou 
» those who print o1 
irerials that are involved tf 
rding to Mr. Wene. It 
there will be ver ) 
t the person [ 


ret until the 


Photon Files Counter-Suit 
For Patent Infringements 
Photon, Inc. has filed a paten 
it against Harris-Intert 

Federal District Court at 
Mass. The complaint against th 
lucers of the Fotosetter secks a declara 
udgment that three patents owned 
Harris-Intertype are invalid, and als 
irt co restrain Harris-Intertype 
om suing Photon or any of its customers 
r infringement of thes 
ing to Photon president Kurtz M. Hanson 
Photon’s suit counters one previously 


ein the New York 


Federal District Court claiming | 


patents, accord 


filed by Harris-Intertyy 
aftent in 


fringement by Photon 


PRINTER and LITHOGRAPHER for May, 1960 





It’s the Ink that attracts... 


IDENTIFY and BEAUTIFY with... 


PRINTING INKS can help your product, package or promotion 
rack up better results with on the ball action. They'll cue you up to higher 
sales while lack-lustre competition lies behind the eight ball. 

That's why it’s so important to use the right printing inks—right in color, 
right in quality, right in cost, and right in performance. Inks that will do a 
good job both on the press and on the end product. 

Let GPI help you attract and hold more customers with a complete line of 
inks for letterpress, lithographic, gravure or flexographic printing. 

And, if it’s reds you are particularly interested in we have them all from 
Apple to Wine. We'd be glad to make one especially for you. Why not give 
us a try—simply call or write: 


GENERAL PRINTING INK 


DIVISION 


Sun Chemical Corporation 


750 Third Avenue, New York 17, N. Y. 








Branches in all principal cities 





Stronger Merchant’s Role Theme of NPTA Meetings 


By Hal Allen 
Eastern Editor, Printer and Lithographer 
Launching ot ange program tor 


gthening d promoting the mer- 


processes. This is the Imagineering Con 
test (see page 114, April PRINTER AND 
LITHOGRAPHER) which, as announced by 


QO. Glenn Leach, executive secretary, 1s de 


best possible jobs at lowest possible cost 
The merchant salesman puts himself 
on the printer's payroll, so to speak,” he 


said. “When the printer asks what paper 


and paper products unusual and is best for a job the salesman must sug 


lighted the National Pa 


signed “to uncover unique, 


obscure examples of creative printing re gest the grade he truthfully believes will 
rade Association’s 57th annual con- 
n March 27-30 New York City 


er Division members heard the 


fecting original ideas printing meet the printer's need. It will not always 


possibilities be the highest priced paper, nor a grade 


Another target indicated by Mr. Black supplied by the mill the salesman repre 


n's president, Floyd H. Blackman man is better and more trustworthy rela sents. When a salesman is honest, works 
syth Co., Boston, review the of mills with merchants, mer 


tionships with the printer and watches the printer's 


am chants with merchants, and merchants operating costs, his repeat orders will 
One of NPTA’s new projects of special! 


commercial printers is a cam 


with their printing and other customers plentiful. He has built a solid foundation 


terest t Mr. Leach stressed the need tor printers of confidence for himself and for his mer 


zn to expand the use of printing by all and merchants work together to give chant employer 


NPTA’s new program also calls tor ex 





anding public relations, especially with 
? 


? ' 


Printing Industr and other 
tr rRanizations 


Mr. Blackman noted the value of 


understanding and pointed out that 


national graphic arts 


ingements for maintain 
PIA had been complet 

PIA president W alee 
McArdle Printing Co., Wash 


IN PAPER COSTS ate ers 
IN POSTAGE COSTS carping 
IN FILING SPACE es 


10n was the sul 


discussed by G 4 Pepper 


it, Scott Paper ».. Chester, Pa. He 





called the new program one of the most 


TNT 
2a significant developments in NPTA’s long 
eu LL... ald =FLETCHER MANIFOLD history. Then he posed this question 
rr nat 


WATERMARKED Are we prepare 


for ~~. oday's high 
morrow s new It was his opin 

ion that the answer must be a resounding 

No He saw great hy px vr a better day 


William F. Obear of Tobey Fine Pa 
s, Inc., St. Louts, noted “the hard, 


Printing Industry of America President Walter F 
McArdle endorsed National Paper Trade Associ 


ation’s project for finding new uses for printing 


High OPACITY, unusual STABILITY and an excellent PRINTING 
SURFACE are some of the reasons why FLETCHER MANIFOLD is 
preferred for business forms, multiple copy forms, snap-out ond 
fan-fold, direct mail advertising, air mail, envelope stuffers and 
brochures, especially where large size brochures of light weight 
FLETCHER MANIFOLD ji 


sized and titanium treated. It costs less 


are advantageous watermarked, tub 

per rear than heovier 
weight papers; it costs less to mail and it takes only half the filing 
pace normally required by other papers 

FLETCHER 


M ANIFOLD IT PAYS TO USE FLETCHER THIN PAPERS 


FLETCHER 
PAPER COMPANY 


Offices: 20 N. WACKER, CHICAGO 6, ILLINOIS 


Send tor interesting 
new broadside demon- 
trating use of FLETCHER 
MANIFOLD on both 


etterpress 


Genero Sales 
ond offset 
oment 


eavip 


Mill ot ALPENA, MICHIGAN 
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tact that papermakers, merchants, and 


printers do not engage in creative selling 
We try 


paper as 


fO any great extent to sell one 


brand or grade of opposed to 


others. Printers try to sell better or faster 
impressions than the other fellow. Few if 
any of us do anything towards trying to 
create Of promote greater demands for our 
products in general. If the belief still pre 

vails that all possible uses for paper and 
printing have been found, let’s prove it t 
be a tallacy 


George Olmsted, Jr., president, S. D 


Warren Co 


fe WOrrving 


said that paper manufacturers 


} 


about product qualit 


uction Cost, adequate prices 
“day and in the 
mhtly over the fh 
ty had been on the 


past two decades. “In the works to 
tay he AlG Kcitl r develo 


ments 


which w 


i¢ level which cz 
ir customers, 
late borh for a fair retu investment 


} incentive for expansion 


Gardiner Young, president of Bancroft 

Monroe, La., chaired the Wray 

Division session, which fea 

Dan R 
the International Shoe Ce 

Gen. Carlos P. Romulo 


the [ States trom 


4 faik ON Saics Motivation [ 


assador t 
" 
Phils 


mun heor 


nited ppines 
was guest speaker at the 


All oft 
Mr. Blackman are Mr 


annua 
Serving with 
Obear 


reciected 


crs were 

ent in charge of fine papers 

in charge ( 
and C. E. Canheld 

The 


some 6 


ce-president 


nvention drew 


000 persons wih 


ial exhibition featuring 


Charles J. Dynes (!.) occepts the Wertgame Po 


per Co. “Mill of the Year” oward on behalf of 


the Hollingsworth & Whitney division of Scott 
Paper Co. Mr. Dynes is the assistant general 
manager for HAW. He received the award from 


leo Wertgame, president, Wertgome Paper Co 


Quality Control Seminar June 6 


10th 


The program for th Annual 
Quality Control Seminar for the Graj hic 


Industries, June 6-10, at the Rochester In 


stitute of Technolog lesigned to give 


producers and buyers a better understand 


ing of methods for 


and preci 


form 
lower cost 

authorities will 
Donald Ma 
and Printing 


The 


Statistical 


Fleven quali 
serve with 
caulay, president 
Quality Control, In § moderator 


will tell how t up and use 


quality control charts, describe sampling 


techniques, detail case histories, and dem- 


onstrate the use 


of densitometers, colori- 


meters, pH meters, and other tools for 


achieving qualit 


ic Specifications 


Warren | 


y control based on realist 


Rhodes, who heads RIT's 


Graphic Arts Research Department, will 


assist Mr. Macau 
gram. Requests 
may be addresse 


Director of Ext 


ley in developing the pro- 
for further information 
d to Harold M. Kentner, 


nded Services, Rochester 


Institute of Technology, Rochester, N.Y 





OXY-DRY IN 


@ Operates Automatically—completely cover} 


fine coot of dry sterch powder. 


® Faster Press 
desired ond full press loods. 


operate and maintain. 


@ No comparison—there 
OXY-DRY ...it is the best! 


; 
' 


@ Removes Static Blectricthy —provides perfeg 
qvent binding ond finishing production, 


© Most Efficient, Costs Less—uses least pow 


i | 
OFFS 


ELECTRONIC DISPERSAL D 


; 


; 


RY POWDER SPRAYER 


entire width of sheet or web with even, 


Litive ink offset pipvention permits fastest press operation 


}, jam-free delivery jogging and subse- 


jer and by far less time and effort to 





no other method o! 


ink offset prevention to compare with 








PIA’s Master Printers 
Announce Awards Program 


Direct 


rs of the Master Printers Section 





ot America heard re 





rts trom all standing committ during 


a Padi baal ices 
neeting last month at The Greenbrier, 
prings, W. Va 


1 recognizing of 





C ements was an 
for a DOOK [tO Serve as an 
apprentice training are under wa\ 


blications intorming 


of their rights and privileges 


ier current labor laws. A new booklet 


details the pros and cons of printing under 
a union label 
Another committee is stepping up its 
Buck-of-the-Month Club distribution of 
Due for 


manual de 


literature relating to legislation 
release soon is an instructors 
scribing MPS’ human relations program 

The 


ported pians for enlisting local MPS key 


Member Relations Committee re 


members to cooperate in ext nding the use 
of MPS programs 

Plans for the section's annual 
The 


review of 


mecting 


in October were discussed program 


will include seminar manage 
ment tools essential for maintaining open 


shops 








BIGAMY 


is a matter of 


Printers can’t help loving both of these big figure Typo- 


graphs when large, easy-to-read numbers are needed for tickets, labels, 


tags, baggage checks, etc. Developed by Wm. A. Force & Co., Inc., 


numbering equipment pioneers since 1875, the Large-Figure machine is 


type high with 72’ deep-cut Roman or Gothic figures. Where larger 


numerals are desired, the Over Type-High machine provides 4” to 1 


deep-cut Roman or Gothic figures, in metal or rubber 


” 


These sturdy 


machines have hardened steel wearing parts... precision ratchets and 


pawls for accurate numbering at high speed. 






Large-Figure 
Typograph 


“~ FORCE 








Over 
Type-High 





& CO.. Inc. 


216 Nichols Ave 
Brooklyn 8, N.Y 
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A nameplate is attached to one of the custom 


made Golden Plover trophies awarded to 12 
printers and 12 paper salesmen who submitted 
prize-winning letterheads in annual competition 


of the Whiting-Plover Paper Co., Appleton, Wis 


Whiting-Plover Co. Names 
1) Grand Award Winners 


The Whiting-Plover Paper Co., Stevens 
Point, Wis 4 


winning letterheads in its 


has named |2 grand award 


competition 


ers were selected on the Dasis of desizn 
i eproduction excellenc 
The 12 printers and 12 paper salesm 
who sudbmitted the award winning ictt 
heads W i ceive Golden PI ver trophies 
In addimon, grand award certificates w 
resented to the companies wh t 
rheads were judged the 12 best 
Mi than 1,000 letrerheads w 
n th mpetuton. T 
t terhead tries Nad ¢ 
Plover Bon 
Monthl iwards were a ‘ 
t ighout ) first, $ " { 
> hird, 310; and sev f aw 


Winning 


itching enve 


velopes 
i 1s JUal tO (wit th CK ar an t 
Letterheads are judged for cash awards 
the month they are received and again at 
n nd itn ar ft a Gold Plov 
rand award tropn 

Th grat awar \ Mn | if 
Provident Mutual Lite Insura ( t 


cago. Wood & Jones Printers Pasa 
ena, Calif c f 

Hunresvill Ala R. | Ferguson ( 
Woodside, N.Y... Velv 


tone, San Francis 


co, Creative Printers, Des Moines. Ia 
Burdge, Inc., Los Angeles: Gateway Print 
iw Co, Seattle. Wash. Dartmouth Press 
New York City: Newark Printing Ci 


Newark, N_J., and Randall Printing C 
It Washington, DA 


New Paper Manufacturers Plant 
The Paper Manufacturers Co., Philadel 


phia, has begun construction on a new 
plant in Newark, Cal. It will contain 80 
OOO square teet of manutacturing and 
warehouse space. The firm makes paper 
products for use in business machines 
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oh Come now 


Jerome, thats 
not opaque! 





Take a look at 
ALLIED 
SOLAR OFFSET 


the utility: sheet... 
prints right... 


priced right... | 


Gee... Cecil 
Thats REAL OPACIT y! 


COLAR sure is the beet 
sheet at a moderate cost ! 


ALLIED PAPER CORPORATION 

















CECIL’S 
RIGHT AGAIN! 


~~ 


ALLIED PAPER CORPORATION 
KALAMAZOO, MICHIGAN 





Solar Offset is stocked in popular 


sizes and weights by these 


leading merchants 


COATED PAPERS 
Cellugloss Offset Enamel 
Celluprint Enamel 
Cellufold Offset Enamel 
Imperial Enamel 
Imperial Offset Enamel 
Velour Enamel 

Velour Offset Enamel 
Cellufold Litho C1S 
Cellugloss Litho C1S 
Imperial Litho C1S 
Monarch Litho C1S 
Comet Colored Enamel 


COLORCRAFT PAPERS 


Impulse Bond 
Influence Bond 
Impulse Offset 
Influence Offset 
Impulse Card & Cover 


ALLIED ...A COMPLETE LINE OF PREFERRED 
PRINTING PAPERS 


UNCOATED OFFSET PAPERS 


Custom Offset 
Lithobulk Offset 
Solar 

Forester Offset 


UNCOATED LETTERPRESS 
APERS 


PAP 
Typobulk Eggshell 
ate EF E Eggshell 
Solar EF & Eggshell 
Forester EF & Eggshell 


DUPLICATING PAPERS 
Northbrook Bond 
Northbrook Duplicator 
Northbrook Mimeo 
Permafiex Ledger 


LIGHTWEIGHT PAPERS 
emn 1 
ial Bible 


British Opaque 








Binders See New Business From Web Offset Printers 


By Mildred Weiler 
Web offset as a source for more busi 
ness was the main concern recently of the 
Trade Binders Section of the Printing In 
lustry of America 

The section met at 

the Chase Hotel in 

St. Louis March 25 

: Mortimer § 

Sendor,Sendor 

Bindery, Inc., New 

York City, presi 

lent of the section 

was chairman of 

the general session 

which met Saturday 

Mortimer S. Sendor morning, March 
6. He introduced 
James S. Armitage, president of Inland 
Magill-Weinsheimer Corp., Chicago, who 
talked abot Web 


Binde r. Armitage told the group that 


Printing and the Trad 


rs can get business from wel 
printers who do not generally have 
ies Of their Own 
Armitage told the inders to 


ipon two things pting this 


work: (1) Be sure that an oming 
off the web offset press is bundled, or don't 


if ») Insist that the insi pages be 


his Optimist 


ago there were just i wel 
bers in PIA, whereas today 
ral hundred. This, he 


srowth in that busine 


ification program 

Von Hoffmann 

than 600 persons 

Oestreich told the group, “If any 
should use work simplification, 


uur work, the type 


ou should use it. Ir | 


setting always take » many hours, the 
long, and when the job 


job should have been de 


rson, staft assistant to the 
of tactor administration 
x Sears, Roebuck & Co., spoke on the 


160 Ay 


Techniques.” He told the grouy 


proach to Work Simplification 
In my 
opinion we afe just entering an era of 
competition and the companies willing to 
make changes are the companies that will 
survive. Our biggest threat is foreign com 

you should be 


petition. In your industr 


gin thinking alt 


yout it because the foreign 
competition can affect you 

Mr. Simerson explained the method of 
setting up a work simplification plan, and 


the advantages that inevitably accrue to a 


A panel of three discussed the compara- 
tive costs in the operation of automatic 
equipment, semiautomatic equipment 
and hand operations during the afternoon 


session 


company. In his own company a problem Officers reelected to serve a second term 


solving team of five persons meets once a are Mortimer S. Sendor, Sendor Bindery 


? 


week for one hour to think creativel Inc., New York City, president; Robert 
Wunsch of Becktold Co., St. Louis, vice 


president 


about improving production. These peo 


ple are selected from those who have grad Richard Sage of Commercial 


uated from the work simplification pro Bindery in Detroit, secretary, and John 
Osterholtz of the Hawkeye Bindery in Des 


three months Moines, la., treasurer 


gram. A new team of five takes over ever 





Co 
PRODUCTION-QUALITY PROOFS 


WITHIN 5 TO 10 SHEETS AND 12 MINUTES OF WORKING TIME WITH 


S&S FLATBED OFFSET PRESSES 








OFFSET PROVING HAS COME OF AGE WITH THE S&S. 


Fast, accurate proofs on S&S presses eliminate the need to tie up production 
presses for single-color or multi-color proving. Exact production quality 
with 3-form-roller inking, automatic two-way dampening, automatic slow- 
down to prevent picking on coated stocks, electromagnetic grippers, both 
one-way and two-way inking. Fast set-up, plate clamping and wash-up; 
adjustable bed depth for metal, glass and plastics decorating. Sizes from 
io’ 2s t6 So": T7 


Prices, size for size, about 40% of production presses. 


Please write for complete information and prices and the names of leading 
U.S. and Canadian firms using S&S presses in multiple or single installations: 


AMSTERDAM CONTINENTAL TYPES & GRAPHIC EQUIPMENT, INC. 
276 PARK AVENUE SOUTH, NEW YORK 10, N.Y., SPRING 7-4980 
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Westuvaco Promotes 3 | Washington, D.C., Site 
Sales Staff Members For Annual TAGA Meeting 


West Virginia Pulp and Paper Co. hi / ; The 12th annual meeting of the Tech 


I rn 


manager for ; nical Association of the Graphic Arts 1s 


be held June 20-22 at the 
any'’s Philadelphia distri He suc Sheraton Park Hotel in Washington, D. 
ed Kenneth W.. Glazebrook, who was Technical ions Wi 


n the scheduled t 


Il occupy the 
to the Multiwall Bag Division ; rt t delegates most of the time 
New York ke Monday, Jun , and Tuesday, June 
Westvaco in he annual banquet is set for Monda 
night when the National Geographic & 
W. T. Rehling, A. |. Stewart, E.G. Zimmerman iety will prese speaker ¢ program 
vide supervision for the cempany’s nation On Tuesday night, the Washington Lith 
wide direct selling program Club will sponsor a panel discussion of 
He is succeeded by E. G. Zimmerman, papers presented during the conventior 
Ir.. associated with Westvaco since 1956 [AGA President Philip Tobias of Phila 


delphia will be the moderator. Preceding 





the dinner and the panel discussion, th 


Washington Supplymen’s Guild w 


sponsor a Soc ial hour 
Plant tours to the Government Printing 
onus o. ice, Dureau O rinting an ngraving 
B N Ott Bur f Printin; 1 Engr 
Army Map Service, and to the Haynes 
? 
Lithograph Co. are on the June 22 agenda 


1 1 
Some 15 subjects are to be presented 


— Te i cent 

. at the conventuon. They will include t 
Thermostatically Control e n the Gammatron, Logetronic color c 
.- x rection, single etch in gravure, electroni 

P = ~— . . i — evelopment, electre nix printing ci 
proofreading, s¢ lected ordinates for 


' 
Calculating actinic d ity Printing inks 





sensitivi 
pPtics, 
printing ink hin printing stu 
black ink, and stability of letter; 
wentuon chairman is Robert J. L 


i104 Farragut, Kensington, Md 


Graphic Arts Laboratory 
Opened by E. |. du Pont 


Du Pont Phot Products Department 
has opened in Parlin, N_J., a gray arts 


laboratory which John M. Clark, general 


manager, describes as a working model of 


section in a progressive printing 


The lat ‘ f was designed 
what can be done when the photogr 


process j ler frigid scientinc con 


said Mr lark. “The successful com 


mercial printing plant five years from ne 


will need to adoy rict control methods 


to meet higher standards 
Facilities include latest types of equiy 
{1 instruments for controlling all 
photographic proce The 
r for testing new graphic arts 


Send for free folder and sample 2 pt. hairline ew wavs of using them. Result 


net customers New types of 





1 devices and methods are 


NIVERSAL MONO-TABULAR CORPORATION adaptation to standard printing 


hoy 0 di ions 
Manufacturers of the Honig Multiple Broach —) 
715 N. CENTRAL EXPRESSWAY «+ RICHARDSON, TEXAS 


The laboratory has an are: ym which 
chemical mixtures are piped to | 


rooms, a film storage vault, an offset press 


processing 


ee ; 
room, as well as room for lectures and 


lemonstrations 
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PIA Web Offset Meeting 
Draws Record 400 Crowd 


Concluded from page YY 


ods and ways and means of selecting and 
training web offset press crews 

In this connection, the $u} plementary 
work which has been under way for some 
months among the ofthcers of the Web 
Oftset Section and the Lithographic Tech 


nical Foundation, with the cooperation of 


Dr. Braasch, was given additional support 


a grant of $500 which the Web Oftset 
Section made to LTF in furtherance of 
web offset training materials 

A highlight of the meeting was a 
sentauon by B. D 


nons manager of Time, Inc., New 


nr 
pre 


production 
York City, when he discu 
How Web Offset Can Serve the 
ing Industry.” Mr. Chapman in summariz 
ing his remarks, pointed up cight ways in 
which web offset is currently being used 
or may be used by publishers 

Thursday, April 21, was devoted to a 
panel discussion of “Web Offset Produc 
on and Production Problems.” Partici 
pating under the chairmanship of Thomas 
Taylor of the McCall ¢ ort . Dayton, Oh 
were Charles Cook, plant superintendent, 
Haynes Lithographing Co. of Rockville, 
Md.. Michael Evans 


tone Corp., Chicago 


plant engineer, Veri 
Joseph Gadyjos, fore 
man of the offset pressroom, Western 
Prinung & Lithographing Co., Pough 


K CCHS IC N.Y Henry 


tendent of the 


Lackner, superin 
offset pressroom at Inland 


Magill-Weinsheimer Corp., Chicag 


' 
Frank Petersen, offset superintendent of 
Standard Publishing Co., Cincinnati, and 
Wurst, the vice-president of Henr 

rst, Inc., Kansas City, Mo 


The panel members attempted to an 


swer some ? questions which had been 
tor the most part submitted b 

perating web offset equipment in 11 
ferent plants These questions lealt 


peration of wel 


} offset equipn 


ipa 
press, plates, blankets ¢ 
the business mecting, Presid 


N. Johnson, Vice-President 


retary James Bowler, and Treas 


New Division Formed 


International Paper Co. has formed a 
Paper-Plastics Sales Division headed b 
J. L. DeRose with headquarters at the 
pany's executive offices in New York 

K Graves, assistant general sales 
manager, pointed out that the Niagara 
Mill has been combining plastics 


} 


with various paper and board grades t 


| 
provide special characteristics for partic 
lar end uses. A larger unit designed for 
that purpose is Operating at Mobile 
Assisting Mr. DeRose are C. J. Sewell 
R. W. Emery, D. M. Sullivan, E. C. Leavy 


and E. R. Pardo 


urer Fred Best, were reélected to serve as 
othcers tor 1960-61 

The annual meeting was concluded by 
a panel discussion under the chairmanshiy 
of Ben Offen, B. Offen & Co., 


The subject was “A Panel Presentation 


Chicago 


and Discussion on Results of Survey of 
Technical and Mechanical Problems En 
countered in the Operation of Web Off 
set Equipment.” Panel members included 
Herbert A. Asten of Harris-Cortrell Co., 
Westerly, RJ re} 


Alvin W. Reitz, Interchemical 
Corp., Chicago 


rescnting press manu 
facturers 
representing ink manu 
facturers; Albert Materazzi, Litho Chemi 
, Lynbrook, NLY., 
manufacturers; Nor 


cal and Supply Co., In 
representing plate 
man L. Rowe, Ideal Roller & Manufactur 
New York City 


ing Co., In representing 


blanket and roller manufacturers; H. E 
Sweetland, St. Regis Paper Co., Carthage, 
N.Y., representing paper makers 

One of the results of the panel discus 
sions on Thursday all day and Friday 
morning, was a proposal that the section 
president name a committee to be made 
up of representatives of the various equit 
ment manufacturers and suppliers to fa 
cilitate more rapid solution of basic prob 
lems related to the operation of web offset 
equipment. This committee will function 
under the chairmanship of Paul Lyle, 
Western Printing & Lithographing Co., 
vice-president of the Web Offset Section 

The 1961 meeting of the Web Offset 
Section has been scheduled to be held at 
the Edgewater Beach Hotel in Chicago, 
April 19-21. 











the right type? 
specify: 


BAUER CLASSIC 
it is the right type. 
Available in Roman and Italic 
from 8 to 48 point. 

For specimen sheets 
write on your letterhead to: 
BAUER ALPHABETS, INC. 
235 EAST 45TH STREET 
NEw YorK 17, N. Y. 
OXFORD 7-1797-8-9 














This photo montage shows some of the advertising inserts which make up o unique advertising cam 


paign conducted by the West Virginia Pulp and Paper Co., enlisting codperation of nationally-known 


organizations. The montage shows ao group of the prize-winning direct mail and promotion pieces 


Westvaco Launches Ad Program 


eatured 
West 


mmo;no0Nns 


. ' 


$s-Ssecvnion 
th 


In most cases the 


nave cen a 


K CONfained InN ¢ 
K Contains 


the name of the 


P. Bollman || of Berne, Switzerland: T. Nic 

g 
gili (c manager of overseas operations for 
Miehle-Goss-Dexter, Inc. graphic arts divisions 
and S. Robinson, London, England work out over 


seas sales strategy for Dexter bindery products 


TAPPI Coating Conference 
To Be in Chicago May 23-25 


New offset printing developments are 
due for review by Michael H. Bruno of 
the Lithographic Technical Foundation at 


the Ilth Annual Coating Conterenc« 


sponsored by the Technical Association of 
the Pulp and Paper Industry and dated for 
May 23-25 at Chicago's Edgewater Beach 
Hotel 
Fourteen technical papers on various 
aspects of coating will be presented during 
five major sessions. Frank F. Oehme and 
Don C. Nepper of Consolidated Water 
Power and Paper Co. will tell how 
propensity of offset 
Adams, Ir 


lescribe a method tor determining 


t Internation: 


degree of webr 

A new technique tor precision measure 
ment of coating thickness is the topic as 
signed to H. H. Murray of Georgia Kaolin 
Co. and W. D. Johns of Washington U 
versity. Among tl ther technical pay 
fOpics & 1TOpPes pproach te 

| ressure COOoking tor coat 

the Champfiex 


an electrostati 


AMA National Packaging 
Exposition Draws 27,000 


American Management Association's 
Oth Nat 
April 4-6 onvention Hall 


Packaging Exposition, held 
Atlant 


O00 


inder engravi 
glass, photoengr: lesign 
neering, custom laminating 

1 coating 
s included res 


ise histori 


ng the innovations 


acKage COVCTINES 


toothpaste made to be chewed, packages 


} iC KAR 


which keep beverages cold for six hours 
without ice, and an air-tight wrap which 


keeps eggs fresh 
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MOBILE ~ 


MOBILE 


BRIGHT 


<0 
ID 
Gy~-G) 
ICT 
4 4 





mobile vellum 


WHITE FOR 


bulletins, programs, 


BRIGHT FOR 


calendars, bookle 
covers, invitations, a! 


CLEAN FOR 


annual reports, menus, catalog covers, 
presentation folders 


Call your local H&W paper merchant or 
write to Hollingsworth & Whitney Divi- 
sion, Scott Paper Company, 230 Park 
Avenue, New York 17; 111 West Wash- 
ington Street, Chicago 2 


Order Mobile Vellum, Mobile Index, Mobile 
Tag and Mobile Postcard in handy one-ream 
from these H&W merchants: 


cartons 


ALASAMA 
Birmingham 
Birmingham 
Mobile 

Mobile . 
ARKANSAS 
Little Rock 
CALIFORNIA 
Los Angeles 
COLORADO 
Denver 

Pueblo 


Dillard Paper Co 
Jefferson Paper Cc 
Partin Paper Company 

. Weaver Paper Company 


Western Newspaper Unior 
Kirk Paper Co 


Dixon & Co 
Dixon & Co 


CONNECTICUT 


Hartford 
New Haven 
FLORIDA 
Jacksonville 
Miami 
Tampa 
GEORGIA 
Atlanta 
Atlanta 
IDAHO 
Borse 
ILLINOIS 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 


Rourke-Eno Paper Co. In 
Rourke-Eno Paper Co. in 


Virgima Paper Co. tr 
E. C. Paimer & C 
E. C. Palmer & C 


Dillard Paper Cc 
Vulcan Paper Ce 


Dixon & Ce 


Atwood Paper Cc 
Empire Paper Co 
Hobart Paper Co 
Mcintosh Paper Co 
Messinger Paper Co 


Chicago Parker, Schmidt & Tucker Paper Co 


Chicago 
Rock Island 
INDIANA 
Fort Wayne 
Indianapolrs 
Indianapolis 
1OWA 

Des Moines 
Des Moines 
Sioux City 
KANSAS 
Wichita 
LOUISIANA 
New Orleans 
Shreveport 
MAINE 
Portland 
MARYLAND 
Baltimore 
Baltimore 
Baltimore 


James White Paper Co 
C. J. Duffey Paper Co 


The Millcraft Paper Co 
indiana Paper C 
C. P. Lesh Paper C 


Bermingham & Prosser C 
Western Newspaper Unior 
Western Newspaper Union 


Western Newspaper Union 


Alco Paper C 
Western Newspaper Umior 


C. M. Rice Paper C 
Bradley-Reese Co. in 


The Mudge Paper Co 
Stanford Paper Co 


MASSACHUSETTS 


Bostor 

Boston 

Boston 

Boston 
Springfield 
MICHIGAN 
Detrort 

Detroit 

Grand Rapids 
Lansing 
Saginaw 
MINNESOTA 
Minneapolis 
Minneapolis 
Minneapolis 
Minneapolis 
St. Paui 
MISSISSIPPI 
Jackson 
MISSOURI 
Kansas City 
Springfield 

St. Louis 

St. Lows 

St. Louis 
MONTANA 
Billings 


Andrews Paper C 

Century Paper Cc 

Coloma! Paper C 
Tileston & Hollingsworth Co 
Rourke-Eno Paper Co. Ir 


Chope-Stevens Paper C 
The Union Paper & Twine C 
Grand Rapids Paper C 

The Dudley Paper Co 

The Dudley Paper Co 


Butler Paper Co 

C. J. Duffey Paper Co 
Minnesota Paper & Cordage Co 
The Paper Supply Co., inc 
Anchor Paper Co 


Townsend Paper Co 


Wertgame Paper C 
Wertgame Paper Cx 
Beacon Paper Cc 
Bermingham & Prosser Co 
Tobey Fine Papers, Inc 


Dixon & C 


NEBRASKA 


Lincoin Western Newspaper Union 
Omaha Western Paper Company 
NEW HAMPSHIRE 

Concord C. M. Rice Paper Co 
NEW JERSEY 

Hackensack Garfield Card & Paper Co. inc 
Newark Paper Mart, Inc 


NEW MEXICO 
Albuquerque Dixon & Co 
NEW YORK 
Albany W_H. Smith Paper Co 
Binghamton Binghamton Paper Co 
Brooklyn Price Nocks Paper Company 
Buffalo Franklin-Cowan Paper Co 
New York Advertisers Paper Corp 
New York Barclay Paper Co 
New York Crown Paper Corp 
New York MM. Elish & Co 
New York Olympic Paper Co. inc 
New York Saxon Paper Corp 
New York Schlosser Paper Corp 
Rochester Fine Papers, inc 
Rochester Genesee Valley Paper Co 
NORTH CAROLINA 
Charlotte Virgima Paper Co. Inc 
Hickory Snyder Paper Co 
High Point Soayder Paper Co 
Raleigh Epes-Fitzgerald Paper C< 
NORTH DAKOTA 
Fargo Western Newspaper Unio 
oHI0 
Cincinnati The Johnston Paper C 
Cincinnat Merchants Paper Co 
Cleveland Gascon Paper Cc 
Columbus Cincinnati Paper & Cordage Co 
Columbus Scioto Paper Co 
Dayton Hull Paper C 
Toledo Paper Merchants, In 
OKLAHOMA 
Oklahoma City Western Newspaper Unior 
Tulsa Western Newspaper 
PENNSYLVANIA 
Philadelphia W 8B. Killhour & Sons, | 
Philadeiphia Whiting -Patterson Co. In 
Pittsburgh Chatfield & Woods C 
York W. B. Kilthour & Sons, In 
York The Mudge Paper Co. ir 
RHODE !SLAND 
Providence Narragansett Paper C 
SOUTH CAROLINA 
Columbia Epes. Fitzgerald Paper C 
TENNESSEE 
Memphis Western Newspaper Unior 
Diliard Paper Ce 


Benson Paps Co 
E. C. Palmer & Cx 
San Antonie Natho Paper C 
UTAH 
Salt Lake City Dizon & Co 
VIRGINIA 
Norfolk Epes-Fitzgeraid Paper Co 
Richmond Virgima Paper Co 
WASHINGTON, D.c. 
Washington Stanford Paper C 
Washington Virginia Paper Co 
WISCONSIN 
Appleton Woeiz Paper Co. inc 
Green Bay Steen-Macek Paper Co 
Milwaukee Oshkosh Paper C 
Milwaukee msconsin Paper & Products 


Ishkosh Oshkosh Paper Cx 


EXPORT ONLY 
NEW YORK 


New York Moller & Rothe, inc 
New York Fred C. Strype, in 


PRINTED OFFSET ON MOBILE VELLUM, 22% X 28%—200/M 


THIS SAMPLE IS PERFORATED FOR EASY REMOVAL 


HOLLINGSWORTH & WHITNEY 


DIVISION OF SCOTT PAPER COMPANY [ J 
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Good Printing Appearance Begins With Right Paper 


Continued from page 

and paper. The ability to use high printing 
pressures makes possible the transter of 
ink to all but very rough, hard paper sur 
faces. However, early attempts to print 
letterpress halftones on the low finish, un 
coated papers available at the time were 
not highly successful. If enough pressure 
was used to avoid skips, the dots were dis 
ind much of the ink forced into the 

bod) t the open textured paper 
The incorporation of fine-fibered filler 
pulps and mineral fillers provided a more 
uniformly even surface, and printed quali 
ty improved. Because these materials re 
the degree to which the 
hect was 


orated into the sti 


juired in 


istar r 
esistance f ] 


irther improve 
ment was al yy supercalendering 
the ¢ 
the pe 


noothed « 


nt of lightweight 
ided the low 


necessary to 


iks when uneven tensions 
id tight edges 


it an the press 


) paper rolls, as 
precise press ilignm«e nt, he 
it With the advent of big 

ger and faster multicolor presses, the 


strain on the paper web became greater 


At the same time, the higher cost of down 


time made any appreciable number of wel 


rei prohib item of expense. Te 


overcome this problem, stronger chemical a high quality printing surface is a con 
pulps, such as bleached kraft, were added tinuous challenge. 
to the paper furnish The fact that the heat-set process is 
As the printer keeps asking for lower highly detrimental to the paper has been 
weights, the percentage of long-fibered the source of much concern to the paper 
chemical pulp in the furnish must be fur maker. In the earlier years it was not un 
ther increased. This type of fiber produces common for paper to come out of the first 
strong paper at the expense of opacity, sur drying oven badly scorched and contain 
face uniformity, and printing quality ing less than 1 % moisture. It is a wonder 
Hence, the problem of producing a light that, after such abuse, the web ever ran 
weight, coated paper sufficiently strong to through the second side printing unit. In 
withstand the rigors of modern heat-set this brittle condition splitting at the fold 
printing, and at the same time to provide Turn to page 130 





Here's the press 
which will put 
money in the bank 
for you on 
hand-fed jobs 


No matter what size your plant may be, there are always 
many jobs which can be run profitably only on a hand-fed press. 


Chandler & Price Model-N presses 


are designed exclusively for hand 





MONEY-MAKING FEATURES 
OF THE MODEL-N 
of operation, reasonable price, and 3 sizes 
many years of satisfactory per- 8x 12,10 x 15,12 x15 
formance , 
bach Model-N press is delivered 


as a complete unit—from floor pan 


feeding but with advanced refine- 
ments in appearance, improved ease 


A complete press—no extras 
to buy 

Constant speed motor 

to impression counter — there are Vetside end dies 
Adjustable bed tracks 
Extension roller tracks 


Silent drive ink disc 


no extras to buy Phe choice of 
three SIZCs makes possible the selec - 
tion of a size suited to your re- 
quirements 


If you want to put money in the New style feed and delivery 


bank from hand-fed jobs. better eeares 


investigate all the advantages of Compact—less floor space 
aC & P Model-N. See vour C & P Durable construction for a long 


dealer or write us for complete life of economical operation 








information 





THE CHANDLER AND PRICE COMPANY 
6000 Carnegie Avenue ° Cleveland 3, Ohio 


Manufacturers of dependable printing presses and paper cutters 





Was Quite 


common, and saddle-stitched 
magazines pulled apart at the staples. The 
development of inks that would dry at 
wer temperatures, along with improve 
nts in drying techniques, have been a 
major tactor in eliminating much of this 


ic 


trout 
roub 


The advent of on-machine coating has 
made possible the high-volume produc 
tion of coated printing papers at mini 
mum cost. It has played an indispensable 
role in today’s mass production of high- 
quality letterpress printing for publica- 
tion, packaging and numerous other end 
uses. A graphic example of this is apparent 


n the packaging and label held where re 


ilistic colored illustrations closely resem 
bling the packaged contents are in ev! 
dence everywhere 

Further improvement in the quality of 
coated papers may be obtained by double 
coating. By proper selection of ingredients 
each coat may be designed to impart spe 
cial properties to the sheet. The first coat 
may serve to increase opacity, Close up the 
sheet surface, and improve bonding. The 
top coat can then be designed specifically 
tor maximum whiteness, surface smooth 
ness, uniform ink absorbency, ink holdout, 
and similar qualities 

One of the most important properties 


of letterpress paper is printing smooth 





Make money ona 
PAPER DRILL 























Table moves at touch of latch for 
each hole. Stock not rehandled. 
Dead-on accuracy always. Unit 
easily changed by you for AIR 
POWER. Ask for details. 


N-D MULTIPLE SPINDLE DRILL 
Drills up to 8 holes at once. Auto- 
matic table lift and swift return 
yields high speed operation. Ad- 
ae for ordinary drilling or 

kkeeping systems. Sets up easy. 
No tools needed. 


| 
N-D SINGLE SPINDLE DRILL | 
| 


Certainly if it's an N-D! Ask for 
details and judge for yourself. They're 
outstanding by every comparison 
day-by-day money-makers 
they've got the modern 
speed, precision and producing ability 
that saves time, cuts costs, paces up 
your day's work. That's why they're 
in the leading printing, lithographing 
and bindery plants. Write for illus 
trated folder 


because 
features 





NYGREN-DAHLY 


COMPANY 


1432 ALTGELD ST., CHICAGO 14 





SOLD BY LEADING DEALERS. CONTACT YOURS TODAY. 
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ness, a combination of surface levelness 
and compressibility. The rigid plate can 
not conform to the irregularities in the 
paper surface, and to effect proper trans 
fer from the plate, all inked areas must 
contact the sheet 

The minimum pressure at which this 
can be accomplished produces the best 
quality printing. Coated papers, becausé 
of their relatively hard, highly densified 
mineral surface, are not as compressible 
as uncoated papers, and therefore require 
a greater degree of surface levelness 

Sufficient bonding strength is required 
to avoid coating pick and base sheet ruy 
ture. For the most part, however, letter 
press inks are not as tacky as offset inks 
and the operation 


letterpress printing 


exerts less pull on the sheet than the off 


bonding 
strength is costly and is frequently ob 


process. Since increasing 


set | 


tained at the expense of printing quality 


letterpress papers generally have a 
smoother printing surface and lower pick 
resistance than corresponding offset sheets 

Orhe r 


paper properties of interest t 


ss printers, such as uniform al 





cleanliness, whiteness, and opac 


sOorpency, 


ty, command the constant attention of the 
aper industry. Innumerable testing pri 
¢ res have een devcioped fo f asur 
various aper propertics, and many pay 


rint the 


John Luke Named to W. Va. 
Pulp and Paper Co. Board 


John A I 1K¢ 


ber of the 


fourth generation mem 
which founded West 


Virginia Pulp and Paper Co., and manager 


tamily 


of the fine papers 
livision, has been 
elected to serve on 
the board of dire: 
tors H¢ succecds 


William G 


who reached man 


Luke, 


latory retirement 
age John Luke 
jomned the person 


nei dey 


Westvaco's 
Charleston, S. ( 


1 


mill in 1949 after receiving his B.A. de 


artmentat 





John A. Luke 


gree from Yale University. He became 
Charleston mill assistant manager in 
1954; Luke, Md., manager in 1955, and 
tine papers division manager in 1959 


At the 
last month David I 


annual stockholders’ meeting 


Luke, 


earnings tor the first four 


president 
noted that 
months of the current fiscal year were al 


most 10 above the level for the same 


period last year 

The division which John Luke heads 
includes four mills making fine papers for 
commercial printers. The company is in 
vesting $50-million in new facilities at the 


mill in Luke, Md 
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Speed King 
BLACKS 


IP! Speed King Blacks are newly improved SPEED KING PACKAGED BLACKS 


packaged inks, formulated to satisfy nine out SBEED KING 108 BLACK bes © regular job press bedy 
of ten press assignments. Although they vary and can be left on the press overnight because it contains 
somewhat in characteristics, they all offer no drier. Even after long shutdown, it is easily regenerated 
by the addition of fresh ink. Speed King Job Black sets and 
these advantages: dries quickly and is recommended for general shop use on 
Split-second setting enamel, coated and absorbent stocks. 

_ Ultra-fast drying SPEED KING HALFTONE BLACK contains drier and 

should not be left on the press overnight. It sets and dries 


. Improved press stability very fast with good gloss on enamel, coated and absorbent 


S. Less dryback ...almostas bright when stocks, and performs well on some machine coated papers. 
dry as when wet, on coated stock Recommended for all top-quality letterpress halftone work. 


_ High finish on coated stocks; brilliant SPEED KING LITHO JET H.T. BLACK is of the highest 
finish on enamel, Kromekote, Lusterkote quality—has excellent fourtain flow, resists greasing and 
and Cl1S label papers prints sharp, clean and dense. Sets extremely fast and dries 

. quickly on coated stock—slightly slower on regular offset. 

6. Print sharp and clean Good rub and scratch resistance. 


Call your IPI salesman today for Speed King SPEED KING LITHO GEM BLACK sets extremely fast on 


Packaged Blacks. And remember IPI coated paper and slightly slower on regular offset stocks— 
: anti nak potte has good working qualities and is excellent for process 
offers still other specialized blacks for every work. Prints dense with good gloss; contains drier and can- 


conceivable printing purpose! not be left on the press overnight. 


IPI, IC and Speed King are trademarks of Interchemical Corporation 








omen. a 208. 7 -Seren, | DIVISION 


EXECUTIVE OFFICES 67 WEST 44th STREET, NEW YORK 36.N.Y 

















Litho Pressmen Must Know Platemaking Techniques 


Continued from page 68 ll. Improper gumming has ruined should be used. The solution should be 

yumice and blanket wash or Lestoil many plates. If pressmen spent some ume about 10° Be 
When the dampeners take on ink, in the plateroom, they would learn the im When the plate has been properly pre 
lose some of their efficiency, and, portant requirements of good gumming pared, the gum should be applied gener 
re water must be fed to them. This gen- If gum gets to the image base and dries ously with a sponge. By inching the press 
means that part of the plate is there, it will blind the plate, so the first with one hand and gumming with the 
i and part is flooded. Either condi- requirement in gumming is to have the ther, the whole plate can be quickly cov 
plate. If some of this ink image well protected with ink. To get ered. Then the gum is smoothed down 
peners, it will intensify more protection and to prevent smearing with a wad of cheesecloth that has been 
the abrasive action and wear the plate the ink, the images should be powdered wrung out in water. The whole idea of 
Dirty molleton dampeners should be with a mixture of half talc and half pow gumming is to cover the nonimage areas 
dampeners should be red rosin. To make it easier to remove with a thin film bur get as much as possi 

from the images, a light solution ble off the images 


If the plate is going to stand on the 





pre vernight, or in the case of some 


fast drying inks, if it is to stand over the 


lunch hour, it should be washed out at 
LIGHT TABLES put under asphalrum. In washing out 
; plate, tiny droplets of gum that ms 


adhered to the ink will | 
BUNT RIGHT- asphaleum will protect the 
it ink receptive 
12. Applying asphaltum  v 
PRICED RIGHT! Sats 
the asphaltum properly ill ¢ 


' 
penetration scum 


thinned down to 


Now, fatigue-free stripping and opaquing aes OCR OO CUNY 
with a nuArc light table. Features: —— The gum should be 
Highly polished, chromed, machined stee ially during humid conditions 
ipplying the asphalrum 

smooth and a light tan color 


13. Too much dope in the ink x 


plates. It takes the body and pr 


vent out of the ink. It has been mer 


that the images need the protection o 


pr 
fighting fountain solutions and 
nuch of the tack and body of 


are removed ¢ lopes the image 


weakened. Too much dope als 
invi | ] ; } 
‘ , ' invites ink emulsification which fu 
See Your Graphic Arts Equipment 4 a — _ 
Dealer or Scnd for Bulletin A217I ee redu its protecting power 
Every time a plate is allowed ¢ 


Dress, | is shortened 


up on the ¢ 





Some plates will begin to break down after 
MODEL LT-18 , <5 : 


able Model_6” Higt 10 dry-ups. Others may stand 20 or more 
18120 Gia Area - 


$45. 00 a ich dry-uy has its effect Fee 


} nar 1] . 
p 93 Di¢ paper trouble, hicky troubl i 
oor Stand 
e make it necessary to stop the press. If the 


MODEL LT-42 trouble is persistent, plates may be spoiled 
3 Ar 


inless something is done to protect then 
After a maximum of five 
plate should be rolled up an 
or even etched 
15. When the blanket cylin 
_ MODEL urs packed too high in relation to the 
x62 Glass Area cylinder, it greatly increases the scrubbing 


$285.00 action that is always 


the same thing as excess pressure. This is 


present. This is not 


COMPANY, INC. the ratio between cylinder diameters. It 
General Office and Factory: 4110 W. Grand Ave. « Chicago 51, Ill. 7 ith } a i 
Eastern States and Service: 215 Park Ave. So., New York, New York | has been found that there is less scrubbing 


when the blanket is packed to a smaller 





diameter than the plate, regardless of the 
nuArc makes a pressure 
complete line... —_, = se rae A skilled pressman can often save a 
plate that shows signs of failing. The first 
send for ; 
thing to do, of course, is to recognize early 
; FLIP.TOP RAPID tiGuT FILE-O-MATIC ‘ ' 
literature PLATE MAKERS PRINTERS TABLES STORAGE EQUIP ARC LAMPS signs of plate failure so the trouble can be 
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caught before it progresses too far. The 
next step is to roll up the plate, powder 
it, and etch it with platemakers’ desensi- 
When this is smoothed and 


dampen the plate with 


tizing etch 
lried carefully, 
water. Then etch, smooth down, and dry 
again. Next, dampen the plate and gum it 

When the gum has been smoothed 
down carefully, wash it out with gasoline 
or a water-free paint remover until the 
image is clean. Then apply a surface-plate, 
blind-resisting lacquer in a thin smooth 
film. Next, apply asphaleum. Finally, the 
lacquer must be removed from the non 
printing areas by washing these areas with 
warm water 

The above operation requires a certain 
amount of skill and plate sense which may 
be procured by practice under the super 
vision of a platemaker. It is something 
that every pressman should have 


' 


Green Paper May Cause 
Problems in Your Plant 


O4 
»> 1S OFiginal 
On tt other hand, a sheet that has a 
higher RH th 


sture as it travels from the feeder t 


in the pressroom air can lose 
iders and then pick up moisture 
blanket. Within the 


s the ideal condition for precision 


1 
per um 


mmend that the 
to an RH of § 
pressroom for best 


paper loses t 


moisture the } 


moisture from the 
sheet does not change size 

is the main point of all this 

the paper has nothing to do 

» pick up or lose moisture! 

or give off moisture a 

what the relative humidity or 

conditions of the pressroom 

ire at the moment, Paper will 

rink about the same, regard 

if ts One hour ol | or one 

if paper changes in dimen 


sions after printing, it simply means that 


its Moisture content was either too high or 
too low to start with. In other words, when 
ou are talking about register problems 
such thing as “green 


there is no paper. 


Dayton Industrial Products Now 
In Charge of Three Rivers Plant 

Dayton Industrial Products Co., a divi 
sion of Dayco (¢ ort formerly the Day 
ton Rubber Co.), has assumed responsibil 
ity for operations at the company’s Three 
Rive rs, Mich . 

The Three Rivers facility is production 


Dayton’s line 


rubber corporation 


center for of specialized 


molded rubber and rubber-to-metal bond 
ed} 
graphic arts field. Dayton Industrial Prod 


arts. The plant produces rollers for the 


ucts Co. has main offices in Melrose Park, 


Ill 


Quality Park Envelope Co. Opens 
New Division Factory in Atlanta 

A new southeastern division factory of 
the Quality Park Envelope Co. has been 
opened in Atlanta to provide creative, 
manufacturing, and printing facilities to 
printers and ofhce supply dealers in a 
seven-state area. The new plant is located 
at 650 Murphy Ave. $.W., Building E-12, 


Brevard College Announces 
Pulp, Paper Statistics Course 

Brevard College, Brevard, N.C., has an 
nounced Aug. 8-19 as the time for its 
ninth pulp and paper statistics course. The 
course is sponsored by the Technical As- 
sociation of the Pulp and Paper Industry, 
the technical section of the Canadian Pulp 
and Paper Association, and the Institute 


of Statistics at North Carolina State 
instruction will 


Atlanta. Manager of the plant is B. Ray 
Basic and advanced 


cover statistical analysis of pulp and pa- 


Sammons 

With general ofhces in St 
regional offices and warehouses in Chica 
go, Dallas, and Los Angeles, Quality Park 
10 states with a line of 


Paul and 
per industry research, control and man- 
agement methods. Application forms are 
available from the Institute of Statistics, 
North Carolina State College, Raleigh 


serves dealers in 


envelopes and filing specialties 








NEW! 


CHALLENGE EZ MODEL 


Here — for the first time—is a low-cost quality-built 
proof press with cylinder grippers, feed board 
with adjustable side guide, impression trip, cylin- 
der packing, and 13 x 18” form capacity. It 
enables you to get good quality proofs ... make 
the most of your typographic facilities ... make 
offset or duplicator plates direct from type forms. 
See your Challenge dealer or write... 


! THE CHALLENGE MACHINERY CO. 
GRAND HAVEN, MICHIGAN 


PP-108 








Zellerbach Paper Co. Moves 
Zellerbach Paper Co. has moved its 
headquarters and San Francisco division 
ofhces to 343 Sansome St., San Francisco 
The company’s old building at 534 Bat- 
tery St., said to be the first office building 
ompleted and opened for business after 
the 1906 fire and earthquake in San Fran 
cisco, has been sold to the San Francisco 


Redevelopment Agency 


Ink, Lacquer Firm Joins Borden 
Commercial Ink and Lacquer Co., Fair 


Mead Corp. Starts First West 
Coast Manufacturing Operation 

The Mead Corp. of Dayton, Ohio, has 
begun operation of its first manufacturing 
plant on the West Coast. The new Mead 
packaging operation at 2726 Fruitland 
Ave. in Los Angeles produces Bottle Mas 
ter and Cluster-Pak cartons for the soft 
drink, beer, grocery, and food industries, 
as well as a line of folding cartons 

Homer G. Murphy has been appointed 
general manager of the Los Angeles pack 
aging plant. Mr. Murphy formerly was 
the West Coast sales manager of the fold 


Lawn, N. J., has become the ink and lac- 


juer department of Borden Chemical Co., 
vision of the Borden Co 


ing carton division of Continental Can 
Co., Inc., New York City 





ROBERTSON Photo-Mechanica Equipment for 
DYCRIL* Photopolymer Printing Plate Production 


A complete line... proven in nation-wide installations 


Piate Conditioning Cabinet 


Rotary Piate Exposure Unit 


Robertson equipment for the production 
of photopolymer printing plates meets the 
highest standards of quality, operating 
efficiency, and economy. Every unit in the 
Robertson line is engineered and built 
with the characteristic care and attention 
to detail that has become a Robertson 
trademark. 

The reason photopolymer printing plate 
producers are installing more Robertson 
equipment than any other, is that they 
recognize its many exclusive features can 
be measured in terms that count: more 
profitable operation. 


If you are considering the advantages of 
photopolymer printing plates, investigate 
the Robertson line of equipment. It offers 
you more quality and production capabil- 
ity plus greater ease of operation. 


*DuPont’'s name for its photopolymer printing plate 


PHOTO-MECHAMIK 


Plate Wash-Out Cabinet 


write for new catalog 


describing the complete line of platemaking equipment. 
ROBERTSON PHOTO-MECHANIX, INC. 


7440 Lawrence Ave. 
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Chicago 31, Illinois 


ag 40) 8 
IN THE NEWS 


THOMAS F. DOLAN, founder of the 
Dobeckmun Co., 
, Cleveland, has retired as 


a division of the Dow 
Chemical Co 
president of the company after 33 years 
JOHN G 
STAUDT, executive vice-president of the 
Dowell Division of the Dow Chemical 


Co. Mr. Dolan will continue to serve as 


He has been succeeded by 


chairman of the Dobeckmun executive 


COMM ittee 


Thomas F. Dolan John G. Staudt 


GEORGE E. FICHTNER, JR, vice- 
fent and eastern division manager for the 
Muirson Label Co.. Inc., Meriden, Ce 
lied suddenly on March 23 while on 

isiness trip in Puerto Rico. He had 
served the company for 22 of his 45 years 

FRANK E. CHAPMAN and HARRY FAR 
RELL have retired from the International! 
Paper Co., New York City, after achiev 
ng the longest records of service ever at 
tained in the company. Both men joined 
the company when it was founded in 
1898 

PAUL A. FLORIAN has been appointed 
vice-president of administration for the 
Goss Co., a division of Michle-Goss-Dex 
ter, Inc., Chicago. Mr. Florian’s duties will 
include liaison with MGD corporate and 
ther divisions, and general administra 


tive functions within Goss 


James F. Staley Paul A. Florian 


JAMES F. STALEY has been appointed 
resident district manager of paper mill 
sales for the Midwest territory of the 
Southworth Machine Co., Portland, Me 
Mr. Staley will have his headquarters in 
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“Good we figured this job for the 
Heidelberg, or we'd have been outpriced.”’ ‘If there’s any profit in a job, 
— Ted Huerlander, Sales Representative the Heidelberg will find it.” 


— Freeman Craw, Vice President 


Photographed ot Tri-Arts Press, New York rrently operating two 21x28" and three 15x20'/2"' Heidelberg Cylinder Presses. 


Competition keener every day? 


Here’s why 21 x 28” and 15 x 201” feed right through to delivery by 
Heidelberg Cylinders will give you spring loaded grippers. No tapes, 
more production every hour, more rollers or other frictional devices. 
saleable sheets at the end of every Top speed printing is an actuality. 
shift. ¢ Continuous delivery and pre-ioad- 
¢ Single revolution principle features a ing device give peak production 
slowed down printing stroke and ac- hour after hour, on all kinds of jobs. 
celerated return stroke. 25°, longer Features like complete accessibility of 
impression time means more jobs are form and cylinder, built-in washup, 
run at 4000 or 5000 iph, respectively, speed form positioner — all add up to 
without sacrificing quality. more profits. Ask us for a demonstra- 
¢ Sheets positively controlled from tion and see for yourself why — 


“Letterpress profits really begin 
ORIGINAL HEIDELBERG when you ‘put it on a Heidelberg’ ” 


—— 

















HEIDELBERG SALES AND SERVICE NATIONWIDE 


Glendale, lL. 1.,N. Y. * Los Angeles, Calif. * Houston, Texas * Chicago * Cleveland * San Francisco * Portland * Seattle 
* Denver * Salt Lake City * Albuquerque * Phoenix * El Paso * Kansas City * Atlanta * Minneapolis * Washington * Richmond 
New York City Display Room — 180 Varick Street 
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The territory in 
cludes Illinois, Indiana, Minnesota, Upper 
Michigan, Ohio, and Wisconsin. 
ELLSWORTH H. SHRIVER has been ap 
nted assistant director of product plan 
ng for the Mead Corp., Dayton, Ohi 


He tormerly was manager of product re 


the Appleton, Wis., area 


arch at the Mead Research Center 
Louis W. MAHACEK has been ap 
ynted art director ana sales promotion 
nanager for the Michigan Lithographing 

1 Rapids, Mich 

p AUL Bl TLER, F seadiiioes of the Butler 
, Chicago, has been named to the board 
directors of Nekoosa-E lwards Paper 


edwards, Wis 


John T. Wolfe, Jr. John A. West 
JOHN T. WOLFE, JR., 


pointed merchandising manager of th 


has been ap 


industrial paper sales division « 
Crown Zellerbach Pape , San Fran 


r Corp 





Get your presses rolling...sooner 


fect support for plates, regardless 


Blatchford Base is a real time-saver. 
“honeycomb” 
lock-up 


Thanks to its unique 
pattern, make-up, line-up, 
and registration all go faster. So 
you're rolling quicker...finish your 
run sooner. 

The reason? Blatchford Base is 
designed for speed, built to get you 
off to a quick start and keep you 
moving. Blatchford’s 864 holes to 
the foot...quarter-inch guide lines 

simple, fast-acting key and catch 
combination...are all working for 
you, helping at every turn 

And here’s another big plus 
with Blatchford Base you get per- 


of plate size or shape. What’s more, 
plates wear evenly — and run longer 
without stops for adjustments. 

Find out for yourself all about 
Blatchford’s many advantages 
We've a free booklet that tells the 
whole interesting, money-saving 
story. Write for your copy —right 
now while you have it in mind. 


Blatchford 


MAGNESIUM. OR 


B ase STANDARD METAL 


WNictional Bead Company 


Blatchford Base Dept., 25 Lafayette Street, Brooklyn 1, WN. Y. 
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Offices in Principal Cities 


cisco. He tormerly was product manager 
for polyethylene in the company's new 
products department 

JOHN A. WEST has been appointed 
market development manager of the Pack 
age Products Co., Inc., Charlotte, N.C. He 
will also be associated with the company’s 
Herald Press division 

F. R. PHILBROOK, manager of the Los 
Angeles othce of the Graham Paper Co 
St. Louis, has retired after 438 years with 
the company. Mr. Philbrook is succeeded 
by R. R. UNGERLAND 

CLARE PEARSON has been 
North and South Carolina manager for 
the General Binding Corp., Northbrook, 
Ill. He will make his headquarters at the 


named 


hrm’s new branch office in Charlotte, N.( 
EDWARD W. MITSCH-has been named 
superintendent of the offset department of 
Brown & Bigelow, St. Paul, Minn. JOHN 
H. WILKE has been appointed head of the 
Mitsch has 
been associated with the company for 
ears. Mr 
manager of the Litho Color Plate Co. of 


fiset camera division. Mr 


Wilke formerly was production 


Minneapolis 

PAUL A. HALAS has join 
staff of the machine knife division of Jot 
W. Bolton & Sons, Inc., 
Mr. Halas’ territory will include Chicag 


Lawrence. Mass 
ind most of Illinois, W ISCONSIN, and sex 
tions of Indiana, Minnesota, and lowa 
H. W. BULL, head of the 
artment and packaging coodinator at 
Dow Chemical Co., Midland, Mich 
Michigan State 


ickaging Society's Man of 


packaging 


nted with 


Year” a. 
ual awar inner in East Lansing, Mich 
GEORGE E. CAMERON has ! 
he printing division of the 
Philadelphia. He si 
SANDGREN 


formeriy vice 


ard at the society's recent at 


cen ciectt 


‘EDWIN ¢ 

LEO GEISER 
neral manager of the Ohio divisior 

the Champion Paper & Fibre Co., Ham 
lton, Ohio, will serve as acting grout 
grout This 
ition formerly was held by KARL R 
BENDETSEN newly-elected president of 


tive of the operation 


James E. McGhee (left), vice-president in charge 
of U.S. sales and advertising of the Eastman 
Kodak Co., Rochester, N.Y., was awarded com 
pany’s 40-year pin by A. K. Chapmon, president 
Presentation was made recently at o banquet 
for Kodok’s entire sales and advertising force 


from throughout the United States and Canada 
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JONES will be acting 
manager during Mr 


EARI 
division 


Champion 
as Ohio 
Geiser's assignment to the general office 
post. BENJAMIN V. WRIGHT, vice-presi- 
dent for finance, has been assigned addi- 
tional duties as acting group executive of 
the converting products group. This posi 
tion had been held by DwiGHT J. THOM 
SON, newly-elected chairman of the board 
Mr. Bendetsen will also be executive vice- 
president of the printing products group 
ROBERT J. BRIDELI 
the southern representative of the Ameri 


has been named 


can Carbon Paper Corp., Chicago. He will 
have his headquarters at the company’s 


new branch sales office in Atlanta 


ow s > 
Robert J. Bridell Al Talbott 
At. TALBOTT has joined the sales staft 
the Bonestell Paper Co Mr Talbore, 


on inside sales, will 
Area 


w months 
San Francisco and Ba 

Ipany 
WILLIAM D. DRISCOLL and EDMOND 
FORDYCE have been appointed to the 
f the Vulcan Rubber Products divi 
n of Reeves Brothers, Inc., New York 
Mr. Driscoll will cover the Chicago 
Minnesota, Wyoming 
South Dakota. Mr. For 
| the Chicag 
lowa, Nebraska, 
A. MCEVILLY, 


ca Wis onsin, 


Indiana, 


and St is. WALTER 


u 
who formerly covered these areas, recent 


was promoted to product manager fi 
the lithographic blanket linc 
Victor E, CUMMINS has been pro 
to general credit manager of the 
1 Corp., Dayton, Ohio. He 
redit manager of the Mead ( 
ivision 
PHILIP W. BRISK has 
vice-president of the Rumford Paper Co., 


N.H. Mr 


administrative 


formerly 


ontain 
been elected a 
Brisk will serve in 


Concord, 


sales and capacities and 


will also set up a comics division 


John F. McQueeny Philip W. Brisk 


JOHN F. MCQUEENY, president of 
Strawberry Hill Press Inc., Long Island 
City, N.Y., has been appointed chairman 
of the graphic arts division of the special 
gifts section of the Cardinal's Committee 
of the Laity for the 1960 Fund Appeal of 
New York Catholic Charities 

WILLIAM D. HURLBU1 
clected president of American Paper Im 
ports, Inc., New York City. Mr. Hurlbut 
succeeds I. C. BALDWIN, who has retired 

LAWRENCE A. FARAGO has been ap 
pointed a sales representative for the 
Maran Printing Co. of Baltimore. He for- 


has been 


merly was associated with the Clark 


Franklin Press, Boston 


Lawrence A. Farago William T. Goss 


WILLIAM T. Goss, vice-president of 
the Goss Co., a division of Miehle-Goss- 
Dexter, Inc., Chicago, has marked his 35th 





Ande le rit 
Full 


Bob inkett wher of the 
Photo vi os Angeles, savs 
color work produced by high-quality 
Davidson Dual-Lith small offset 


ment can be every bit as good is that 


equip 


produce d by nore ¢ \pe sive and Col ipli 
cated presses Not only does the Dual-Lith 
produce highest quality color work, but 
costs are often reduced sometimes as 
much as 25% 

Mr. Plunkett gets such high quality from 
his Davidson Dual-Lith that it is used on 
stars greeting cards, tor 


t OS TOV A 


handso “« 
colortul 

of other jobs where only top-quality, full 
olor will do 


watchword 


phonograph record jackets, on 
fan-mail” items, and hundreds 
dimensional even though 


conomy is the 


Long ago, Mr. Plunkett learned that the 


successtul way to do simple, quality color 
litho is to depend on the Davidson Dual- 
Lith. For his operations he chose the 
Dual-Lith Model 251. 

The secret is Dual-Lith’s unbeatable 
rewister and superior ink coverage in- 
herent qualities ot the famous Davidson 
[wo-Cyvlinder Principle. And, simplicity 
of operation makes the Davidson Dual- 
Lith the perfect choice for color work 
and every. other offset job! For case his- 
tory on Dual-Lith at Angeleno Photo 
Service, call your Davidson Distributor 
he’s listed in the Yellow Pages or 
write today to Davidson Corporation, 29 
Rverson Street, Brooklyn 5, New York 


DAVIDSON CORPORATION 
Subsidiary of Mergenthaler Linotype Company 


Brooklyn 5, New York 


29 Rverson Street 








PRESSURE 


5 «(OOF 


YEARS 





G-E “Steps to Profit” 


“Stepping up”’ 
General Electric lamp bulbs re- 
quired outstanding P.O.P. So the 
Advertising Dept. of G-E’s Large 
Lamp Dept.. Nela Park, Ohio, got 
it in die-cut foot- 
prints! Silk-screened in glowing 
fluorescent on Kleen-Stik Vinyl- 
Stik, they attach with a quick 
peel-and-press to the floor in front 
of the bulb display. The tough 
plastic film, with its heavy-duty 
adhesive, “stands up” under scuff- 
ing, moisture—even washing. A 
“forward step’’ in imaginative 
P.O.P. ... production by Excello 


life-size 


these 


Specialty Co., Cleveland. 


The World’s Most Versatile 


Self-Sticking Adhesive 





IDEA NO. 166 


“"...and SIX to go!” 


Beer-buying customers echo these 
words with gratifying regularity 
for F. & M. Shaefer Brewing Co.. 
Brooklyn—thanks in part to this 
ingenious miniature 6-pack display 
in package stores. It’s a khleen- 
Stik “Slide-Stik” — colorfully 
printed, cleverly die-cut, and 
backed with two strips of moisture- 
less Kleen-Stik. Pulling the tabs 
pops it out in realistic third dimen- 
sion and the peel-and-press 
adhesive holds tight on wall, counter, 
register—any smooth, hard 
surface. Norm Githens. Pres. of 
Githens-Sohl Corp... NYC, did 
up the neat production package. 


casn 


For ideas that “‘click”’ .. . use 
Kleen-Stik! Your regular 
printer, lithographer, or silk 
screener will give vou details 
—or write for our “Idea-of- 
the-Month service. 





kleen-sti 
PRODUCTS, INC. 
7300 West Wilson Avenve 


Chicago 31, Minois 
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impulse sales of 


SUWJIA 


IYNSSIUd 


JATLISNGAS 


SSauodO0ud 


year of service with the company. Prior to 
being named vice-president in 1944, he 
was a sales representative for 16 years. 

JOHN E. WATSON, research engineer, 
has been named technical director of the 
Wrenn Paper Co., Middletown, Ohio. He 
will be responsible for the technical func 
tions and research facilities at the com- 
pany, a subsidiary of the Mead Corp 

R. CARL CHANDLER, board chairman 
of the Standard Packaging Corp., New 
York, has assumed the additional duties 
of chiet Brown & 
Bigelow, St. Paul, which recently merged 
with Standard. MRS. CHARLES WARD, re 
tiring president of Brown & Bigelow, has 


executive officer of 


been named a board member of Standard 
and a consultant and advisor to the chair- 
man and vice-chairman of the company 
E. C. PETERSON 
of administration at 


formerly vice-president 
Brown & Bigelow, 
has been appointed as vice 

charge of planning for Standard. MII 
LARD B. HOUSE, formerly Brown & Bige 
low treasurer, was named vice-president of 


Brown & 


the administrative division at 
Bigelow 

PHILIP L. HOVEY 
manufacturing of the Oxford Paper Co., 


New York City, 


the company’s recent annual meeting 


vice-president of 


| 
was ciccted a director at 


Peter A. Brogle Philip L. Hovey 


PETER A. BROGLE has joined the Mil 
waukee Printers Roller Co., Milwaukee, as 
general manager in charge of production 
and sales 

WALTER H. WHEELER, JR., president, 
has been elected chairman of the board 
and the chief executive officer of Pitn 
Bowes, Inc., Stamford, Conn. HARRY M 
NORDBERG, executive vice-president, suc- 
ceeds Mr. Wheeler as president and chief 
operating officer. The other officers were 
reélected 


DAVID H 


regional 


KENNEDY, who has been 


western sales manager for the 
past eight years, has been transferred to 
the International Paper Co.'s executive of 
fices in New York, where he will be as 


staff of WALLACE K 


assistant general sales manager 


signed to the 
GRAVES 
in charge of primary paper grades. J. D 
DOOLEY has been named western region 
al sales manager in charge of container 
board; N. P. SPARKMAN, western region- 
al sales manager in charge of Southern 
Kraft paper and grocery bags, and R. H 
HINMAN, western regional sales manager 
in charge of fine paper and bleached 


| 











SMALL FRYE 
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HEY CHIEF! CAN WE INTERLEAF 
CARBONS IN THE COUNTY BALLOTS 7) 





Frye One-Time carbon papers 
for the forms printer are ready 
for FAST delivery in—Roll, Proc 
Spot and Fiat Sheet car 


Write for new price and 


essed 
bons 
catalog 


product information 


For the Best Business Impression 
Always Specify FRYE 





BLINDNESS 
COSTS MONEY 


The wrong color ink used on a brochure; A 
wrong color-coded package sent to a Custom- 
er; The wrong color ceramic tile loaded for 
shipment. These mistakes waste time, cut 
profit and irritate your customers. 

The inexpensive AO H-R-R Color Test lets 
you screen all employees quickly. Eliminates 
the possibility of color deficient employces 
being placed in jobs where accurate color 
discrimination is essential. Comy lete test with 
easy-to-understand instructions costs you just 
$20 postpaid. Can be administered by anyone 
Often pays for itself the first time you use it 
Order your AO Color Blindness Test today 


[coliceneeliccennicnnetitanatticemalibeem icant tend imamate itcmdtammtaattemttemdias | 


| AMERICAN OPTICAL COMPANY | 
Buffalo 15, New York ] 


ing | 


| Instrument Division « 
| Since 1833 
| Dept. E275 
| Please send me one AO H-R-R Color Test 

understood that if I am not entirely 
fied an return it in 10 days for full refund | 


Money sed l 


Better vision for better lit 


It | 
antis- 
Check Order for $20 is enc! 


Name 


| Address ___ 
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board. In addition to his new sales duties, 
Mr. Dooley will also take over adminis- 
trative responsibility for the operation of 
the firm's Chicago office 

Ep DUNLAP has been named the San 
Francisco Bay area and northwestern 
states representative by Kleen-Stik Prod 
ucts of California, Los Angeles. Mr. Dun- 
lap will work out of the company’s region 
al offices in San Francisco 


Ed Dunlap Daniel Polito 


DANIEL POLITO has joined the staff of 
the Harold M 


techni al representative 


Pitman Co., Chicago, as a 
in the New York 
irca 

JOSEPH A. Morris has been 
manager of the Paper Manufacturers Co.'s 
Newark, 


company for 


named 
new manufacturing plant in 
Calit. Associated 
ver 30 years, Mr 


Indianapolis operation 


with the 

Morris tormerly was 
manager of the 
He is succeeded in this position by PAUI 
COADY 
the main plant in Philadelphia 

CARROLL D. BLANCHARD, president 
if the Rein Co. of 


named chairman of the board of directors 


formerly production manager of 


Houston, has been 
Succeeding Mr. Blanchard as president is 
HAROLD REIN, JR. Other 
Mrs. RUTH H. REIN, ERNEST BARR, and 
J. T. S. BROCK, vice-presidents, and F. W 


othcers are 


TONGES, secretary-treasurer 

LEO P. BLANK, vice-president in charge 
HAROLD I 
BAYARD Mc 


sales, 


of sales, western division 
ROWLES, treasurer, and W 
COY, vice-president in charge of 
Rochester division, have been elected di 
rectors of the Stecher-Traung Lithograph 
Corp., Rochester, N.Y 

Lewis R. HAWK has been ay 


technical director of 


pointed 


gravure General 
Printing Ink—Eastern division. He came 
to GPI after setting up gravure and flexo 
graphic ink producing facilities in Europe 
He is president of the Philadelphia Print 


ing Ink Makers 


Leo P. Blank Lewis P. Hawk 


bo mc 


LEIGHTON A. Woob, former head of 
Leighton A. Wood, Inc., and JOHN G. 
GERKEN, formerly president of Rumford 
Press, Concord, N.H., and for the past 10 
years a Management consultant to the Los 
Angeles graphic arts industry, have been 
honored with lifetime honorary member- 
ships in the Printing Industries Associa- 


company also appointed HERBERT 
ELDREDGE plant superintendent 


Allen L. Morton 


rion, Inc. of Los Angeles 

O. H. MESSECAR has been appointed 
eastern manager of converter sales of 
Fraser Paper Ltd., New York City. He has 
been associated with the since 
1934 

ALLEN L, MORTON has been promoted 


company 


to vice-president of printing sales by 


Roberts & Sons, Birmingham, Ala. The 


E 


Herbert E. Eldredge 





SORG’s EQUATOR Index Bristol 


Helps Stimulate Sales 
for MEIER’S Famous Ohio State WINES! 


t right wo 
purple f 
hfeld Printing 


NDEX, by the Mir 


Advert > Monage 


y EQUATOR INDEX 


Mrs. Marge Rousser 
MEIER elected 
se of the sturdines § the stock nd t 
1 highlighted the se 

20ve the 


° ppe 


r effect with only 


This Spring! 


~_o 
ane 


With the fast msing popularity of giant poste 


suze mailers, more and more advertisers dt printers 


Sorg’s LQUATOR INDEN to give these dires 


rigidity that will preserve their smart appearance mght to the 


t mail pieces the 


hands of customers and prospects, What's more, the color range of 
LOLATOR INDEX can be used to add excitement and variety 


especially in the case of series mailings 
Whatever vour next mailing—giant card .*. . broadside 

try Sorg’s EQUATOR INDEX! Because each sheet 
aliper and weight, KOUATOR INDEN requires 


can be run at more profitable press speeds 


to the entire promotion 


brochure 
possesses uniform ¢ 

less makeready time 
What's more, 


beautiful printing results by either letterpress or offset lithography, 


you'll find that its surface-sized finish produces 


and that ite wide range of sizes and weights carried in stock, make 


LOL VTOR INDEX a mighty economical stock to use 


fe 


© thartocherers ond Converters of Stock Line ond Specialty Paper: 


Offices in NEW YORK «+ CHICAGO « BOSTON « ST. LOUIS « LOS ANGELES 


SORG STOCK LINES 
+ LEATHER EMBOSSED COVER + PLATE FINISH +» EQUATOR INDEX BRISTOL « REGISTER BOND 
410 TRANSLUCENT « EQUATOR LEDGER + SORG'S BLOTTING « TENSALEX 
GRANITEX «+ PARCHTEX 


WHITE SOREX « CREAM SOREX 
MIDDLETOWN POST CARD « 


139 





Exemplifying the finest of the potter’s art is this 
meticulously handcrafted Lenox service plate... commissioned for 
‘’ special exhibit at the ‘Metropolitan Museum of Art. / 
In this beautiful, $18,000-a-dozen ‘‘command performance” china 
you .see proof again of how product excellence is accomplished . . . 
through careful attention to every detail by craftsmen 
deeply interested in their creations. This holds true 
in fine papermaking, too. That is why the people of 
Wausau go to such lengths to put this special ingredient— 


“made with extra care’’—into every sheet that reaches you. 


EVEREST TEXT * BROKOTE * WAUSAU INDEX * WAUSAU LEDGER 
MIMEO * DUPLICATOR * ENVELOPES * WAUSAU OFFICE PAPERS 
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NEW 
LITERATURE 


Those interested in literature described are asked 
to write direct to the company listed in the item 


NAPL Application Blank Booklet 

The National Association of Photo 
Lithographers, 317 W. 45th St, New 
York 436, has compiled a booklet of appli- 
cation blanks for employment. The associ 
ation asked a number of well-managed 
member plants if they would supply a 
copy of the employment blank used. A 
number of these forms have been included 
in this booklet 


ATF Press Specifications 

Complete specifications on all sheet-fed 
lithographic presses manufactured and 
distributed by the American T ype Found 
200 Elmora Ave 
N.]J., are listed in detail in a pocket-size 
booklet ATI 


1960 


ers Co., Inc., , Elizabeth, 


Presses—Spe 


| fications 


Texoprint Plastic Guide Book 


A new version of an informational 


book on Texoprint plastic printing 


guide 


papers is being distributed by the Kimber 


ly-Clark Corp., Neenah, Wis. The 32- 
page, illustrated booklet describes some of 
the uses, characteristics, and applications 
of Texoprint 


Justrite 1960 Catalog 

The 1960 Justrite envelope catalog and 
price list has been issued by the Justrite 
Envelope Manufacturing Co., Inc., 523 
Stewart Ave., S.W., Atlanta 10. The cata 
log, which contains several new envelope 
styles in addition to the standard items, is 
also available from the Northern States 
Envelope Co., Inc., 300 E. Fourth St., St 
Paul 1, Minn., and National Justrite En- 
velope Co., 2228 Beaver St., Jacksonville, 
Fla 


Rubylith-Amberlith Brochure 

A 32-page technical brochure on Ruby 
lich and Amberlith masking films for use 
in the graphic arts industry has been in 
troduced by Ulano Graphic Arts Supplies, 
Inc., 610 Dean St., Brooklyn 38 


Advertising Specialties Booklet 

The Action Advertising Corp. of 150 
Broadway, New York 38, has published a 
new booklet, "33 Basic Ideas on How to 
Give Your Business a Shot in the Arm.’ 
How to attract new customers, how to 
build customer loyalry, how to improve 
istomer relations, etc., are some of the 


subjects included in the booklet 


A revised version of an informational guide book 
on Texoprint plastic printing paper has been 
made available by the Kimberly-Clark Corp 


Allied Printed Specimens 

The Allied Paper Corp., Kalamazoo, 
Mich., has issued a four-color folder con- 
taining advertising and commercial print- 
ing specimens, which are printed on dif- 
ferent types of Allied printing papers 


Linton’s Idea Kit No. 13 

Linton Brothers & Co., Inc., Fitchburg, 
Mass., is distributing its Idea Kit No. 13 
to printers, lithographers, agencies, and 
industrial advertising departments. Using 
a collection of good commercial speci- 
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MADE WITH \ 


EXTRA CARE J 





BALE UP TO 8OOO Ibs. of 
SCRAP PER MAN HOUR 


I, ; 


re CYCLOMATIC: wv 


CYCLOMATIC.. 
the System that 
CRUSHES SCRAP... 
HOGS IT... 
AIR-CONVEYS IT 
... BALES IT 


.-.- all Automatically! 


—e 


The CYCLOMATIC SYSTEM ... featuring complete automation 
. . takes the work out of handling and baling scrap paper and 
paper products . . . no matter how great the tonnage. 


The CYCLOMATIC eliminates carts and material handling equip- 

ment . . . eliminates accumulations . . . keeps aisles free and clean 
. no pit required. 

The CYCLOMATIC saves money, time and labor. Automatic elec- 


tronic control for fast one-man operation. High density bales lower 
shipping rates, reduce storage space. 


For the one company that can design, engineer, manufacture 
and install the complete integrated system for your needs —depend 
on Balemaster. 


Balemanter 


i DIVISION OF 
4 EAST CHICAGO MACHINE TOOL CORPORATION 


Cee 4801 Railroad Ave. + East Chicago, Indiana » Phone: EXport 7-7470 


Write today for full information 
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mens and idea pieces, the latest packet 
demonstrates the printability of Linton 
Bristol-Covers. Die-cuts, mailing cards, 
table tents, covers, are all included in kit 


Anaconda Issues Two Booklets 
For Aluminum Design, Printing 

A new 16-page booklet, “Aluminum 
Foil Design,” is available from Anaconda 
Aluminum Co., Dept. LF-2, P.O. Box 
1654, Louisville 1, Ky. It is written specit 
ically for designers and artists, printers, 
packaging suppliers, product sales man 
agers and any others who are concerned 
with the application of aluminum foil as a 
display medium—for packaging, labels, 
signs, advertisements, promotional mateti 
als, brochure covers 

The booklet, with lithographed foil 
covers and pages, explains in detail what 
special considerations should be taken 
with foil and the best materials to be used 
to attain maximum design benefits. Also 
included ts information on preparing foil 
comprehensives, reproduction of illustra 
tions on foil, production methods and foil 
pages demonstrating the use of opaque 
and transparent inks. A companion book 
let, “Lithographic Printing on Aluminum 
Foil,” describing production techniques 
for lithographic printing on foil, ts also 


ivailable. Both booklets are free 


Spanish Grain Duplex Cover 

The Beckett Paper Co. of Hamilton 
Ohio, has issued a new sample book for 
its Spanish Grain Duplex Cover line. The 
book contains seven color swatches, and 


the cover depicts a Spanish street scene 


Beckett's sample book cover for its Spanish grain 


Duplex Cover line features Spanish street scene 


Amsterdam Continental Type Book 
Amsterdam Continental Types & 
Graphic Equipment, Inc., 276 Park Ave 
S., New York 10, has introduced a new 
six-page brochure with one-line showings 
of 141 type faces in 66 families which, 
with a few exceptions, are available on 


PRINTER and LITHOGRAPHER for May, 1960 





American body Stocked in 
New York City, these type faces represent 
14 major European foundries in eight 
countries, including Amsterdam of Hol- 
land; Berthold, Stempel, and Klingspor of 
West Germany; Nebiolo of 


Haas of Switzerland 


Wood Pulp and Paper 
For the World's Markets 

The West Virginia Pulp and Paper Co., 
230 Park Ave., New York 17, has issued 
a new booklet, “Wood Pulp and Paper 
for the World's Markets,” which describes 


point SIZCS 


Italy, and 


some of the operations at the company’s 
plants 


Samples of 50, 60, 70, and 80 
Pruyn’s offset papers are shown in sample book 
Finch, Pruyn Swatch Book 

Finch, Pruyn and Co 


N.Y 


on its white 


weights of Finch, 


_ In Glens Falls, 


has introduced a new swatch book 
smooth finish oftset papers in 
50, 60, 70, and 8O* we 


ghts The manu 


claims excellent performance at 
ll tvpes f offset presses 


for the papers 


Challenge Fold-Master Folders 

Three 
table-type folding machines are descri 
n a new brochure issued by the Challenge 
Machinery Co., Grand Haven, Mich. The 
tolders are capable of handling single- and 
folds on 


models of 


bed 


new and improved 


louble parallel sheets up to 


7x22 inches 
Conforming Matrix Brochure 

A brochure describing a method of uni 
formly coating hand transfer rollers, 
color to the 
work, has been introduced by the Con 


which in turn transfer the 


forming Matrix Corp., Toledo Factories 
Building, Toledo 2, Ohio 


Allied Reminder Mailers 
The Allied Paper Corp., 

Mich., has launched the first in a series of 

mailers which cover the 


Kalamazoo, 
four “reminder 


subject of color and type. These mailers 


are part of a campaign for Allied’s Color- 


craft papers 


Fluff Tester Data Sheet 

Testing Machines. Inc. of 72 Jericho 
Turnpike, Mineola, N.Y., has introduced 
a three-page data sheet describing the new 
P_A.T.R.A. Fluff Tester. The 
developed by the Printing, Packaging and 
Allied Research 
Surrey, England 


tester was 


Trades Association of 


Fracture 


folding costs 


| 


| 
| 
= Folders & Inserters | 
| 
| 
| 


with an FM 


What's your usual hourly folding 
machine charge? Five, six, seven 
dollars? On sheet sizes up to 11 by 
24 inches, the Pitney-Bowes FM 
can cut folding costs, give you 
more profit margin. 

You can fold short runs on 
the FM in less time than it 
takes to set a big folder. 

Click two knobs, and the 

FM is set in less than a 

minute. Exclusive Dial- 

A-Fold adjustment with 

“click” 


precision folds. 


setting, assures 
Compact, fully automatic, 
the FM makes eight basic folds, 
at speeds up to 19,000 an_ hour. 
Double folds a standard letter sheet 
at 10,000 an hour. Handles most 
standard weights and finishes of 
paper. Can be run by an apprentice 
or a girt. Speeds delivery on small 
jobs. Leaves your big folder free for 
long runs. 
Call the 
office for a 
obligation. Or send coupon for free 
illustrated booklet. 


Pitney-Bowes 
demonstration — no 


nearest 


ee ae 


Pitney-Bowes 


Made by the originators of the 
Nationwide 


service from 320 points. 


postage meter 


LH — — 


Pitney-BoweEs, INc. 
4205 Walnut St., 
Stamford, Conn. 


Send free literature on Folding 


Machines. 


Name 





Address 
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COSTS LESS TO OPERATE! COSTS LESS TO OWN! 


ESREVER 


‘*‘The World's Most Efficient Proof Dryer"’ 


— 


..» Now in use by the nation's leading 
typographers and typesetters —with only 
one...yes, one infra-red tube, the Esrever Proof 
Dryer does the job of ordinary dryers with scores 
of bulbs...Since electricity used produces heat — 
not wasted light — you can operate the Esrever 
Dryer for less than 1¢ per hour. Made of 24 gauge 
steel; Hammertone Silver Gray finish; 24°x 24”x 18”. 
e no decreasing heat efficiency ¢ heats evenly — no hot spots © operates on 
110 volts AC-DC © tube guaranteed one year ‘many in use after 10 years operation 





ESREVER PROOFING INK 


A product of fifteen years research 
Weighs Esrever Ink produces sharp, smear- 
only 24 Ibs. proof repros that dry quickly, defy 
careless handling, rubber cement 
—even erasures. Satisfaction is 
guaranteed or money back! 


1-ib. can $5 10 1-ib. cans $47.50 


Order direct from: 


ESREVER DISTRIBUTORS 


1037 W. 22ND ST., LOS ANGELES 7, CALIF. 
Richmond &-6075 














#..ROLLERS 
— give you the BEST 


for LESS Perma-Flex Printing Rollers not only give you 


better printing by their softness, but they also 
give greater ink distribution in transfer, 
reduces roller bounce on plates, they stand 

up longer, and are non-melting, non-swelling. 


The soft flexible covering on Perma-F lex Rollers 
is very tough. These rollers give you better 
production than other rollers under 

heavy punishment. 





Perma-F lex Rollers are unaffected by heat, 
cold or heavy humidity. They are easier on 
NON-POROUS wash-up and are non-porous. They keep their 
© LESS INK CONSUMPTION ® PERFECT RESILIENCY tack even after long runs and many wash-ups. 
© NON-DETERIORATING @ EASIER CLEANING They remain perfectly uniform after 
® BETTER INKING DISTRIBUTION constant use. 


"OVER 75 YEARS OF SERVICE’ 
yHace j B i 
MEMBER Lithographic Techmcal Foundation National Association of Photo 


150 VARICK STREET, NEW YORK 13, N. Y 
EVERYTHING FOR THE LITHOGRAPHER « MANUFACTURERS OF PRINTING, LITHOGRAPHIC INKS AND SUPPLIES 


LONGER PRESS LIFE 
NON-SWELLING 


® DIMENSIONAL STABILITY e 
. 
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Justrite Envelopes Introduce 
NEW Bank By Mail Line 


Want Clean, Accurate 
NUMBERING? 


I yan the streamline banking envelope that can DO IT 


increase your sales and profits. It's the entirely 


new and modern bank by mail envelope by Justrite. BETTE sd 


This functional envelope combines the deposit slip, WITH 
ROTARY MODELS 


rece} r) ») > = return Y } 
deposit receipt, and self addressed return mailing (Sita antinds mental 
envelope in one complete unit... designed for effi- 
cient, convenient, and easy depositing. 


Check these outstanding features— & é 


1. Four popular banking sizes. These new 
bank by mail envelopes are offered in sizes 6, 7, 9, 
10... one perfect for your customer's needs 


Fine workmanship, rugged construc- 
tion insure crisp accuracy, clean 
impressions, perfect sequence 
—every time! 


2. Attractive printing designs. Your customers 
have the choice of four distinctive designs for the 
face of the envelope (one shown above) and eight 
stylish flap designs, each promoting a popular 
banking service. 

3. Wide assortment of paper stocks and LOCK-WHEEL 

colors. Bank by mail envelopes are furnished in 

white, gray, and buff krafts; green, bankers green 

tint, cherry, blue, goldenrod, and canary colors 
NONPAREIL 

Get your full share of this profitable envelope busi- | e | $ MODEL 

ness from banks and savings and loan associations. | : ) 

Write either Justrite factory for your sales stimulat- 

ing bank by mail presentation kit. 


Write for 
Three Modern JUSTRITE Factories | information —— @ 3980 


| 
{ NORTHERN STATES ENVELOPE CO. 
Just 300 East Fourth Street «¢ Saint Pau! 1, Minnesota 


[= T= 
{ 


TIT | (4. NUMBERING MACHINE CO. 
ATLANTIC AVENUE & LOGAN STREET - BROOKLYN 8, NY 
ONLY UNION MADE NUMBERING MACHINE IN U.S.A 


JUSTRITE ENVELOPE MPG. CO., INC. 
523 Stewart Avenue, SW . Atlanta, Georgia 


2220 West Beaver Street «© Jacksonville, Florida 


NATIONAL JUSTRITE ENVELOPE CO. 
Sold bor resale exty 








ste ROBERTS .._ tops 
IN TYPOGRAPHIC NUMBERING 


MACHINES SINCE 1889 


The Roberts FB 
high speed rotary 
convex heod 


The Roberts FB 
high speed rotary 
stroight head 


Write or call Roberts Numbering Machine Division, 
Heller Roberts Manufacturing Corporation, 700 Jamaico 
Avenue, Brooklyn 8, N.Y. Telephone Midway 7-4600 











get some amazingly long runs from your 
when you apply LITH-KEM-KO 
ut how easy it is to use 
be. Free plant demonstration 
without obligation, of course 


LITHO CHEMICAL & SUPPLY CO. 46 Horriet Place, lynb 


COPPER BASE for Aluminurr 


Jon Me « 
FREE TECHNICAL DATA... USE THIS COUPON 
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YOU GAIN 


because these leaders furnish 
GAST *.: AIR PUMPS 


Vor performance and satisfaction, here's a wise choice 


Addressograph-Multigraph © American Type Founders © Paul 
Anderson Mfg. © Banthin Engineering © Bar-Plate ¢ Russell 
Ernest Baum @¢ R.W. Borrowdale ¢ WA. Brown Mfg. © Chandler 
& Price @ Clyde Woodworking © Colwell Litho Products ¢ Con 
solidated International ¢ A.B. Dick © Ditto © Douthitt © Joseph 
Gelb © General Research © Hamilton Manufacturing ©@ Harris- 
Seybold ¢ Lanston Monotype © M and M Research © Macey 
© John McAdams & Sons © J. Curry Mendes © Merganthaler « 
Midland Maonvfacturing © Miller Trojan © NuArc © Repro 
Graphic © Robertson Photo-Mechonix ©¢ FP. Rosback © Ruther 
ford Machinery © Southworth Machine © Stanford Engineering 


© Vandercook & Sons © Vari-Typer © Western Gear 


If you butld graphic arts equipment, consult Gast for 


izr Pump recommendations. Write for our neu Catalog 


ast Manufacturing Corp., | 


ROTARY 


Aw mey be your esswer' 





How to Do Embossing 
In Your Own Plant 


You can do professional embossing on your regular jot 
and cylinder presses with STEWART’S EMBOSSING 
BOARDS. A booklet giving full instructions is included 


with every order. Don’t let those extra profits walk out 


the door 

5% x 92 inches 

9'2 x 11% inches $3.75 a dozen 

19 x 23 inches $7.25 «@ dozen 

Send check or money order to 

THE INLAND AND AMERICAN 
PRINTER AND LITHOGRAPHER 
79 West Monroe Street, Chicag Illinois 


$2.00 « dozen 


Book Department 








VANDERCOOK & SONS, INC. 


General Offices, Research Laboratory, Demonstration Room & Factory 
3601 W. Touhy Ave., Chicago 45, Ill. Phone: ROgers Park 1-2100 
Eastern Sales and Service 
205 W. 34th St., New York 1, N.Y Phone: BRyant 9-6270 
Western Soles and Service 


3156 Wilshire Blvd., Los Angeles 5, Calif. Phone: DUnkirk 8-9931 
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l © | AIR LOADED — POSITIVE LOCKING 
Na 


AERO-SHAFT 


SAVES TIME... SAVES MONEY 


The pneumatic Aero-Shaft holds 
any core firmly providing uniform 


tension that allows faster roll speeds 


\ero-Shaft eliminates core damage 
deflates instantly for split second 


removal from used to new core 


Double expanding rib section available 
for web widths over 40" Write today 
th Aero-Shaft' 


Start saving wi 


Folders, Rewinders, Embossers, Napkin and 
Core Machines, Letterpress and Flexographic 


Presses, Special Converting Machinery 


PAPER CONVERTING [fF¥c} 
MACHINE COMPANY pate 
IN ¥ 4 


GREEN BAY WISCONS 


New Sizes 
36 x 48 
20 x 26 


BAUMFOLDER 
GOLDMINES 


36x 48... DOUBLE SIXTEEN 


14 Folding Sections 


ONLY $485 Initial... $335 Monthly 


al 


_THREE RIGHT ANGLE 
16 page 


10 Folding Sections 


20x 26.. 


ONLY $253 Initial . . . $83 Monthly 


Do Phone Me Personally (Collect) LO 8-4470-71-72 


RUSSELL ERNEST BAUM, Inc. 


1540 Wood Street Philadelphia 2, Pa 


NHNSON ¢ BLO! 
| Ears 


% - | 
Bttrrearaet’ ] 
» A, 


Ring up 
extra sales 
with 


“JOHNSON 

& BLOY’S 

IMPROVED 

FORMULA “GOLD INK 


IN PASTE FORM 


Now you can go after that metallic print order 
in offset or letterpress and be assured of re- 
peat orders. 

Covers in just 1 impression! 
¢ Greater adhesion on most surfaces! * Covers in 
just one impression on most surfaces « Labor sav- 
ing... * Run it on the press all day without washing 
up! * Get added mileage! » Developed by JOHNSON 
& BLOY, English manufacturers, specializing in 
quality metallic inks for over half a century. 

Now especially made for 
either offset or letterpress printing. 


*Gold ink is supplied in paste form with a specially 
developed varnish as the additive 
*Sole U.S. distributor Marset, Inc., N. Y. 1, N. 
ORDER TODAY! 
MARSET, INC. Dept. No. IP 129 
1186-1192 Broadway, New York 1,N.Y. MUrray Hill 3-6670 
Introductory Offer! Send me Ib.(s) @ $4.50 Ib 
I enclose one dollar for trial package inks & samples. 
(My one dollar will be rebated against my first order.) 
Check enclosed 


Please check: To be used for OFFSET LETTERPRESS 


Name 


Address 





classified 
buyers’ 


EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





FettehsteMmelslem-W.l-taleels 


PRINTER and 
LITHOGRAPHER 


T ne 


Measurable 


ouIde 


RATES: Ordinary classified, $1.50 a line per 
insertion (figure 38 characters per line); mini- 
mum $4.50. Used monthly, $45 a year for 3 
lines; $15 for each additional line. Situation 


wanted, $1.15 a line, minimum $3.45. 


Display classified sold by column inch with 
discounts for larger space and three or more 
insertions. Somple rates: One inch used one 
time, $27, used 12 times, $22 per insertion. 
Two or four inches used one time, $25 per 
inch. Full rate schedule on request. Please 
send payment with order 


Copy must be received at 79 W. Monroe St., 
Chicago 3, Ill, by the 18th of the month pre- 
ceding date of publication 


ADHESIVES 
CARB-N-SET | 


NCR Sy 


BUSINESS OPPORTUNITIES 
SLCCESSFUL LETTER PRESS 


4 wing Mass lustria 


LITHO PLANT 


‘ } 


CALENDARS AND CALENDAR PADS 
WHOLESALE CALENDARS, MATCHES, 
ADVERTISING SOVELTIES TO THE 
PRINTER—S+ ir regular prir 





CARBONIZING 





Spot Carbon Dept. 


704 Broodway, New York 3, N. Y. + GR 7-6700 
633 Plymouth Ct., Chicago 5, Ill. » HA 7-0247 


EQUIPMENT & SUPPLIES FOR SALE 





Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue® Gauge Pins 
MEGILL’S PATENT 





$1.80 dor. with extra Tongues 





Sold by Printers Supply Dealers. 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y 











CONTACT SCREEN 


The Universa!l* improved gray 

contact screer shoots faster. gives r 

contrast if desired 

Ralings: 32, 45, 55, 60, 65, 75, 85, 100, 118, 
120, 133, 150, 175, 200 


Sizes: § x 16 to 23 x 29 in. 


fs 
and better tone values 


Pre-angled screens to 23 x 29 in. at same 

prices. 

Write for new literature *T™ 
CAPROCK DEVELOPMENTS 


165 Broadway, N.Y. 6 REctor 2-4028 


LINOTYPE, LUDLOW AND MONOTYPE 
§ t nd for list 


ats. Save 2 sé 


Midwest Matris 


Values! 


MILLER Models SW & TY 

MIEHLE Verticals, Horizontal & 29 
MIEHLE two colors 46”, 56”, 65”, 70” 
SEYBOLD 40, 44, 50” cutters 
BRACKETT 25” Model A trimmer 
SEYBOLD 4-VA three knife trimmer 
VANDERCOOK Models 1, 320, 325G 
HARRIS Models LSP & LTN offset 
2—Sheridan Web Sheeters 

2—Gross quad folders 58¥2x 44” 


TYPE & PRESS of Illinois Inc. 


3312 North Ravenswood, Chicago 


usted source of supply since 1932 








TOUGH TEMPER QIES -— 


RICHARDS’ EX 
Let us help you sel! Die-Cut Printing 
Ask for Goose Book full of ideas 
J. A. RICHARDS CO., KALAMAZOO, Mich. 














CENTAUR 


mdiry Types 


MACKENZIE & HARRIS 


659 FOLSOM STREET, SAN FRANCIO 








HOW TO DO EMBOSSING IN YOUR OWN PLANT 


You can do professional embossing 
on your regular job presses or cyl- 
inder presses with Stewart’s Em- 


bossing Boards. A booklet giving 


534 x 9% inches $2.00 « dozen 


912 x 11% inches $3.75 a dozen 


19 x 23 inches $7.25 «a dozen 
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full instructions is included with 


every order. Don’t let those extra 


profits walk out the door 


Send check or money order to 


Inland & American 
PRINTER and LITHOGRAPHER 
BOOK DEPARTMENT 
79 West Monroe Street, Chicago 3, Illinois 


PRINTER and LITHOGRAPHER for May, 1960 








EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


HIGH SPEED, 
ECONOMICAL 
WEB DRYERS 


LETTERPRESS 
OFFSET 
GRAVURE 
FLEXOGRAPHIC 


OVER 
25 YEARS EXPERIENCE 


B. OFFEN & CO. 


29 E. Madison St. Chicago, Ill. 


MarV-M 


Trade Mark 
will cut your Down Time 20% on | 
letterpress and increase production 
when varnishing on an offset press. 


Sead bor free somple, brochure ond name of 
Mar -Al distribvter neor you. 


TILESTON & HOLLINGSWORTH CO. 


211 Congress & Boston 10, Mons. 





“ITEMS OF ECONOMY” 
Claybourn curved plate proof press, perfect 
condition. AC powered 
Models “O” 19325 and “OO” 
Cleveland folders. Continuous feed 
17'2 x 22'2 LTG Harris, rebuilt 
Dealers for W. A. Brown cameras, plate 
making and dark room equipment 
nuArc Fliptop, Light Tables, Safelights and 
Plate Storage 
Speciolists in camera and darkroom layouts 

[\WaAbosh 2-2775 
ONOMY PRINTERS 
PRODUCTS CO. 
609 So. la Salle St., Chicago 5, Il. 


22x28 

















NO. 204 ROSHBACK saddle 
Four gatherings tat 
from 1 to 4 
dle book 
head. Max titehir R 
titche ly wide Bought n 
t of $4,975.00. Used as stand 
operated no more than 20% of 
longer needed for stand-by 


of duplicating larger equip 


Write 
Austir 


ce $3,000.00 f.0.b. Austit 


The Steck Company 


TICKETS Roll, Machine Folded for 
Amusements. Work Tickets Reserved 
Seat, Strip, Merchants Trade Day, et 
Stock roll tickets. Daly Ticket Company 
Illine 


Collinsville 


EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


how to get and hold 
Perfect Register 


This $1.35 Carlson 
stainless steel regis- 
ter pin sent free with 
the answer. Thin 
base. Will not buckle 

mask. Ample thumb space. Machined 


and polished to exactly .250” 


Checieg F Cartcan Co 


This generous 
aample of Carl 
son Mask also 
sent free with 
the answer 
Each sheet of 
Carlson Mask is clearly identified with 


the Carlson mark of quality 


THE CHESLEY F. CARLSON COMPANY 


2240 Edgewood Avenue « Minneapolis 26, Minnesota 


HELP WANTED 


LOOKING FOR A NEW JOB? 


Plant Manager—Offset Letterpress web offset ex 
desirable MIDWEST $15, 
Super intendent— 

Web Offset EAST $ 9,000 - $12,000 
Super intendent— 

tag mfr MIOWEST $ 7,500 - $ 9,000 
Industrial Engineer—Printing 

Converting MIDWEST $ 7.000 -$ 8,500 
Quality Controi— 

Gravure pub! EAST $10,000 - $15,000 
Sales Manager —0O fiset EAST $10.000 - $15,000 
Sales Manager 

Gravure Packaging EAST $15,000 
Estimator 

Offset - Letter press 
Estimator —O fiset 

Letterpress CALIFORNIA $ 6,500 


GRAPHIC ARTS EMPLOYMENT SERVICE, INC. 
Helen M. Winters, Mgr 
Dept. 10-5, 307 E. 4th St., Cincinnati 2, Ohio 
List Your Confidential Application With Us 


RRA ic 
PLANT SUPERINTENDENT | 


ition pla i 2 


MIDWEST $ 7,800 








INSTRUCTIONS 


Linotype-Intertype Instruction 


Oo Linotype Schoo 





Try a Small Ad 
for Quick Results 











OVERPRINT VARNISH 
Non-Yellowing—WNon-Crystallizing 


O/2O0*overrrint VARNISH 


for tough, brilliant finishes. 
“You can SEE the difference.” 

1 Ib. can $2.20 Send for Price List 
CENTRAL COMPOUNDING COMPANY 
1719 N. Damen Ave. © Chicago 47, Illinois 
Mrs. of Trik, Glazcote, 33 & 0-33 Ink Conditioners 


SALES AIDS 
MAILING PIECES FOR THE PRINTER 
Wayside Press, Interurban Bldg 


Dallas, Texas 





CARBON FORMS 


Senutce 


YOU PRINT THEM... 
WE'LL FINISH THEM 


WE ARE NOT PRINTERS! We are in- 
terested only in handling the finishing 
operations of your one-time carbon forms, 
AFTER they leave your press. We have, 
at your service, the finest collating & 
tipping equipment in the industry, both 
fully automatic and semi-automatic, which 
insure a beautifully finished form, always. 
May we have the privilege of serving you 
soon? You can be sure your accounts will 
be held in the strictest confidence. 
* IBM CARDS * IBM CARD COLLATING 
* STATEMENTS* ROTARY SECTIONS 
* PAYROLL CHECKS 
* TIPPING OF ANY NATURE 
SERVICES 
Perforating * Flot Sheet 
Collating & Gathering 
Tipping * Pickup & 
Punchin Delivery 
Proper Carbon * Prompt Service 
© Fair Prices 
* Skids 
Padding Accommodoated 
We'll be glad to give an estimate on 
your next job. Just call or write 
There's no obligotion, of course. 
ASK FOR RAY PAVLIK 
WRITE FOR OUR 
DESCRIPTIVE BROCHURE 


Foam HOUSE, in 


“One minute from Chicago” 
C« 5200 W. 26th St., Cicero 50, Ill 
Olympic 2-9232 








SALES AIDS (Contd.) 


“Ht Seffs printing!” 


@ Use ‘The Notebook of o Printer.’ it's the best 
printer's house-organ you can get because it 
sells printing. Your name designed into it. Smart, 
low cost. Soles copy wins natl. award. ASK 
Maybe your city and area is open It brings in 
business Prospects call us It makes money 

clients say. Send for facts: The ARBOGUST 
Co., Adv., 228 N. LaSalle St., Chicago 1, IIlinois 


SITUATIONS WANTED 


CONTROLLER — MANAGEMENT EX- 
ECUTIVE. Able administrator, shirt 
le background. A self-starter witt 
17 years of increasingly 
experience n management 
finance purchasing, per- 
production and system 
» to merger 
allenge and growth 
land & Am. Printer & Lithog 
Monroe, Chicago 


MANAGEMENT OR SALES MGT. 11 
years sales and administrative experi- 
ence. Mech. eng'g degree. Was branch 
mer. with national equipment mfr 
Presently sales mer. eastern graphic 
arts distributor. Age 38. Will relocate 
Box K-29, Inland & Am. Printer & 
Lithog 79 W. Monroe, Chicago 3, Ill 





PRESSMAN, LETTERPRESS and Roto 
Gravure, German, 27, 10 years practical 
experience, high qualifications in proc- 
ess color work, wishes to change posi- 
tion. Los Angeles area. Box R-28 In- 
land & Am. Printer & Lithog., 79 W 
Monroe St., Chicago 3, Il 
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/ 


/ 


Rosback Jet-20 
Shipped Completely 
Assembled. 


New Design Strike Gate 
for Accurate Strike Pat- 
tern. 


Air Wheel Feed for Pos- 
itive Feeding of Sheets. 


All Grease-Sealed Anti- 
Friction Bearings for 
many years of S 


Variable Speed Control. 


Roshack | 


/ 
/ 


/ 
XG, / 
osha py ZO 
the most outstanding 


AUTOMATIC SLOT PERFORATOR 
see i today! 


The NEW ROSBACK JET ‘20' Slot 
Rotary Perforator has many firsts in the field. 
First fully Automatic Small Air Wheel Suction 
Feed Perforator. 


Production Speed on ful! size 20” sheet 
up to 12,000 per hour. Up to 20,000 per hour on 
smaller sheets. Production speed up to 7,000 on 
Strike Perforating. 


indicator Light wil! light when pile reaches 
proper operating level. 


All Operator Controls are within easy 
reach of Operator on one side of Machine. Ma- 
chine can be placed against wall to save space. 


F.P. ROSBACK CO. 


Benton Harbor, Michigan 








The Industry's FIRST COMPREHENSIVE 


HANDBOOK 


On Planning and Imposition 


PLANNING FOR BETTER 


IMPOSITION 


PLANNING FOR BETTER 


IMPOSITION 


by H. WayNE WARNER 


Written by printers for print- 


ers, PLANNING FOR BETTER 


IMPOSITION is packed with 
planning tips, operating pro- 
cedures, hints and tricks taken 
experience in 


from years of 


commercial printing. 


Designed as a manual for all 
concerned with planning print- 
ing at any stage, the book also 
breaks down the complex sci- 
ence of imposition into clear, 
concise terms readily under- 
standable to the printing “lay- 


man.” 


144 profusely illustrated pages— 
incl. 96 pages of imposition layouts. 
Price: $10.00 a copy postpaid. 


Send check or money order to Book Dept 


The Inland and American 
PRINTER and LITHOGRAPHER 
79 W. Monroe, Chicago 3, Il! 
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THE LAST WORD 


BY WAYNE V. HARSHA, EDITOR 





% DEPT. OF USELESS STATISTICS: Twice as many peo- 
ple are engaged in clerical work as in 1940. Maybe we are 
not better off than ever, but we are getting it all down on 


paper! 


* HOW DO YOU SHOW 500 PRINTERS the inside of 
a new paper warehouse? Just drive them around in Renault 
Dauphines, as the Case Paper Co. did when it held its 
Sweet Sixteen Open House” in Long Island City, N.Y 

To call attention to some of the company’s more impor- 
tant paper brand names, Case cleverly used them on street 
signs spotted around the course. Names such as Britelith 
Boulevard, Doeskin Drive, and Albaflex Alley kept the sur- 
prised printers informed as well as on the right track 

Case even found a way to make the refreshment line seem 
shorter. Posted near at hand was a sign entitled, “No Other 
Building Can Make These Mis-statements.” It pointed out 
things such as “the date of the argument with the stone 
masons” along with other “facts,” all poking fun at the 
major and minor calamities attending the erection of a 
new building 

The affair was a fitting conclusion to the 16 busy years 
which saw Case grow from its first little office (a converted 
stable) into its new 100,000-square-foot building which 
maintains the largest warehouse stock of any fine paper 
distributor in the country 


* NOW WE'VE SEEN EVERYTHING DEPT.: A pub- 
licity release from Allied Chemical announcing scented 
polyethylene film for packaging purposes had the paper on 
which it was mimeographed scented with a rose fragrance 
All during the day the release arrived our co-workers 
thought we had been standing in front of the 10¢ perfume 
machine at Kresge’s; there were even a few raised eyebrows 


in our direction 


% IS OUR FACE RED DEPT.: Henceforth, we will always 
check Webster's Unabridged Dictionary when we run defi- 
nitions of words or expressions. Somewhere, somehow our 
typewriter got all tangled up last month when we tried to 
tell you the difference between a post card and a postal 
card (as if anybody cared or even knew) 

We won't confuse the issue further by repeating what 
we wrote last month, but here’s what Webster's says 

Postal Card. A card with a printed postage stamp sold 
by the government for transmission through the mails at 
a lower rate of postage than a sealed letter; also, officially 
post card, any private or unofficial card admitted to the 
mail by the postal regulations or the affixing of an adhesive 











postage stamp of the same value as that of the government 
card.” 

We suppose that by now you're just as confused as we 
were, and that you probably won't remember for five min- 
utes what we have just written anyway. But you can always 
go to Webster's Unabridged if anyone asks you which is 
which 


%® THE PRINTING INDUSTRY came in for its share of 
criticism of featherbedding practices in a study of the sub 
ject recently released by the Illinois Chamber of Commerce 
with headquarters in Chicago 

The report said, “There is hardly any segment of in 
dustrial society that is completely free of union-invoked 
featherbedding 

Featherbedding will ultimately result in less rather than 
more employment,” the study said, and “vigorous employer 
resistance is unquestionably called for to prevent further 


spreading 


The section of the study on newspaper publishing criti 
cized the bogus rule which requires that type material on 
mats prepared for local advertising copy must be reset in 
type by the newspaper, even if the type is never used and 


is immediately remelted 

On some of the largest newspapers, the bogus rule 
results in an additional unnecessary labor cost of $200,000 
a year, the report declared 

Also, the study said, “in many instances the newspaper 
presses could be adequately manned with substantially fewer 
pressmen than what the union requires 


% OUR SECRETARY IS SWAMPED WITH MAIL ask 
ing where to get the “Smallest Book in the World,” which 
we described in this space last month. We've always had 
some misgivings about whether this department at the tail 
end of the magazine ever got read. Now we wish we hadn't 
tested the point for it will take us weeks to answer all the 
requests for the smallest book 

All you have to do is to send a draft for D.M. 5.00 
(approximately $1.20) made out to Account No. 11400, 
Deutsche Bank, Mainz, Germany, and send it to the Guten 
berg Museum in Mainz, Germany. The museum is using 
the proceeds for its rebuilding fund, and you'll be aiding 
a worthy cause when you order a copy 


* ITS HARD TO WORK INTO A CONVERSATION 
but Andrew Bell, one of the three Scots who started the 
Encyclopedia Britannica in 1768, was a printer who got 
his start engraving names on dog collars 
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Every sheet and roll hos a printed guide-line 
4 i J J ond caliper number. Each arrow is exactly 
if / re 10 inches from the point of any arrow to any 


other. Every sheet or roll clearly shows the 
caliper number and grain direction of that sheet. 


Cromwell Printed 
Tympon and Offset 
Packing was de- 
signed for the printer 
who wants the very 
best press prepoa- 
ration. 


Result... you can quickly and 
easily measure off the Tympan 
or Offset Packing you need with- 
out waste... you con read the 
grain direction, caliper and size 
... yOu can maintain stock control 
ct a glance. 





Cromwell Offset Packing, 
' treated to prevent slip, stops 
= nga gr aoe h unnecesscry new make- 
Ov uv U 
Cromwell quality. It's 
tough, it resists oil, 
humidity and temper- 
ature changes, mois- 
ture and cleaning 
solvents—and each 
sheet is absolutely 
uniform, Available in 
sheets or rolls to your 
specifications. 


ready —reduces downtime. § 





The best run for your money— I'd like to test Cromwell Printed () Tympan ( ) Offset Packing, 
unconditionally guaranteed ichock ene}. Send free sample. 


CROMWELL \. «-— 


PAPER COMPANY penny 


Address 
180 N. WABASH AVENUE City 
CHICAGO 1, ILLINOIS 


Dept. F 

















press size and make 


sheet size desired caliper. 





TRIPLE DUTY MODEL G 
MIXER... is a full speed 
straight matter machine, a 
wide-range display and 
headletter machine as well 
as a timesaving mixer. Gam 


POPULAR MODEL C. 

widely used for manual 
and automatic production 
of text, heads and ad work. 
Available in 1, 2, 3 of 4 
magazine models. Smmmmal 


VERSATILE FOTOSEITER... 
more than three times as 
many used by publishers, 
printers and typographers 
as all other photograpuic 
typesetting machines 
COMDI Ne. SaeaRamaNRNRNNMET 


i FASTER TY 


NEW MONARCH ... world’s 
fastest linecasting machine 
for automatic operation. mar 


4 


BETTER TYPE © 


PROFIT MAKING MODEL F 
MIXER... for the efficient 
production of mixed compo 
sition at straight matter 
speed for book, commercial 
and newspaper work by either 
manual or automatic methods. 


“—_ BUY INT RTYPE WES 


ECONOMICAL MODEL V 
.. Outstanding performer 

where operations call for a 
Magazine text 
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